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       or creating the Bank’s New Year Greetings card, Alpha Bank’s Corporate Communications Division organized, for the  
       first time, a creative and original children's painting competition with the subject: “I PAINT THE WORLD I DREAM OF” 
and “I MAKE A WISH FOR ALL THE CHILDREN IN THE WORLD”.

All Group Employee children aged 5-15 set their imagination free, painted the world as they dream of it and wrote their wish to all the 
children in the world!

The entries were many – and so were the drawings and wishes! The children's works took us on a journey to imaginary worlds. 

397 children of colleagues from every corner of the country dreamed of a better world and shared with us their loving wishes for all 
the children in the world!

The Competition named 5 winners and the work of the first one was selected to illustrate the corporate greetings card.
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The Competition’s Jury, which consisted of Mrs. Victoria Fassianou, Head of the Alekos Fassianos Estate, Rouli Christopoulou, 

Head of Alpha Bank’s Social Responsibility and Despina Tsourgianni from the Alpha Bank Art Collection, singled out unanimously 

the work of 14-year old Maria Lagonika.

Commenting on the winner's work, Jury President Victoria Fassianou said: 

“Maria’s work uses a beautiful drawing, without references to artistic 

painting, to depict the co-existence of people with different characteristics, 

conveying to the community the message of acceptance, respect, unity, 

cooperation and love. Through the harmonious play between the 

children, in an environment characterized by joy, optimism, smiles and 

creativity, we realize the importance of solidarity, creative cooperation 

and selfless love. I wish for humanity to reach this ideal model of society, 

guided by the children.”

1st place: Maria Lagonika, 14 years old

IN FOCUS
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At the same time, the Bank, a long-standing supporter of actions with social sensitivity, continues its social contribution work during 

the holiday season, undertaking to make true the following wishes of children with serious illnesses from “Make a Wish” 

Foundation: 

14-year old Stefanos made a wish for a special wheelchair!

Stefanos is a fourteen-year-old boy. He may not be able to speak, but he has found his own way of communicating with the people 

around him, since he is very sociable and enjoys being with other people. He loves to go on outings and to travel, and for that, he 

needs a new wheelchair, so he can move around and go to the places he loves, as well as to new ones. After the surgery he had, he 

needs a new wheelchair to help maintain a good posture. The new wheelchair will be the greatest and best gift of all for Stefanos, as 

it will enable him to do the things that he loves and that make him happy. Without it, he can do nothing.

6-year old Sofia made a wish for a playground!

Sofia is a six-year old child, full of energy and always ready to play. She has grown up playing with her older brother and the toys she 

likes are nothing but girly. She really likes to go to playgrounds and play at the inflatables. When her father asked her what she 

wanted to bring to her, she replied “a slide”. Until her meeting with the fairies, she had made a list of all the toys that she would like 

to have, so that she could fill the playground, which she also wished to have in her front yard.

6-year old Sindorella wished for a room of her own!

Sindorella is a six-year old fairy who has yet to discover her magical powers. She is communicative, intelligent and full of questions 

about the world. She believes in fairy tales and expects her wish to be magically fulfilled and that she will be present when the fairies 

will deliver to her the fairy-tale Barbie room that is her favorite!

IN FOCUS
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We wish to thank all the children for their participation 
and for the very beautiful works and wishes they gave us! 

The works of the five winners

MARIA LAGONIKA, 14 years old

5.5 years old

9 years oldALEXANDER NIKITOPOULOS,

KLEOPATRA MICHALAKI, 13 years o
ld

 MELINA IOANNIDES, 12 years o
ld

PANAGIOTA ASIMAKOPOULOU,

“I wish for all the children in the world to have
a year full of health and smiles” 

“To unite all the children in the world for a 
future planet with peace.”

“I wish for all the children in the world to feel loved
 and protected and for all their fears
 to vanish when they look at the sky.”

“This year for Christmas the only fight
we want is the snowball fight!!!”

“All of us together, let's look at the stars and
dream of a better world”

IN FOCUS
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Works that stood out for their creativity and imagination
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Works that stood out for their creativity and imagination
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“Future Ithacans”: 
Alpha Bank as a pole for the repatriation of Greeks abroad 

       he prospects of the Greek economy and of the country’s financial sector as  
       well as the expectations of many Greeks working abroad to return home 
and pursue a career in Alpha Bank were at the spotlight of the “Future Ithacans” 
networking event organized on Thursday, November 17, 2022, in London by the 
Bank, in cooperation with the Hellenic Bankers Association (HBA) – UK. 

In line with the statement made by the CEO of the Group, Vassilios Psaltis, 
in which he stressed that “we wish to graft the wealth of knowledge and 
experiences of the Greeks who work abroad on the Bank’s human 
capital”, members of Alpha Bank’s Top Management visited the British capital 
to present the Bank’s transformation, which makes it an employer of choice for 

Greek talent, but also to talk in 
person with Greeks who pursue a career abroad. 

Opening the event, the Chair of the Board of Directors, Vasileios Rapanos 
welcomed the participants, inviting them to make use of their most important 
element, human capital, by showing confidence in Alpha Bank and, generally, in 
Greece, “a country that is changing and is looking for a new place on the map of 
economic and political developments in Europe and globally.” Taking as an example the 
Alpha Ithacans, Greeks who have already found their professional “Ithaca” in the Group, 
he said that “Ithaca is the destination but not the end. It is the beginning of a 
new life back home, in Greece, which often wounds and embitters us, yet we 

love her and she loves us. Her prosperity is our prosperity.” 

T

Plan of the audience at the “Future Ithacans” event. In the first 
row, Members of Alpha Bank's Management Team.

The Chairman of the Board of Directors of Alpha 
Bank, Vasileios Rapanos, speaking at the event.

Massive turnout of Greeks living and working in the UK at the networking 
event organized by the Bank in London 

THE BANK



<      10 / 69       >

The Group CEO referred, among other things, to the importance 
of attracting talented Greeks from abroad and to the prospects 
opening up to those who choose to return to Greece. 

Mr. Psaltis shared with the audience his own story as an Ithacan, as he 

also left London to work in the Greek banking sector and in Alpha Bank, 

taking over its reins after a few years. “The idea of contacting 
talented Greeks working abroad is not a new one. It was one of 
my first ideas since I took over as CEO,” he noted. 

He also referred to the important reforms implemented by the 
Bank over the last few years, which, coupled with the strong boost given 

by the Greek economy, have led Alpha Bank to become “a very 
different Bank in economic, business and cultural terms.” “Alpha Bank is not just another Greek bank,” he stressed, as 

“its history goes back over 150 years and has shaped its DNA with a very humane approach to its Staff, having imbued all 
its people with a profound sense of collegiality.” “We are changing our operating model; we have started to work in 
flexible ways and we make every effort to identify and develop our talents. The only way to strengthen our capabilities is to 

enable our people to unlock their full potential, to acknowledge the impact of their efforts and to reward them accordingly,” 
stressed the CEO of the Alpha Bank Group. 

Concluding his message, Mr. Psaltis emphasized that “our goal is to find people with knowledge, with ideas on how we can 
become even better and even more efficient, with the drive for hard work and with team spirit, who want their ideas to be 

of use and wish to see their impact on large parts of the economy.” The Bank’s goal, he added, is to be an “employer of choice 
for Greek talent and the bank of choice for the social strata whose aim is our country’s progress.” 

The Alpha Bank Group CEO, Vassilios Psaltis, addressing the 
Networking Event.

THE BANK
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The members of the Bank’s Top Management who participated in the event with speeches or in 
panel discussions, were the Chair of the Corporate Governance, Sustainability and Nominations 
Committee and Member of the Bank’s Board of Directors, Elanor Hardwick, the General Manager 

– Growth and Innovation, Spyros Filaretos, the General
Manager of Wholesale Banking, Ioannis Emiris, the COO,
Stefanos Mytilineos, the General Manager – Chief of
Corporate Center, Nicholas Chryssanthopoulos, the Chief
Human Resources Officer, Fragiski Melissa, the General
Manager – Wealth Management and Treasury, Georgios
Michalopoulos, the Executive General Manager – Head of
the Internal Audit Unit and Group Internal Auditor, Maria
Rontogianni, the Chief Economist, Panayotis Kapopoulos,
and the Manager of the Asset Liability Management Division,
Konstantinos Sarafopoulos. The event was moderated by
George Katsikas, Chairman of the Hellenic Bankers’
Association UK.

“Future Ithacans” was attended in person by over 200 
Greeks working in London and other cities of the UK as 
well as online by a large number of interested participants, 
thus giving a vote of confidence to the prospects of the Bank 
as well as of the Greek economy. A representative of the 
Greek Embassy in London was also present at the event, as 
the repatriation of Greek talent is a national priority, in line with 
which the State has introduced tax incentives for Greeks 
wishing to repatriate. 

• For the Press Release with the speeches of the
Executives who participated in the Event, click here.

Nicholas Chryssanthopoulos, General 
Manager – Chief of Corporate Center.

Maria Rontogianni, Executive General 
Manager – Head of the Internal Audit Unit 

and Alpha Bank Group Internal Auditor.

Left to right: Georgios Michalopoulos, 
General Manager – Wealth Management 
and Treasury, Ioannis Emiris, General 
Manager of Wholesale Banking and 
Konstantinos Sarafopoulos Manager of the 
Asset Liability Management Division.

Spyros Filaretos, General Manager - Growth 
and Innovation, and Fragiski Melissa, 

Alpha Bank General Manager - CHRO, 
addressing the audience.

Stefanos Mytilineos, General 
Manager - COO of Alpha Bank.

Panayotis Kapopoulos, 
Chief Economist of Alpha Bank.

Elanor Hardwick, Chair of the Corporate 
Governance, Sustainability and Nominations 
Committee and Member of the Bank’s 
Board of Directors.

THE BANK
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We support the growth prospects of Central Macedonia 
with over Euro 1.6 billion in total loans to businesses in the region 

 The Management of Alpha Bank, led by the Group CEO, Vassilios Psaltis, 
on a three-day tour of Central Macedonia, visiting the Regional Units of Thessaloniki and Imathia 

        team of Alpha Bank’s Senior Management, led by the Group CEO Vassilios Psaltis and including, among others, the General  
        Manager of Wholesale Banking, Ioannis Emiris, and the Managers of the Greek Branch Network Division, Dimitrios 
Harizanis, the Commercial Banking Division, Tilemachos Georgakis, and the Business Centers Division, Marina Verykokkou, 
made a three-day tour of Central Macedonia. 

The stops of the three-day tour were Thessaloniki, the financial and business capital of Northern Greece, and the cities of Veria 
and Naoussa in the Regional Unit of Imathia. At the spotlight of the tour’s schedule were meetings with business representatives 
from the agri-food, packaging, plastics and scientific/industrial instruments trading sectors. This was the second time within a 
short period of time that the Bank’s Management has visited the region of Macedonia, in a move that proves its intention to 
actively support local businesses both in the implementation of their investment plans and in addressing the additional challenges 
of the current juncture. 

A
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Having established itself as the top Greek bank in business lending, Alpha Bank plays a leading role in supporting the business 

ecosystem and the society of Central Macedonia, as over the last three years it has disbursed a total of over Euro 136.5 
million to small businesses, which are the backbone of the local economy and society. With its Branch Network in Central 

Macedonia, Alpha Bank serves the needs of more than 55,300 small and 6,400 large companies, while the Bank’s 

business loan balances in the region stand at a total of over Euro 1.6 billion. 

“Central Macedonia – and, by extension, Northern Greece – has historically been an area where the ‘heart’ of Greek 

entrepreneurship has been beating strong. This tradition continues to the present day, as the region, with its highly-skilled 

human capital, the notable extroversion of its businesses and, of course, its unique geographic location has significant 
potential as a regional and international business center, but also as a center of innovation – something that is also 

attested by the vote of confidence given, especially to Thessaloniki, by global business giants through the investments they 

have made over the last few years. In an era characterized by complex challenges, it is our mission to stand by the side 
of Greek businesses, supporting with advisory and financial tools their sustainable and extrovert development 
and their transition to a new production model that will add high long-term value to the economy and the society,” 

said the CEO of the Alpha Bank Group. 

Central Macedonia is crucial to the national economic activity, as it produces 13.7% of the Greek GDP – of which 8.8% 

comes from the Prefecture of Thessaloniki – while the region’s growth potential is confirmed by the fact that in 2019 it 
attracted 13.6% of the gross fixed capital formation in the country. 

This is the second time in the last 12 months that the Management of Alpha Bank has visited Thessaloniki and the wider 

region, confirming its strong commitment to stand by the side of local economies and Greek businesses, in the context of the 

Group’s strategic goal to channel to the Greek economy Euro 8 billion of total funds over the coming years. 

The round of contacts of Alpha Bank’s Management in Central Macedonia ended with the Group CEO’s scheduled visits to 

the Thessaloniki International Film Festival, the American Farm School in Thermi and the Deloitte Alexander 
Competence Center at Technopolis in Pylaia.

THE BANK
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Alpha Bank Group CEO’s visit to the Thessaloniki International Film Festival

Alpha Bank Group CEO’s visit to the American Farm School

To watch the video from the visit of the CEO, 
Vassilios Psaltis, to the Thessaloniki 
International Film Festival, click here.

Left to right: the Artistic Director of the 
Thessaloniki International Film Festival, 

Orestis Andreadakis, the Festival’s General 
Director, Elise Jalladeau, and the Alpha Bank 

Group CEO, Vassilios Psaltis.

The Alpha Bank CEO and the President 
of the American Farm School, Dr. Jeff 
Lansdale, with Executives of the Bank 
and staff of the School.

Vassilios Psaltis and Dr. Jeff Lansdale with 
young students of the American Farm 

School, whom Alpha Bank supports 
through the School’s scholarship program.

Vassilios Psaltis is given a tour of the 
American Farm School by Dr. Jeff 
Lansdale.
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Alpha Bank named “Best Private Bank in Greece” for the 5th consecutive year

        lpha Bank has been named “Best Private Bank in Greece” for the 5th consecutive year at the “Global Private Banking  
       Awards 2022” presented by the internationally acclaimed publications “Professional Wealth Management (PWM)” and 
“The Banker” of the Financial Times Group. 

This distinction is a recognition of the high quality of Alpha Bank’s Private Banking Services (Alpha Private Bank), which 
consistently enjoy the trust of the Bank's Customers, as they are aligned with their individual goals and needs at every important 
moment in their lives. It also highlights Alpha Bank’s commitment to excel in providing high-quality personalized services, by 
adopting cutting-edge technologies and constantly upgrading its Wealth Management operations.

In recognition of its leading know-how and expertise as the first Bank to introduce Private Banking services in the Greek 
market in 1993, as well as of its commitment to innovating and constantly improving the services and products offered to its 
Customers, Alpha Bank stands out for five consecutive years (2018, 2019, 2020, 2021 and 2022) as “Best Private Bank in 
Greece”.

On the occasion of the award, Alpha Bank’s General Manager for Wealth Management and Treasury, Georgios 
Michalopoulos, stated:

“Alpha Bank being presented with the ‘Best Private Bank in Greece’ award for the fifth consecutive year, is a great honor for us, for 
two reasons: To begin with, because it reaffirms the leading position of Alpha Private Bank in the Greek market. Above all, however, 
because it is a clear recognition of the consistency and excellence that the Bank has demonstrated throughout all these the years 
in providing high-quality personalized wealth management services, utilizing innovation and striving to meet the needs of our 
Customers at every moment of their lives”.

Andreas Katsogiannos, Manager of the Private Banking Division and Victor Artemiadis, Manager of Market Area II - Northern 
Attica, attended the award ceremony held recently in London and received the award on behalf of Alpha Bank.

A
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6 awards at the Social Media Awards 2022 for Alpha Bank!

       he creativity, innovation and efficiency of the communication our Bank makes on a daily basis  
       through Social Media were rewarded at the Social Media Awards 2022 ceremony, on 
Wednesday, November 9, 2022.

In total, Alpha Bank garnered 6 awards in respective categories – 2 Gold, 2 Silver and 
2 Bronze – proof of the impact of our presence in social media.
In specific, the Bank received:

• Gold award in the "Best Use of YouTube – Best in Finance & Insurance" category for the Bank’s 
YouTube channel.
• Gold award in the category "Best Strategy in Social Media - Best Social Media Strategy for CSR" 
for the communication of the series of CSR actions "Together" through social media.
• Silver award in the category "Best Use of LinkedIn – Best Implementation of LinkedIn as a 
Marketing Solution Tool" for the Bank’s LinkedIn page.
• Silver award in the category "Best Use of YouTube – Best Personalization in YouTube" for the 
video "Lara" addressed to visually impaired people.
• Bronze award in the category "Best Use of Meta Family of Apps – Best in Finance & Insurance" 
for the Bank’s Facebook page and Instagram profile.
• Bronze award in the category "Best Use of Meta Family of Apps – Best Use of Video" for the 
"Art Stories" and "Coin Stories" video series.

Meanwhile, 4 Wise Monkeys, the Bank’s partner for Social Media strategy and content, had a double success as it was named 
"Social Media Agency of the Year" and "Social Media Agency of the Decade".

The nominations were assessed by a Jury consisting of 51 acclaimed executives from Greece and abroad.

T
Alpha Bank's Executives together with partners from 4 Wise Monkeys.

Elpidoforos Papanikolopoulos, 
Marketing & Public Relations Assistant 

Manager and Konstantina Doga, 
Social Media Manager with the awards 

the Bank won.

THE BANK



<      17 / 69       >

The first transactions of the loan 
part of the Greece 2.0 Program have been completed

        lpha Bank confirms its strategic aim to play an active role in the loan part of the Greece 2.0 Program, thus contributing to  
        the support of its Customers’ investment plans, which in turn strengthen the nation’s endeavor to transform the Greek Economy.

The Bank has already signed 11 investment project transactions with a budget totalling Euro 296 million that enhance the green 
and digital transition as well as the businesses’ extroversion. Meanwhile, an extra 26 investment projects are either in the 
assessment phase or are to be completed very shortly.

Investors utilize the financing capabilities of the tool and the opportunities presented to small, medium and large enterprises, 
something that offers considerable flexibility – for an Official Sector Program – and significant savings in financial costs. 
Alpha Bank has the will and the appropriate executives to fulfill its role as the main partner of Greek businesses in this action too, 
manning specialized teams for both Wholesale and Retail Banking, the members of which guide and operate in an advisory 
manner to the Customers throughout the investment process, from planning to implementation.

A
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Alpha Bank supports female empowerment 
and the equal representation of women on Boards of Directors 

        n event about the equal representation of women on Boards of 
       Directors was hosted on Wednesday, November 2, 2022, by Alpha Bank, 
confirming its will and determination to take the lead in promoting equal 
opportunities and in strengthening the position of women in the workplace and in 
entrepreneurship. The event, titled “How to Prepare for Becoming a Board 
Member - Powered by Alpha Bank”, was organized by European Women on 
Boards and Women on Top Greece, marking the launch of the two organizations’ 
cooperation, while the initiative was placed under the auspices of Alpha Bank 
and was personally supported by the Group CEO, Vassilios Psaltis. 

Successful women, among them Members of the Greek Parliament and the 
scientific community as well as representatives of female entrepreneurship, came 
together at the Alpha Bank Headquarters to attend the event and exchange views, 
ideas and experiences. 

“For us at Alpha Bank, supporting this joint action constitutes another link in the 
chain of our responsibility to support in practice diversity and inclusion in our 
business culture and, certainly, in all aspects of our corporate and social activity. 
Companies that embrace diversity are more successful and also follow social and 
economic developments more closely. It is only by accepting diversity that each 
group can make the most of the skills of its members for the benefit of the common 
effort, and each individual can fulfill his or her goals and aspirations. In this direction, 
the initiatives of Women on Top Greece and European Women on Boards help raise 
public awareness and create a reference framework for gender equality. Alpha Bank 
is and will continue to be a supporter and advocate of this effort.” Mr. Psaltis 
pointed out in his address during the event’s opening. 

A

Left to right: Elli Andriopoulou, Kristen Anderson, 
Ani Filipova, Vassilios Psaltis, Elena Stylianou, 

Rania Ekaterinari, Stella Kasdagli and Myrto Papathanou, 
after the event’s close.

Vassilios Psaltis and the Alpha Bank Group CHRO 
Fragiksi Melissa, in a snapshot with Ani Filipova and 
Elli Andriopoulou.

The “European Women on Boards” and the “Women on Top Greece” 
organizations held a joint event under the auspices of the Bank 
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Kristen Anderson, Vice Chair of European Women on Boards, also gave a 

brief address, in which she outlined the objectives and actions of the organization 

in accordance with the relevant EU Directive on equality between men and 

women, stressing the need for more diversity and for the equal representation of 

women on Boards of Directors and in decision-making processes. 

In the main part of the event, two interesting discussion panels were held with 

the participation of acclaimed professionals. In the first one, moderated by 

Stella Kasdagli, Co-Founder of Women on Top Greece, Elena Stylianou, 

Managing Partner of RSM Greece, and Petros Michos, Founder of Searchlight 

Partners, gave an overview of the emerging landscape regarding the 
participation of women in Boards of Directors in Greece and in the 

European Union. 

In the second one, Rania Ekaterinari, Board Member and senior strategy advisor 

for large companies, Myrto Papathanou, Partner in Metavallon VC and Board 

Member of Thrace Group, Maria Georgalou, Non-Executive Board Member at 

Fourlis, and Elli Andriopoulou, Independent Non-Executive Board Member at Alpha 

Bank, shared with the audience their experiences from their participation in Boards 

of Directors. The panel was moderated by Ani Filipova, Founder of Change 

Advisory Ltd.

• For the Press Release with the detailed presentation of Alpha Bank’s 
package of initiatives on female empowerment and entrepreneurship, 
click here.

Left to right: The members of the first panel; Petros 
Michos, Stella Kasdagli and Elena Stylianou with 

Konstantinos Athanassiadis, Senior Research Associate
 of the Hellenic Observatory of Corporate Governance.

Snapshot from the second panel of the event.
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Alpha Bank is by the side of tomorrow’s IT and Digital professionals
"IT & Digital Business Day" by Alpha Bank 

and the Entrepreneurship and Career Panorama

       lpha Bank recently welcomed more than 90 students and young professionals from the field of Information Technology and  
       Digital Technology to the "IT & Digital Business Day", held in the context of its participation in this year’s Entrepreneurship 
and Career Panorama.

The Business Day aimed to inform the participants about the way digital transformation and the integration of new technologies 
offer new possibilities to the Bank to innovate and develop 
new high added value products and services for its Customers, 
while opening career opportunities for specialized professionals.

Greetings were addressed by, among others, Michael 
Tsarbopoulos, Chief Digital Officer, Spyridon Tzamtzis, Chief 
Information Officer and representatives of Alpha Bank’s Human 
Resources Division. The speakers were Gina Thoma, Assistant 
Manager of the Project Management Division, Antonis Breskas, 
Deposit Products Manager in the IT Applications Division, Nikos 
Lykouropoulos, E-Banking and Intranet Applications Manager in 
the IT Applications Division, Alexis Nittis, New Technologies 
Manager in the IT Systems Division, Fotis Vatikiotis, Digital 
Networks Division, Giorgos Zachopoulos, Customer Value and 
Data Management Division, Konstantina Staikou, Digital Sales 
and Customer Engagement Division, Dimitra Kalli, IT Systems 
Division, and Nikoletta Karamba, IT Systems Division.  

A

Michael Tsarbopoulos.  Gina Thoma. 

Antonis Breskas.Spyridon Tzamtzis.

HR Executives (left to right): Angeliki 
Psychrami, Asteria Bakopoulou, Anna 
Stylianou, Penny Gialakidi, Magdalene 
Giannarou, Anthe Karnarou, Georgios 
Babanis, Maria Kiatipi.
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During the Business Day, Alpha Bank’s experienced Executives analyzed issues of the broader IT and Digital field, as for instance digital 
networks, customer data management and customer engagement, the business capabilities of the cloud, automation and digitization, 
software development, as well as the new IT operational model.

After the presentations and speeches a networking session followed, where participants were given 
the chance to meet with the Bank’s Executives, exchange ideas and opinions, and talk about their 
prospects and professional plans.

Speaking about the event, Mr. Tsarbopoulos said:
“At Alpha Bank, the IT and Digital sectors constitute the cornerstone of the innovative digital 
banking experience that we offer to our Customers. We are thus delighted that, along with the 
Entrepreneurship and Career Panorama, we also organized this Business Day and turned our doors 
wide open to young people full of skills, fresh ideas and zest, who can be part of the Alpha Bank of 
Tomorrow that we are already constructing today”.

In turn, Mr. Tzamtzis mentioned:
“In recent years, Alpha Bank has been implementing an extensive Transformation Program, 
covering practically all technology areas within the Bank. In this new digital banking organization we 
are developing, IT is the backbone which supports and empowers it. Business Day has enabled 
us to share our vision with young people equipped with significant skills that bring added 
value to the Bank and allow it to keep innovating and become future-proof and durable”.

This is just one more in the series of actions by Alpha Bank, in the context of its Transformation 
Program which is in full progress throughout the Group, to attract and feature talent, and further 
enhance its image as a Top Employer, through the Employee Value Proposition it offers to its employees.

Nikos Lykouropoulos. Giorgos Zachopoulos -
Konstantina Staikou - 
Fotis Vatikiotis.

Alexis Nittis - 
Nikoletta Karamba - 
Dimitra Kalli.

Christina Minotou. Nikolaos Vassilopoulos.
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Participation of Alpha Bank Executives in Conferences

        peaking at the Innovation Forum 2022, organized on Monday, November  
        21, 2022, by the Hellenic-German Chamber of Commerce, the Chief Human 
Resources Officer (CHRO) of the Alpha Bank Group Fragiski Melissa, 
referred to the new era of work in an environment of innovation and digital 
transformation, as well as to the future of labor relations.

Regarding the connection between digital transformation and work, the Alpha Bank 
Group CHRO observed that “the transformation inevitably affects all 
processes, Divisions and Employees, causing their roles to evolve from purely 
procedural and mechanical ones to those that add value, by providing specialized 
advisory services to Customers – both internal and external.” In this context, 
Mrs. Melissa shared the Bank’s experience in this area, making references to the 
universal Transformation Program that has been in full progress 
throughout the Group since 2020. In terms of scope, 2/3 of the Program cover 
technology-related areas, on which the Bank draws to integrate cutting-edge 
technologies, artificial intelligence, and robotics into its operations. One of the results of this Transformation, she stressed, 
was the creation, in 2022 alone, of 300 new jobs at Alpha Bank, mainly related to new technologies.

“Transitioning to the new era requires all of us to equip ourselves with new skills.” she noted. For this purpose, Alpha Bank 
has established 6 new Training Academies, open and accessible to all of its Employees, with targeted “Learning Journeys”, 
in accordance with the identified upskilling requirements.

She also explained that the Bank plans to redefine its Values and its Purpose, in a move that “represents a way to reintroduce our 
identity, both internally within the Bank and externally.” “Our Purpose and our Values define the design of our Strategy, our 
choice of direction and the prioritization of our actions” she noted, adding that “our intention is for them to ultimately be 
adopted as a way of thinking and as a guide to the behavior of all Employees in their daily lives”.

Further detailing the theme of the Bank's Values, the Alpha Bank CHRO drew particular attention to the important steps that the 
Group has taken to integrate Diversity and Inclusion into its organizational culture. She also shared several pertinent examples, 
such as the introduction of a policy – the first one in the Greek banking sector – against violence and harassment, as 
well as the female empowerment and mentoring programs developed by the Bank.

Referring to the future of work, Mrs. Melissa noted that employees now value well-being and work-life balance to be much more 
significant factors. At the same time, employees scrutinize more closely the social profile of employers and the level of their 
awareness of, and response to, sustainability and ESG issues.

In closing her presentation, the Alpha Bank CHRO shared some tips on how organizations can respond to these “wants” of 
employees, such as by creating a “different emotional contract” between the employer and the employee, offering personalized 
options, together with new performance evaluation and reward methods with a strong focus on the employees’ individuality and on 
their mental, social and emotional well-being.

S

• The Chief Human Resources Officer, Fragiski Melissa, 
   at the Innovation Forum 2022
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        peaking at the 5th BankTech Conference, Alpha Bank’s Chief Operating  
       Officer, Stefanos Mytilineos, referred to the role of the banking system 
and to the challenges it is faced with in the new digital age, as well as the 
importance of the regulatory authorities.

The role of the banks goes beyond that of a mere intermediary, was his key 
message, as in the new digital age, banks are called upon to manage a 
number of challenges, with the main aim of protecting their customers and 
developing the economy. 

Responding to a question on how banks are positioned in the era of 
blockchain and decentralized finance (DeFi), Mr. Mytilineos stressed that their 
role is crucial for the economy but also for the customer-saver, as “not only 
do they match the supply of capital with demand, but they also perform the difficult and complex tasks of credit control,” 
thus ensuring on the one hand, the financing of the economy and on the other hand, the security of deposits and financial stability. 
At the same time, as Alpha Bank’s COO underlined, “the banks protect sensitive information necessary for their role, acting 
as ‘data guardians’.” 

Also, facing realistically the importance of decentralized financing but also banks, he noted that banks, “even if they do not 
always do things well, they remain the best alternative,” stressing that “before eliminating intermediaries (in other words, the 
banks), we need to think carefully about who will replace them.” In this respect, he referred to the manner in which DeFi 
operates and the risks it poses, which, contrary to the belief that it consists of impersonal and automatic processes, is in fact 
a very complex and dynamic system, behind which there is always someone whom we are asked to trust. 

“The regulations governing the banking system have contributed decisively to the history of the banks and have 
evolved along with them,” Mr. Mytilineos said, adding that the aim of the regulations is to prevent systemic risks or a systemic 
collapse. Therefore, “it is wrong not to talk about the future of banking regulations,” as “banks are accountable to regulators, 
often taking on the burden of past financial crises – sometimes rightly so, and sometimes wrongly – while investing 
huge funds and man-hours.” 

Alpha Bank’s COO also referred to the important steps that banks have taken to modernize their digital systems in order to 
respond to the new digital age, as well as to the importance that they attach to attracting talented young professionals, 
especially in the fields of Information Technology and Innovation. Finally, he stressed that the banks aim to educate their customers 
in the new digital systems, saying that “we are on a journey and we are helping our customers travel safely with us".

• The General Manager - Chief Operating Officer, 
   Stefanos Mytilineos, at the 5th BankTech Conference
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        he Executive General Manager of Regulatory Compliance at Alpha Bank, 
       Xenophon Avlonitis, spoke about the current trends for the prevention of money 
laundering and terrorist financing, in the thematic section "THE NEW AML & SANCTIONS 
LANDSCAPE" of the 5th Compliance Conference.

The Conference, titled "Seeking certainties in uncertain times", took place on November 10, 
2022, and was organized by the Association of Regulatory Compliance Professionals of 
Greece in collaboration with the Legal Library.

Mr. Avlonitis, among other things, spoke about the changing regulatory environment and 
the challenges that the banks’ Regulatory Compliance needs to address. The 
Executive General Manager of Regulatory Compliance at Alpha Bank pointed out that the 
obligations of credit institutions regarding their compliance with the regulatory framework and 
the continuous updating and enrichment of their policies and procedures, as well as the 
control of their effectiveness, have multiplied due to:

• the regulatory developments at European level, such as the upcoming package of 
legislative measures to counter Money Laundering (ML), imposing sanctions and stricter rules with regard to commercial trading with 
Russia as well as the regulatory framework under development for cryptocurrency transactions

• the increased emphasis the European Supervisory Authorities place on ML issues

• the wider attention placed on international "best practices" that make it 
imperative to produce programs that align ML policies and procedures at Group 
level now. In this context, Alpha Bank’s Regulatory Transformation Program 
is presently being applied, with the Risk-Based Approach being its main principle

• the increasing use of technological developments and digital tools 
(automation, large databases analysis, artificial intelligence, machine learning, 
etc.), which make human approval less necessary and speed up workflows

• the provision of digital tools to the Citizen, such as the "Know Your 
Customer" service (KYC) and the Gov.gr Wallet app, which, for regulatory 
purposes, provide alternative possibilities for identifying, certifying and updating 
Customer details, although the IT Units of the Credit Institutions need to make 
significant implementations to this direction. Indicatively, since October 2021, 

almost 300,000 Bank Customers have used the "Know Your Customer" service! 

• and of course, the exponential growth of Digital Banking and the relevant ML risks this entails, as more than 85% of total 
banking transactions today are performed through alternative channels (such as on the web, via mobile phone or ATMs).

T
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   Xenophon Avlonitis, at the 5th Compliance Conference
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        peaking at the Global Sustain – ESG & Sustainability Forum 2022, the  
       ESG Coordinator of the Alpha Bank Group, Dimitris Kazazoglou-Skouras, 
referred to the challenges that the banks are faced with in integrating the ESG 
criteria and to their role as agents of change towards the green transition. 

The adoption of sustainability criteria is becoming increasingly important 
for banks, noted Mr. Kazazoglou-Skouras, as regulators and supervisors, the state 
and the international standards, at the institutional level, as well as the investors 
and the public at large put pressure on financial institutions for the 
immediate adoption of the ESG criteria, which they consider to be the main tool 
for the transition to the green economy. 

The integration of ESG criteria is a multidimensional challenge for banking institutions and their customers, stressed 
Mr. Kazazoglou-Skouras. He went on to underline that the assessment of climate and environmental risks in the lending 
process, creates special requirements for the collection and analysis of new data, many of which customers are not yet 
able to make available. In this respect, he stressed that banks “should introduce policies for the assessment of climate risk and 
should always be vigilant, enriching and updating their criteria according to the new data that they receive.” 

However, the greatest challenge for the banking sector, he noted, “is to change the way we think,” adding that “the most 
important thing is to read the future and assess the changes ahead.” 

In the new economic environment that is emerging, banks will play a crucial role in the economy’s transition to sustainability, 
on the one hand by financing new sustainability infrastructure and, on the other, by developing financing tools that will 
help their customers invest in reducing their environmental footprint. In connection with this, he stressed that at Alpha Bank 
“we redesigned, from very early on, the sustainability governance structures at Group level, to ensure optimal 
decision-making, with a view to integrating the Principles of Responsible Banking at all levels of the Bank.”

S

• The ESG Coordinator of the Alpha Bank Group, Dimitris Kazazoglou-Skouras, 
   at the Global Sustain – ESG & Sustainability Forum 2022

THE BANK



<      26 / 69     >

       he Manager of the Wholesale Banking Credit Division, Georgina Farmaki, spoke at the  
      Financial Alliance For Women 2022 Annual Summit, one of the most famous conferences 
for women’s entrepreneurship, organized by the international organization Financial Alliance for Women.

Mrs. Farmaki referred to the transformation steps made by both banks and a great number of 
large companies in recent years "to embrace change and resilience, by adopting new 
practices and policies, such as ESG principles, climate change, as well as the initiatives and 
practices towards gender equality".

In a decade, which saw the rest of the EU countries grabbing the opportunity to make progress in this 
sector, Greece stayed significantly behind, Ms. Farmaki stressed, adding that "today the economic 
environment has stabilized and Greece is showing exceptional signs of recovery, now closely 
following European and global trends”.

"The truth is that we have the right legal framework, and though we are still at the beginning 
of the journey, we are optimistic that we are on the right track", she added.

Regarding Alpha Bank’s role as a driving force that can assist Greek women to materialize 
their business ideas, Mrs. Farmaki stated that our Bank’s support to women in making their business ambitions come true 
is twofold: it focuses both on the main activities of the Bank and on the planning of many actions, within the context of 
the wider Corporate Social Responsibility strategy.

Mrs. Farmaki went on to say that in our Bank "we are exploring alternative 
financing tools, such as the Female Empowerment Global Loan program we 
signed with the EIB (European Investment Bank) in 2019, which aims to support 
investments in SMEs which encourage the participation of women in 
leading positions as well as businesses that, by majority, are owned and 
managed by women".

In this context, Mrs. Farmaki recalled that earlier this year, the Bank’s Annual 
General Meeting almost unanimously voted in favor of appointing a young 
woman as a member of the Board of Directors, thus effectively increasing 
the representation of women to over 30%. Meanwhile, she pointed out that 
"women make up approximately 62% of employees and 57% of managing 
positions at Group level".

Also, she emphasized that in the context of Alpha Bank’s broader strategy for Corporate Social Responsibility, "we are planning a 
series of initiatives aimed at empowering women, for instance with the "Young Female Investors" program, where we train girls 
aged 16 -18 on how to effectively manage their finances and develop their business ideas”.

Finally, Mrs. Farmaki added that "as Alpha Bank we have a commitment to enhance women’s empowerment. Of course, the 
journey is just beginning for us, but we have already designed the appropriate policies and practices to measure and 
track our progress on this” and finished her speech by saying: “Anyway, my presence at this Conference is an indication of our 
commitment".

T

• The Manager of the Wholesale Banking Credit Division, 
  Georgina Farmaki, at the Financial Alliance For Women 2022 Annual Summit
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Participation of Alpha Bank in the Annual TFP Forum 
of the EBRD in Istanbul

       lpha Bank participated in the annual Forum of EBRD’s Trade Facilitation program, which was held in Istanbul. The Conference  

       was attended by representatives of banks and financial organizations from all the countries where the EBRD is active, 

representing their organizations in interactive discussion panels throughout the event.

Alpha Bank has been a partner bank of the EBRD’s Trade Facilitation Program since 2016. It has distinguished itself for its active 

participation in the Program and has received awards, like the Most Active Issuing Bank in Greece for the years 2017 and 2018 

for the support of its Clients’ cross-border commercial transactions and the Green Deal of the Year for 2021. This year, Alpha 

Bank participated in a discussion panel on Green Trade Finance. The Assistant Manager of the Wholesale Banking 
Lending Division, Georgios Stathopoulos, referred in his speech, among other things, to the Bank’s strategic goal to support 

transactions governed by the Sustainable and Green Finance principles and policies, both at the level of trade finance, but mainly 

in the entire financial investment cycle and across the whole range of the financial products that are provided.

A
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Alpha Bank at the 29th International Exhibition
 of Agricultural Machinery, Equipment and Supplies “Agrotica”

       his was the first participation of the Bank as an exhibitor at the 29th  
      International Exhibition of Agricultural Machinery, Equipment and 
Supplies "Agrotica", which was held from October 20 to 23, 2022, at the 
Thessaloniki International Exhibition Center and welcomed 113,850 visitors. 
Agrotica, which takes place every two years, welcomes all major businesses that 
trade agricultural machinery, equipment and supplies for agricultural facilities, and 
is the biggest exposition for the primary sector in Greece as well as one of 
the five most important expo events of the primary sector in the whole of Europe.

This year’s Exhibition centered around the dynamics presented by the agricultural 
sector, as shown by its effective response to the challenges created by the 
pandemic, the implementation of investments that modernize agricultural holdings 
as well as all the latest innovations and high technological advances applied in the primary sector, thus changing the face of agriculture.

Throughout the Exhibition, specialized Bank Executives provided the visitors with information about the products and services of the 
"Alpha Agricultural Entrepreneurship" series for the holistic coverage of 
the needs of modern business, putting emphasis on modernizing holdings, 
increasing productivity, boosting innovation, pioneering in the 
technological and ecological sector as well as "shifting" towards business 
agriculture, which will in essence be a driver of development in the fields of 
the agricultural and green economy.

The opening of the Exhibition, on behalf of Alpha Bank, was attended by the General 
Manager of Retail Banking, Isidoros Passas, the Manager of the Greek Branch 
Network Division, Dimitris Charizanis, the Manager of the Small Business Banking 
Division, Spyros Rentetakos, the Manager of the Attica I, Central and Northern 
Greece Division, Georgios Rapanakis, the Assistant Manager of the Business 

Centres Division, Dimitris Bousboukis, the Assistant Manager of the Wholesale Credit Division, Athanasios Arabatzis, the Assistant Manager 
of the Marketing and Public Relations Division, Eleni Stergiou, the Assistant Managers of the Small Business Banking Division, Efrosyni Zanika 
and Sotiris Vatsios as well as Executives of the Public Relations and the Thessaloniki Business Centres.   

T
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Alpha Bank and the American Farm School 
join forces to boost the competitiveness of agri-food businesses 

       he major global trends in agribusiness and the growth opportunities presented for Greek agri-food companies were highlighted  
       during a recent event held in Thessaloniki, jointly organized by Alpha Bank and the American Farm School. 

The event opened with short addresses from Dimitris Charizanis, Manager of the Greek Branch Network Division of Alpha Bank, 
and Dr. Kostas Rotsios, Dean of the American Farm School’s Perrotis College. The topics covered at the event were presented by 
Spyros Rentetakos, Manager of Alpha Bank’s Small Business Banking Division and by Dr. Theodoros Kallitsis, Farm Manager of 
the American Farm School. 

For Alpha Bank, the agri-food sector includes all value chain activities – from primary production and cultivation methods, processing, 
the design and packaging of the final product and the stage of its commercial exploitation, to entrepreneurship and modern 
marketing. The Bank stands at the side of every business that creates value for the national economy, focusing on an 
agri-food sector which produces high-quality food and is compatible with the principles of sustainable development and 
environmental protection, yet at the same time is characterized by high added value. 

In line with the above, Alpha Bank has developed a set of integrated advisory banking solutions, with support from an expanded 
Ecosystem of Partners covering the entire value chain (with the valuable assistance and contribution of Perrotis College), on issues 
such as energy efficiency upgrades, digital transformation, selection of the most appropriate developmental financial tool and 
elaboration of sustainable investment plans. 

Τ

Left to right: Dr. Theodoros Kallitsis, 
Farm Manager of the American Farm 
School, Dimitris Charizanis, Manager 
of the Greek Branch Network 
Division of Alpha Bank, Spyros 
Rentetakos, Manager of Alpha Bank’s 
Small Business Banking Division, 
Dr. Kostas Rotsios, Dean of the 
American Farm School’s Perrotis 
College and Georgios Rapanakis, 
Manager of the Attica I, Central 
and Northern Greece Division.
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Participation of Alpha Bank in a Conference 
of the Thessaloniki Hotels Association

         he Bank took part in a Conference organized by the Thessaloniki Hotels Association, titled: "Methods to counter the energy  
        crisis and modern financial tools". The event, held on October 18, 2022, in Thessaloniki, was attended by hotel companies 
that are members of the Association. There they had the opportunity to learn how to utilize financial programs, aiming to promote 
energy upgrading and digitally transform their hotels.

In the context of the Conference, the Manager of the Small Business Banking Division of Alpha Bank, Spyros Rentetakos, 
gave a speech about the current trends and challenges of the global tourism industry (Megatrends), as well as about investment 
programs to boost tourism, and also presented the "Alpha Smart Hospitality" service, addressed to companies that engage 
in the tourism industry.

The event was also attended on behalf of Alpha Bank by the Manager of the Greek Branch Network, Dimitris Charizanis, the Manager 
of the Attica I, Central and Northern Greece Branch Division, Georgios Rapanakis, the Assistant Manager of the Business Centres 
Division, Dimitris Bousboukis, the Assistant Manager of the Wholesale Credit Division, Athanasios Arabatzis, the Manager of the 
Business Centre of Thessaloniki, Eastern Macedonia and Thrace, Symeon Keletzis, as well as Executives of the two Business Centres 
of Thessaloniki, the Hospitality and Island Enterprises Division, the Small Business Banking Division and the Attica I, Central and 
Northern Greece Branch Division. 

T
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Alpha Bank at the side of its Customers at every stage of their lives 

       he Bank places Customers at the heart of all its activities and supports them at every stage of their lives with products and  
       integrated services tailored to their specific needs – from saving for their children to retirement. Customer-centric Growth 
through the provision of enhanced experiences and tailor-made value propositions is a strategic pillar of “the Alpha 
Blueprint”, the Transformation Program that the Bank is currently implementing. 

Recognizing the importance that making informed study and career choices has for adolescents, the Bank has forged an exclusive 
partnership with career guidance companies Orientum, Employ Edu and LABORA, securing significant discounts on 
career guides and personal consultation programs. Thus, Alpha Bank rewards the trust of its Customers and their 
families and actively stands at the side of teenagers aged 16-18, helping them form a complete view of what suits them and 
what they would like to engage in during their lives, so that their choice of studies and future professional career is as conscious and 
informed as possible. 

The discount is offered to Customers who have an Alpha Bank deposit account with an underage joint account holder 
aged 16-18. 

T

Exclusive partnership with career guidance companies, with significant discounts on career 
guides and personal consultation programs for teenagers aged 16-18 
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This is one more action by the Bank that focuses on supporting the families of its 
Customers in the most important moments of their lives and on building a safer 
future for children and teenagers. In this context, the Bank offers the alpha 1|2|3 for 
children, teenagers and young persons up to 27 years old line of deposit and 
savings accounts, which consist of banking products and services that “grow” together 
with the children, to meet their dynamically evolving needs, at every stage of their young 
lives. 

The Manager of the Bank's Individual Banking Division, Konstantinos Papadopoulos, 
said about this action: 

“We all know how crucial career guidance decisions are for teenagers and how much 
anxiety and stress they cause to their families. Our children are asked to evaluate what 
they like most, what their true inclination is and what study options they have – a very 
difficult equation. This is why we are particularly pleased about Alpha Bank’s the exclusive partnership with the three distinguished 
professional orientation companies – Employ Edu, LABORA and Orientum. 

With this partnership, Alpha Bank stands once again at the side of its Customers’ families, supporting them in their daily needs and 
assisting them in preparing their children’s future. 

Each Customer is unique, with unique needs but also with unique expectations regarding the quality of the services that they receive. 
Thus, our Bank’s strategic goal is to further strengthen the bonds of trust we have built with our Customers over the years, offering 
to them diversified services of high added value, developed to specifically meet their ‘wants’, as well as those of their families, at 
every important moment of their lives.” 

• To find out more about Alpha Bank’s new offering, 
   visit Career Guidance for teenagers | ALPHA BANK
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What impact did i3 have on you?  

My participation in this competition was a brand new experience for me. This journey gave me the chance to generate thoughts 

and share my ideas, always aiming to reach a common integrated result. It was an opportunity for me to meet and work with 

exceptional colleagues, as well as to experience the joy of creation.

What does innovative thinking mean and how is it translated into practice?

Innovative thinking is to discover new ways either to improve the existing conditions and processes, or to create new ones, 

tapping into creativity, imagination, experience and knowledge. In essence, it means to create new and innovative "images and 

experiences".

What are the values we should focus on in our time?

Respect, honesty, sincerity, lifelong learning, personal development and teamwork.

What do you think will be the most important skills in the near future?

Due to the technological revolution, the speed around us is high and changes are radical! Therefore, adaptability as well as personal 

and social responsibility are important skills that will enable us to respond to the new conditions.

Sofia Zakynthinou works at the Agia Paraskevi Square Branch and excelled in the i3 innovation 
competition for her proposal to create myAlpha Phygital Branch. In her free time, she loves 
attending lectures, dancing and reading.
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   nnovation is in our DNA. In each issue, the Innovators, that is colleagues who excelled in the i3 innovation  

   competition, express their opinions on the competition, innovation, the values we ought to focus on and the 

skills of the future.
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What impact did i3 have on you?  

My participation in the i3 helped me comprehend the role digital technologies play in order to produce products and services 

that have a higher added value.

What does innovative thinking mean and how is it translated into practice?

Innovative thinking is creative thinking. Creative thinking can mean devising new ways to perform tasks, solve problems, and meet 

challenges.

What are the values we should focus on in our time?

A value is an idea that defines the way we live and think. On the other hand, we also determine our way of life based on our 

way of thinking. Personally, the values we should focus on in our time are stability, honesty, dialogue and creativity, since with 

them we can evolve and the innovative way of thinking can be achieved.   

What do you think will be the most important skills in the near future?

As the future work environment will be highly technological and challenging, the characteristics and skills of employees must 

be appropriate to meet the needs in question. Therefore, the concept of flexibility as a skill as well as the ability to constantly 

adapt to new data will be imperative in the future.

Nikolaos Lyvitsis works at the Kamatero Branch and was distinguished in the i3 innovation 

competition for his proposal to create the myAlpha Gold SB app. In his leisure time, he 

enjoys travelling.
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        aturday, December 10, 2022, saw the successful conclusion of the activities of the three-day scientific meeting jointly  
        held by the Alpha Bank Historical Archives and the Aristotle University of Thessaloniki (AUTH) in Thessaloniki, to mark the 
completion of 100 years from the end of the Greco-Turkish War and the Asia Minor Catastrophe of 1922.

The activities of the scientific meeting began on Thursday, December 8, 2022, with the participation of key personalities of the 
academic community from Greece and abroad, such as historians, anthropologists, political scientists, diplomats and 
architects. 

The subject of the meeting was the exploration of the effects of the settlement of refugee populations in Greece in all areas 
of the country’s social life. Although Greek historiography to date boasts a large volume of relevant research, a realistic 
assessment of issues involved, away from sentimentality and political bias, has yet to be made.
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Academic Meeting in Thessaloniki by the Alpha Bank 
Historical Archives and the Aristotle University of Thessaloniki 

S

The refugees of 1922: A critical component of 20th century Modern Greek History

The participants in the Academic Meeting "The refugees of 1922: A critical component of 20th century Modern Greek History".
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In his address to the participants, the Chair of the Board of Directors of Alpha 

Bank, Vasileios Rapanos, said: “The arrival of the refugees in Greece is a 

milestone event in the history of the Greek state. In fact, it marks the beginning of 

the effort to establish a modern state,” stressing that the scientific meeting could 

only take place in Thessaloniki, the city that took in a very large number of refugees, 

before, during and after the Asia Minor Catastrophe.

A total of 22 speeches were made during the meeting, of which two were keynote 

lectures by scientists with a prominent presence and authority in their scientific fields. 

The first keynote lecture was given by the distinguished British historian and diplomat 

Sir Michael Llewellyn-Smith, 

who served as UK Ambassador to Greece from 1996 to 1999. With his speech 

he acquainted the audience with the life and work of A.A. Pallis. 

As Sir Michael said, “A.A. Pallis, was a great and interesting person, who lived 

in exciting times and was key to the project for the refugees’ rehabilitation, in 

which he engaged for most of his career, as can be seen from the rare text of 

his memoirs.”

The first keynote speaker, Sir Michael Llewellyn-Smith, historian
 (King’s College London & St Antony’s College Oxford)

 and diplomat.

The Chair of the Board of Directors of Alpha Bank, 
Vasileios Rapanos.
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The second keynote lecture was given by Basil Gounaris, Professor of Modern History at 
the Aristotle University of Thessaloniki, who is also President of the Foundation of the 
Museum of Macedonian Struggle and Vice President of the Observatory of History Teaching 
at the Council of Europe. Prof. Gounaris discussed the relation of the issue of the refugees 
with the nation-state. In his speech, he stressed that “The refugees are ultimately a sad 
by-product of the ideology of the nation-state and cannot be dissociated from it; just as the 
state cannot completely deny them, because that would be like denying itself.”

The Scientific Meeting was open to the public and took place in an atmosphere of creative 
dialogue, enriched by interesting interventions and constructive debate. 

Summarizing the conclusions of the Conference, on 
Saturday, December 10, 2022, the Professor of the 
National and Kapodistrian University of Athens and 
Advisor to the Management of the Bank, Kostas 
Kostis, pointed out that “for the refugees of 1922, 
the stereotypes formed mainly after the Second 
World War continue to prevail to this day, and further 

effort will be required in order to be overcome.” He added that “we should study refugees in 
individual groups, acknowledging their special characteristics (language, origin, arrival time, 
etc.). In the economic field, a review of our approach is needed: one that will take advantage 
of the wealth of statistical data that is available now, while in the political field is clear that the 
process of assimilation of the refugees was completed only after the Second World War.” 
Concluding his speech, Mr. Kostis stressed that “the population exchange 
agreement had profound social consequences, the full extent of which we are not yet in a 
position to assess.”

Alpha Bank offered to the participants a comprehensive hospitality program, organized by the 
Public Relations and Events Department of the Bank’s Marketing and Public Relations Division, 
whose concerted efforts managed to make the scientific event in Thessaloniki an unforgettable 
experience for the participants.

The scientific meeting was also broadcast live from Alpha Bank's YouTube channel, on which all the meeting’s activities are
available for viewing. 

More information, statements and announcements from the scientific meeting can be found on Alpha Bank’s website and 
Social Media pages: 
• www.alpha.gr     • www.instagram.com

#Prosfyges1922 #GreekHistory #AlphaBank

The second keynote speaker, Basil Gounaris, 
Professor at the Aristotle University of Thessaloniki.

The Professor of the National and Kapodistrian
 University of Athens and Advisor to the Management

 of Alpha Bank, Kostas Kostis.

THE BANK - CULTURE

https://youtu.be/6l7Tl2eZ93o
https://www.alpha.gr/en/group/corporate-responsibility/culture/sinantisi-oi-prosfiges-tou-1922
https://www.instagram.com/alphabankstories
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The Alpha Bank Library Collection 
was enriched with new editions

T        he enrichment of the Library Collection continues in 2022 with the purchase of publications of various contents.   
        Specifically, 170 new titles were added, such as novels by Greek and foreign authors, poetry collections, essays, etc. 

• In order to watch the recently acquired titles, please click here.

THE BANK - CULTURE

https://alphabankintranet.alphasso.gr/DocLib/%CE%9D%CE%95%CE%91%20%CE%91%CE%A0%CE%9F%CE%9A%CE%A4%CE%97%CE%9C%CE%91%CE%A4%CE%91%20-%20%CE%9D%CE%9F%CE%95%CE%9C%CE%92%CE%A1%CE%99%CE%9F%CE%A3%202022.pdf


        he Alpha Bank Numismatic Collection participated in the exhibition “The Industrial Heritage of  
       Corfu, 19th – 20th century”, organized by the Albert Cohen-Corfu Association, in collaboration with 
the Art Gallery of the Municipality of Central Corfu and Diapontia Islands and the Ionian University 
Museum Collections.

The Exhibition focused on the industrial history of Corfu from the beginning of the 19th to the end of the 
20th century, a period characterized by significant manufacturing and 
industrial development in the Ionian Islands. Through a thematic narrative 
route, a variety of products of daily use from the life of the people of Corfu, 
during the two previous centuries were presented, such as paper, ropes, 
olive oil, flour, pasta, leather, pottery, salt and wine.

The Bank’s Collection participated in the Exhibition with six 
coin-notes (paper money of small value) issued by the “G. Aspiotis 
Brothers” printing company of Corfu, between 1918-1925.

The General Archives of the State-Archives of the Prefecture of Corfu, the Theotokis Estate, the Patounis 
Soap Factory and several private collectors who provided related material from their collections, also took 
part in the Exhibition.
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Participation of the Alpha Bank Numismatic Collection in the exhibition
“The Industrial Heritage of Corfu, 19th - 20th century”

T
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Educational Program for the school year 2022-2023 
at the Banknote Museum of the Ionian Bank in Corfu 

       he Banknote Museum of the Ionian Bank-Alpha Bank in Corfu is hosting again, for one more year, the educational program:  
       “Banknotes – The Greek Banknote”.

The Program’s objective is to get school students acquainted with the history of coinage, focusing on Greek banknotes that were 
produced from the foundation of the Greek State (1830) until the adoption of the Euro (2002). 

Through the discussion and the use of relevant teaching material, the students become familiar with the iconography of Greek 
banknotes and with important moments in Greek history. In addition, they develop their creative skills by designing a banknote, also 
cultivating their social skills and team spirit through group activities. 

Two custom-designed printed forms for students of the two different levels of education are also used as supporting material for 
research activities at the premises of the Exhibition. 

The Program is carried out with the approval of the Ministry of Education and Religious Affairs for the school year 2022-2023. 

Information and registrations for participation: 
Programs Officer: Konstantinos Christopoulos 
BANKNOTE MUSEUM OF THE IONIAN BANK 
Agiou Spyridonos Square (Iroon Kypriakou Agona Square), 491 00 Corfu 
Tel.: +30 266 104 1552 
Email: banknotemuseum@alpha.gr 
www.alphanumismatics.gr / https://www.alphapolitismos.gr/en

Participation in the Program 
is free of charge 

Program duration: 1 hour 

Number of children: up to 25 

Days: Tuesday to Friday

THE BANK - CULTURE

mailto:banknotemuseum@alpha.gr
http://www.alphanumismatics.gr/index.aspx?lang=en
https://www.alphapolitismos.gr/en
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The book presents a view of the city of Athens during the critical interwar period (1922-1940), as recorded through the lens of Petros 
Poulidis, the first Greek photo-reporter. The illustrations published in this book come from the valuable and rich Poulidis photograph 
collection, which now belongs to the Archives of ERT S.A. and capture the critical events of the period, aspects of the city and the 
daily life of the Athenians as well as the personality of Petros Poulidis.

       lpha Bank offers the publication “Athens between the Wars through the Photographs of Petros Poulidis” (bilingual  
       edition) at a discount of 40% throughout December 2022.A

Kyriaki Arseni

Athens 2004

Commercial Bank of Greece

Dimensions 29 x 22.5 cm 

344 pages

385 illustrations

Bilingual edition (Greek, English)

ISBN 960-7059-15-8

Price: Euro 24.00

Publication on offer by Alpha Bank 

THE BANK - CULTURE

The Publication may be obtained either by visiting the “ALPHA BANK – CULTURE store” (40 Stadiou Street, ATHENS) 
and the e-shop www.alphapolitismos.gr/eshop or by placing an order via telephone or e-mail (tel.: +30 210 326 2465, 
e-mail: infopolitismos@alpha.gr).                                                                

For any further clarifications or information, you may contact the Alpha Bank Library at +30 210 326 2440 and 210 326 2442.    

https://www.alphapolitismos.gr/eshop
mail:infopolitismos@alpha.gr


The J.F. Costopoulos Foundation
The J.F. Costopoulos Foundation Award
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    n 2019, on the occasion of its 40th anniversary, The J.F. Costopoulos Foundation  

    instituted The J.F. Costopoulos Foundation Award in the context of the Thessaloniki 

Film Festival upon the recommendation of a special three-member panel. The prize is 

awarded to a film from the Greek program selection, holding its premiere at the 

Festival. The film should present a comprehensive proposition, promote the art of 

cinema and demonstrate its affinities with the other forms of art.

The J.F. Costopoulos Foundation Award, accompanied by an artwork created by 

the visual artist Daphne Costopoulos, Vice - Chair of the Foundation’s Board of 

Trustees, was presented to the winning film CAVEWOMAN by Spiros Stathoulopoulos 

during the closing ceremony of the 63rd Thessaloniki International Film Festival, 

on November 13, 2022. 

The members of this year’s jury are: Rea Apostolides, producer; Georgis Grigorakis, 

filmmaker, and Christina Moumouri, director of photography. 

Here is the jury’s reasoning: “For a particularly inventive film that interweaves the ancient and historical drama with mythology, 

approaching a bigger-than-life story with a personal narrative and stripped-down cinema means, achieving in extracting all the 

essence out of it.”

I 
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The J.F. Costopoulos Foundation
“The Flower of Smyrna”
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       he J.F. Costopoulos Foundation supported a hybrid, Instagram project for the 100th anniversary  

       of the Asia Minor Catastrophe entitled “The Flower of Smyrna” produced by Mitos Productions.

The aim of the creators was to better understand the history behind the 100th anniversary of the Asia 

Minor Catastrophe, through a medium that is more appealing to 

the younger generation. They use the strength of the image 

combined with technology, which has been part of our lives. 

They dare to talk about the Minor Asia Catastrophe through the 

Instagram platform which functions mainly with the power of 

imagery.

Filio, a 16-year-old girl, becomes the guide to this adventure. 

She shares posts of her everyday life and history as she 

experiences it in real time. The follower has the chance to 

become part of this universe by commenting, reacting, sending messages. Filio has a compass of 

values showing us the way with her smile and her optimism. Either she is a girl of today’s world or of 1919, she values love, friendship, 

self-respect. She is spontaneous and curious about the mysteries of life. Every now and then, Filio is presented with gadgets and props 

that refer to our modern, pop culture: headphones, sneakers, backpacks, etc.: she connects with us today, no matter whether we come 

from Minor Asia or not. Filio is already sharing her thoughts and experiences through her Insta-Diary which will be completed once it 

reaches its 100th post.

Instagram: @theflowerofsmyrna 

Facebook: The Flower of Smyrna

Τ 
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“myAlpha Quick Loan” 

A       iming to promote the new consumer loan "myAlpha Quick Loan" offered by the Bank, a 360ο communication campaign of the  
      product was carried out in a plethora of media, including television.

The basis for the creative idea was self-evident actions of our everyday life, such as running when on an electric treadmill in 
operation or using paper to wipe the windows clean. However, the obvious simply did not happen in our communication and the 
action was undone. Therefore, we witnessed a paradoxical narrative with high stopping power unfold before our eyes on our 
screens and used it creatively to humorously present two of the product’s main features:

• Getting it online through the myAlpha Mobile app and myAlpha Web Banking.
• Completing the process without documents, with a digital signature.

At a strategic level, our main focus was on raising awareness, investing in high TV coverage and extensive exposure on Premium 
Display, while at the same time supporting sales through Performance following a multi-channel approach towards targeted 
audiences. We enhanced our 360ο communication through a strong presence on all Social Media, while at the same time, 
myAlpha Quick Loan was promoted on the radio, on alpha.gr as well as in our Branch Network

• You can watch the TV spots below:
- myAlpha Quick Loan | Consumer loan without running!
- myAlpha Quick Loan | Paperless consumer loan!

PRODUCTS AND SERVICES

https://www.alpha.gr/en
https://www.youtube.com/watch?v=QtA8xbEc51Y
https://www.youtube.com/watch?v=BUlLXQdfasA


Big Competition with Aegean Bonus Visa cards
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A        iming to boost sales of Aegean Bonus Visa cards as well as increase their use, 
        a Big Competition has been launched and is running until 31.12.2022 for 
Customers who will:

• Issue and activate an Aegean Bonus Visa debit or credit card. This is valid for 
  applications up to 31.12.2022 that will be approved by 13.1.2023.
• Make transactions of over Euro 20 in physical stores or online, in Greece or abroad. 
  Each transaction makes for an additional participation in the competition.

Following a draw, 10 lucky Customers can claim:

• 5 Aegean Travel Packages, worth Euro 6,000 each!

• 5 discount coupons for their flights with AEGEAN and Olympic Air, worth Euro 1,000 each.

The draw will take place on 16.1.2023 and Customers will be informed by phone on 
how to claim their prize. You will be able to find more detailed terms and conditions of participation on the event page at 
www.alpha.gr/cards.

The competition will be supported by advertising on the radio and in digital channels such as Display, Programmatic and the 
Social Media, with targeted e-newsletters to Customers and by placing promotion material in the Branch Network.

The communication aims to inform the public that Aegean Bonus Visa cards bring you even closer to your favorite destination, 
with a Great Competition!

• You can watch the commercial here.

PRODUCTS AND SERVICES

https://www.alpha.gr/en/retail/cards
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Alpha Business Banking: New online features

A        lpha Bank, within the context of its Digital Transformation, and recognizing the changing business needs the New Digital Era  
        brings along, introduces new digital functionalities in Business Banking, aiming to stand by its Customers and provide them 
with modern tools and services.

The Bank wishes to further strengthen the competitiveness of Business Banking by providing innovative digital features as well as 
incentives to Customers to use digital channels and, at the same time, to enhance Alpha Bank’s image as a digitally upgraded 
banking organization.

The new digital features we offer to Business Banking Customers are:

PRODUCTS AND SERVICES

https://www.alpha.gr/en/business/business-banking/services/metafores-kai-emvasmata-gia-epixeiriseis
https://www.alpha.gr/en/business/business-banking/payment-services/alpha-mass-payments
https://www.alpha.gr/en/retail/deposits/term-deposits/alpha-online-term-deposit
https://www.alpha.gr/en/business/business-banking/international-market-products/web-fx-for-businesses
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To promote the new features, a video banner was used as the main "vehicle" of communication. It is new and aesthetically 

fresh, elaborately combining modern entrepreneurs with digital elements.

The communication plan aimed to achieve high awareness and strengthen engagement around the digital features of the 

Businesses, using almost all digital channels aiming at business target audiences.

Meanwhile, relevant material was posted on the Business Banking and myAlpha page on alpha.gr, on a carousel banner 

on the home page of the Alpha Bank Intranet, as well as on the ATM and Automated Payment System (APS) screens.

PRODUCTS AND SERVICES
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Bonus Loyalty Program
Promotional activities

        Bonus Points collection promotion was also carried out at the AB Vassilopoulos, 
       a Major Program Partner, addressed to selected customers that are Bonus cards 
holders, who did not make prior purchases at the partner.

By making a purchase worth €30 or more with any Bonus card at AB Vassilopoulos, 
Selected Bonus customers earned an extra 3,000 Bonus points.

The offer was strictly personal and concerned only the recipient of the Newsletter. Bonus points 
were given once per customer.

The action lasted from 1.9.2022 to 30.9.2022 and was promoted via Newsletter to the 
selected customers.

A

..............................................................................................................................................

         promotional activity to collect Bonus points of the Bonus Loyalty Program was held at  

         Vodafone, a Major Partner of the Bonus Program, which lasted from 15.9.2022 to 

15.10.2022, and was promoted via the Bonus App, SoMe (FB/IG), SMS/Viber and

www.alpha.gr.

A

• “Earn €1=10 Bonus points for purchases of €150 
at Vodafone!”

• "The autumn purchases at AB Vassilopoulos come with 
even more Bonus rewards!"

PRODUCTS AND SERVICES

https://www.alpha.gr/en/retail/bonus


<      49/ 69      >

        n October 1st, 2022, a promotion began concerning the collection of 10,000 Bonus points with the purchase of the 
        Alpha Safeauto car insurance program.

The promotion will last until 31.12.2022, and is promoted via the Bonus App, SoMe (FB/IG) and www.alpha.gr.

O

.................................................................................................................................................................................................

       promotional activity to collect Bonus Points of the Bonus Program was carried out at  
       IKEA, a Major Partner of the Program, addressed at selected customers, holders of 
Bonus cards, who did not make prior purchases with the partner.
 
Selected customers who made a purchase of € 70 or more with any Bonus card at IKEA, 
earned an extra 3,000 Bonus points.

The offer was strictly personal and only applied to the recipient of the Newsletter. Bonus points 
were awarded once per customer.

The time duration of the action was from 10.10.2022 to 10.11.2022 and was promoted via 
Newsletter to the selected customers.

A

• “The autumn renovation of your house has Bonus!” 

• “Drive safely and earn extra 10,000 Bonus points!”

PRODUCTS AND SERVICES

https://www.alpha.gr/en/retail/bonus/bonus-news/safe-auto-oktovrios-2022
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Promotional activities 
in collaboration with the Kotsovolos company

        he action lasted from 1.9.2022 to 10.10.2022 and was promoted via Bonus App,  
       SoMe (FB/IG) and www.alpha.gr.T

..............................................................................................................................................

        promotional activity to collect Bonus Points was carried out, aimed at selected 
       customers, who are holders of Bonus cards and did not make prior purchases with the 
partner.
     
In particular, selected customers earned 10 Bonus points for every €1, in every purchase 
worth € 300 or more, with any Bonus card.

The offer was strictly personal and concerned only the recipient of the Newsletter.

The action lasted from 10.10.2022 to 17.11.2022 and was promoted via Newsletter to the 
selected customers.

A

• “Extra Bonus exclusively for you!” 

• “A new era in commuting with Bonus!”

PRODUCTS AND SERVICES

https://www.alpha.gr/en/retail/bonus
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        he promotional activity lasted from 1.10.2022 to 10.11.2022 and was promoted via the  
        Bonus App, SoMe (FB/IG), Newsletter, SMS/Viber and www.alpha.gr.T

...................................................................................................................................

        he promotion lasted from 1.10.2022 to 10.11.2022 and was promoted via the  
        Bonus App, SoMe (FB/IG) and www.alpha.gr.T

• “Ideal home climate, with Bonus!”

• “A state-of-the-art world with Bonus!”

PRODUCTS AND SERVICES

https://www.alpha.gr/en/retail/bonus
https://www.alpha.gr/en/retail/bonus


“Together, for better education”

          ithin the context of the Corporate Responsibility program "Together, for better education", the Bank, starting from primary  

          education, supports children’s access to knowledge and strengthens schools by offering modern teaching systems, books 

and sports equipment. 

The Program started in Attica on September 21, 2018, and has already equipped 61 primary schools until now, while it is 

gradually expanding to various regions throughout the Greek territory.

Alpha Bank offers every school that joins the Program all the necessary technological equipment for the teacher and the modern 

classroom: a complete interactive teaching system, comprising a touch screen blackboard, a computer and a projector.

For 2022, the equipment has already been delivered to 4 primary schools in Didymoteicho, Kastoria, Giannitsa and Kilkis. 

By the end of the year, there will be deliveries to 6 more schools, whereas deliveries to 9 schools are planned for 2023.
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In particular:

We were given a very warm welcome at the 4th Primary School of Didymoteicho, 

where the delivery of the equipment took place in the presence of the Headmasters and 

the Mayor Mr. Romylos Hatzigiannoglou, with a discussion following about the existing 

problems in borderland Didymoteicho and mainly about issues touching upon education 

and modern facilities.

At the 1st Primary School of Argos 

Orestiko, in Kastoria, we were welcomed 

by the Headmistress of the school, Mrs. Alexandra Michalopoulou, who received the 

equipment and thanked us for the donation.

Then, at the Agathovoulio-3rd Primary 

School of Giannitsa, the Headmistress, the 

teachers, the children and several of the parents, participated in an event that had been 

organized by the Headmistress of the school, Mrs. Fani Papadimitriou, in the context of 

the delivery of the equipment. Moreover, the President of the Parent / Guardian 

Association, Mr. Argyris Flikas, thanked Alpha Bank for the important donation to the 

school and bestowed a commemorative present to the representative of the Bank, 

Evangelia Fotidou, from Corporate Social Responsibility.

The event was attended by the Mayor of Pella, Mr. Grigoris Stamkos, the Deputy Mayor, Mr. Athanasios Epitropakis, as well as the 

president of the School Committee of Primary Education of Pella, Mr. Dimitris Stergioulas, while the Director of Primary Education of 

Pella, Mr. Savvas Tailachidis, greeted attendants through a letter.

CORPORATE SOCIAL RESPONSIBILITY
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The Headmistress of the school, Mrs. Fani Papadimitriou, during her speech, stressed that the philosophy of social responsibility 

embraced and materialized by Alpha Bank is highly important, as it concerns the improvement of society’s level of education and 

the creation of a positive environment for sustainable development of the country, given that investments in education, especially 

in primary education, are the key to long-term prosperity.

Finally, equipment was also delivered to the 2nd Primary School of 

Goumenissa, in Kilkis, where we were welcomed by the school's Headmaster, 

Mr. Fotios Gigeris. It is an equally remarkable school, with historical significance 

which also happens to host several refugee children, with some operational 

difficulties. However, the passion of the teachers and the local people have not 

allowed the students’ education to be greatly affected. 

Students and teachers take good care of their school, which remains an treasure for the whole region, in every way imaginable, 

while at the same time looking for sponsorships, that will enable them to meet some basic needs for its smooth operation.

CORPORATE SOCIAL RESPONSIBILITY



Dimitris Giannoukakis
Young Fisherman, 1940
Etching, 14.7x13.3 cm

        imitris Giannoukakis’ printmaking output features a wide range of topics, such as genre scenes, still lifes, nudes and landscapes. 
        His studies in Dresden, which was the bastion of the expressionists’ group “Die Brücke” (“The Bridge”), influenced his printmaking, 
which has clear references to expressionism as well as to post-impressionism. In his rich printmaking output, he primarily employed the 
technique of copper engraving, initially in its classic black-and-white version and, later on, adding color. He was one of the first to work with 
colored copper engraving in Greece, in the late 1950s. 

The work “Young Fisherman”, which belongs to the artist’s genre works, depicts a young child in a way that resembles a photographic 
snapshot. It is balancing between realistic and idealistic types. In terms of color, it features a black-and-white tones, giving special attention 
to intense chiaroscuro. The child is depicted standing and monopolizes the viewer’s interest. His body is shown relaxed, in a pose with a 
slight twist, with his head angled slightly downward. In one hand, he holds a coil of wrapped rope, while with the other he seems to be pulling 
at it, in order to uncoil it. The curves of the coiled rope contrast with the straight, austerely drawn line forming the corresponding stretched 
piece of rope. The contrast in the composition’s lighting is particularly interesting. Without revealing the source of light, the boy's body, 
dressed in white clothes, is rendered in a bright light, in contrast to his face, which is kept in the dark, making his features indistinguishable.

The work’s impact comes primarily from its simple lines and dense expression. With consummate representational craftsmanship, 
characteristic of Giannoukakis’ entire oeuvre, which at the same time is avoiding details, the child’s conveys movement and vitality. 
The composition's freedom and emphasis on formality and substance lead to an exceptional visual result.

D
Alpha Bank, Corporate Governance and Sustainability Division
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BIOGRAPHICAL NOTE

      e studied painting and printmaking at the Dresden School of Fine   
      Arts from 1921 to 1927 and, after that, in Paris. He worked as 
an artistic director at the Aspiotis brothers’ printing plant in Corfu. 

More than painting, he engaged in printmaking and especially copper 
engraving. From 1930 to 1955, he created exclusively 
black-and-white copper engravings, while from 1957 onwards, he 
was one of the first to create colored copper engravings in Greece. 

He was also involved in the illustration of books with engravings and 
in the engraving of Greek stamps.

H
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Dimitris Giannoukakis 
(Ermoupolis 1898 - Athens 1991)
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         pidamnos was founded in 627 or 625 BC as a colony of the Korkyraians, supported by Corinthians and other Dorians. 
         It is located in present-day Durrës, the most important port of Albania along the coast of the Adriatic Sea. The ancient city was 
founded on the slopes of a hill overlooking a natural harbor and was separated from the hinterland – until the early 20th century AD – 
by the Keneta Marsh. The founder (oikistes) of the city was Phalios from Corinth, son of Eratocleides, descendant of Heracles, who 
was invited by the metropolis of Korkyra to head the mission, in accordance with the ancient custom. 

Epidamnos / Dyrrhachion (Durrës, Albania)

E
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Epidamnos-Dyrrhachion
Silver stater, post-340 BC

Obverse: Cow suckling its calf.
Reverse: ∆ΥΡ. Two floral patterns inside a square frame. 

Below, club. The entire representation inside a circle.

Alpha Bank Numismatic Collection 180

ΠΟΛΙΤΙΣΤΙΚΑ ΑΦΙΕΡΩΜΑΤΑ • ΕΝΑ ΝΟΜΙΣΜΑ ΑΦΗΓΕΙΤΑΙ

The city’s foundation is linked to the need of Korkyra and Corinth to find new inroads to the hinterland. Within a few years, Epidamnos 
emerged as a major centre of production and commerce. Its control of the trade routes towards the Northern Adriatic and the Illyrian 
hinterland contributed to the rapid growth of  its prosperity, which is reflected in the “treasury” erected by the Epidamnians in the 
sanctuary of Olympia.

The city fell to the Romans and in 229 BC, the Illyrians returned to reclaim it. They took 
Korkyra and Epidamnos temporarily, but the Romans launched a lightning attack and 
recaptured both. Since then, the city is referred to as Dyrrhachion.

Dyrrhachion began minting coins in the second half of the 4th century BC, issuing staters 
of Corinthian type, with the figures of Pegasus and Athena. After 340 BC the city 
adopted the iconographic types of the metropolis of Korkyra and issued staters with a 
cow suckling its calf on the obverse and two floral patterns inside a square frame on the 
reverse. The reverse of the staters of Dyrrhachion features the club of Heracles, a clear 
reference to the city’s mythical founder. These coins continued to be issued until 280 BC. 
With the total domination of the Romans, the Dyrrhachion mint closed in 30 BC.

Dyrrhachion. The amphitheatre of 
Hadrian, 2nd century AD. 

(Pierre Cabanes photo archive)

CULTURE SPECIAL • THE EUROPE OF GREECE
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The acquisition of Popular Bank by Ionian Bank Ltd, 1938

    n the years after the 1929-32 crisis, most commercial banks in Greece found themselves going through the most arid period in their  
    history. The losses sustained in the years of the crisis seem irreversible and even though they had managed to survive that difficult 
juncture, their expectations for better days were not confirmed. 

The banks that found themselves in dire straits also included Popular Bank, which, after the death of its founders, Dionyssios and 
Spyridon Loverdos, remained headless. Accumulated losses and blocked credits, in combination with the pronounced shrinkage in 
deposits, forced it to limit the extent of its business activity. From then on, it would be active in trade and short-term placements only. 
At the same time, the Bank sees its management expenses grow steadily, reaching levels never seen in its history until then. 
The problems are compounded by the onerous debt that Popular Bank maintained towards the Greek State. 

The need for supporting Popular Bank is understood most of all by the Bank of Greece, which takes the initiative for Popular Bank’s 
merger with another bank. This choice of Greece’s issuing institution reflected a standing aspiration, as since the early 1930s it kept 
re-introducing proposals for the creation of larger banking business schemes, aimed primarily at creating a counterweight to the primacy 
of National Bank. 

The Main Building of Popular Bank in the late 1930s. 
The Main Building of Ionian Bank is visible in the background.

Cut-off from the “Zappeion Megaron” Guide, published in the inter-war period.

I
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The lack of related archive material deprives us of more details about the manner in which the Governor of the Bank of Greece, 
Emmanuel Tsouderos, acted and about the consultations that had taken place in advance, in order for Ionian Bank to acquire the 
majority of the shares of Popular Bank. The signing of the final agreement was enthusiastically welcomed by the Governor of the 
Central Bank, who assessed it as a particularly important event for the stable course of the country's banking system. 

A few days after October 17, 1938, when the acquisition was concluded, the Management of Ionian Bank announced its intention to 
place the two institutions under a single administration, “under which their banking aspirations will be coordinated in the interests both 
of the country's economy as a whole and of the two institutions themselves.” John Stavridis was elected Chairman of the Popular 
Bank, while Theodoros Lekatzas was elected Vice Chairman and General Manager. 

On December 3, 1938, the new Management calls an extraordinary General Meeting to approving the “announced cooperation of 
Popular Bank with Ionian Bank”. 

In his speech to the shareholders, Theodoros Lekatzas emphasized the multiple benefits that the acquisition would bring for Popular 
Bank: “We believe that the acquisition of a significant number of shares of Popular Bank by Ionian Bank constitutes an important 
milestone in the evolution of Popular Bank. 

This acquisition, apart from solving complex problems and allowing the Board of Directors 
to proceed decisively to the settlement of the disputes with the State, had the beneficial 
result that the Popular Bank is today under a single Management with Ionian Bank. 
We believe that there is no need to emphasize the beneficial results, for Popular Bank, that 
will undoubtedly be brought about not only by new form of its Management but also by the 
new conditions under such Management is exercised, which undoubtedly create a new 
possibilities for banking development, diversification and expansion.” 

The General Meeting also approved the winding up and the liquidation of the assets of the 
three investment companies operated by Popular Bank abroad, namely the Anglo--Greek 
Financial Co. Ltd, the English Company of Financial Enterprises and the Société Parisienne 
d’ Investissements. 
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Advertisement in the newspaper
 “Oikonomologos ton Athinon”

January 20, 1940
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The Alpha Bank Library
Kazuo Ishiguro

        ritish writer Kazuo Ishiguro was born on November 8, 1954, in Nagasaki, Japan. In 1960, his family moved to Great Britain  

        so that his father, who was an oceanographer, could start on research work at the National Institute of Oceanography. 

He studied at the University of Kent in Canterbury, where in 1978 he received his degree in English literature and philosophy, while 

in 1980 he received the Master of Arts degree in creative writing. 

B
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In 1982, he gained British citizenship. He is considered one of the most popular contemporary fantasy writers in the 

English-speaking world and has been nominated four times for the Booker Prize, which he won in 1989 for the novel 

“The Remains of the Day”. 

In 2017, he was awarded the Nobel Prize in Literature. In addition to novels and short stories, Ishiguro is also writing lyrics 

and film scripts. He lives in London with his wife, Laura MacDougall, and their daughter.

During his studies at the university, he began writing fiction. His debut novel, “A Faint View of the Hills”, was published in 

1982. This was followed by the novels: “An Artist of the Floating World” (1986), “The Remnants of a Day” (1989), 

The Unconsoled” (1995), “When We Were Orphans” (2000), “Never Let Me Go” (2005), “The Buried Giant” (2015), 

“Klara and the Sun” (2021) and others. With the exception of “The Buried Giant”, his novels are written in the first person 

and his characters are often burdened with failures and flaws that are gradually revealed during the narrative, while the 

novels usually conclude without offering any solution to their problems, as they own up to their past and their mistakes and 

this realization brings, ultimately, a certain peace of mind. 

Ishiguro’s books have been translated into more than 50 languages around the world.

The Alpha Bank’s Library Collection includes several books by Kazuo Ishiguro.

In order to watch the titles, please click here.
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Alpha Bank Cyprus Ltd
“Alpha Residence with an IKEA Gift Card”

         iming to promote the promotional activity "Alpha Residence with an IKEA  

         Gift Card", an advertising campaign was carried out with TV and online 

commercials (web banners) on select websites, digital actions, Facebook posts, 

banners on ATMs as well as promotion in the Branch Network and on the Bank’s 

website.

In specific, with each new, approved application for an Alpha Residence 

mortgage loan, from September 1 to November 30, 2022, the Bank’s Customers 

had the opportunity to receive an IKEA Gift Card of up to Euro 2,000, so that they 

can buy not only their dream home, but also decorate it exactly the way they wish.

To watch the TV spot, click here.
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Alpha Bank Cyprus Ltd
“Alpha Car”

        new advertising campaign was launched to promote the Alpha Car loan.
        The campaign focuses on a minimum advance payment of 10% for a 
new car or 20% for a used one and loan approval in 24 hours, as well as 
the following benefits:

• Maximum repayment period of 7 years for a new car and up to 3 years for a 
used one

• Amazing discounts on the comprehensive insurance premium in partnership with 
Altius Insurance (50% for the first year, 30% for the second and 25% thereafter)

• Reduced interest margin in case a new hybrid, electric or dual engine vehicle is 
purchased.

The advertising campaign includes TV and radio commercials, online 
advertisements (web banners) on selected websites, digital actions, Facebook 
posts, banners on ATMs as well as promotion in the Branch Network and on the 
Bank’s website.

To watch the TV spot, click here.
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Alpha Bank Cyprus Ltd
2nd Cyprus Advertising Festival CAROB Awards 2022

         n October 20, 2022, the 2nd Cyprus Advertising Festival CAROB Awards 2022 was  
         held, organized by the Cyprus Advertising - Communication Association. It concerned 
the creative projects presented for the first time during the period from 1.1.2019 to 
31.12.2021.

The award ceremony was an important evening for the advertising and communication 
sector and aimed to recognize the talent of executives working in this area in Cyprus.

The advertising company United Brains Ltd, a partner of Alpha Bank Cyprus Ltd, had a 
highly successful participation in the Festival and received the following 4 awards for the 
Bank's advertisements:

• Silver Award
In AD Television Section: Banking/Insurance and 
Financial Products/Services. 
Project: Alpha Business Loans- Dentist

• Silver Award
In AD Radio Section: Banking/Insurance and Financial Products/Services.
Project: Alpha Business Loans - Dentist
• Bronze Award
In AD Television Section: Banking/Insurance and Financial Products/Services. 
Project: Alpha Car - Engineer
• Bronze Award
In AD Radio Section: Banking/Insurance and Financial Products/Services.
Project: Alpha Car - Engineer

United Brains Ltd had also participated in 2019 in the 1st Cyprus Advertising Festival Carob Awards 2019 with the Bank’s 
advertisements, receiving a Bronze Award in the AD Radio Banking/Insurance and Financial Products/Services section for the 
Alpha Personal Loan – The Psychologist project.

These awards are a great honor for the Bank and highlight the high standards and creativity of our producers!

GROUP COMPANIES
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Alpha Bank Romania
Honorary distinction of the Executive President of Alpha Bank Romania

 and General Manager of Alpha Bank International Network, Sergiu Oprescu 

       ergiu Oprescu, Executive President of Alpha Bank Romania and General  
       Manager of Alpha Bank International Network was named “Banker of the 
Year” at the “Financial Leaders' Hall of Fame 2022” event, organized by the 
Business Arena magazine.  

The prize rewards “a high level of recognition and admiration from the general 
business community for outstanding results and qualities of creative leadership”.
Sergiu Oprescu has an extensive experience in banking and capital markets in 
Romania, with a career of almost 30 years in the financial sector. He has directly 
participated in building the capital market and contributed to the development of 
the banking field, being one of the most respected bankers on the market. 
He served as Chairman of the Bucharest Stock Exchange from 2000 to 2006, 
and as President of the Board of Directors of the Romanian Association of Banks 
between 2015 and 2021. He is a Member of the Executive Committee within the 
European Mortgage Federation, and in 2019 he was appointed as General 
Manager of International Network of Alpha Bank Group and member of the 
Executive Committee of the Group. 

“This award honors me, especially in the context of a challenging year, 
characterized by uncertainties and geopolitical risks. Beyond the numbers, the power of a bank is given by the strength 
of the team, and I am glad to have by my side a team of exceptional people, professionals able to face any challenges. 
I would like to thank you for the prizes, and I also want to thank my colleagues for their commitment and dedication”, 
stated Sergiu Oprescu. 
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Distinction of Alpha Bank Romania 

A        lpha Bank Romania received the “SME Bank of the Year” award at the same event. The distinction was  
        awarded for “outstanding success in the SME segment, with innovative products and services supporting 
sustainable finance, productivity, competitiveness, and digital development”. 

“Thank you for awarding us this prize, which honors us and validates our constant focus on supporting 
entrepreneurs. It is a distinction that I equally dedicate to our Customers and to all my colleagues involved in 
promoting and developing the SME Business. Our main goal is to respond to the real and diversified needs of SME 
Customers in a prompt and highly customized manner. Thus, we are permanently committed towards developing 
innovative products and building strategic partnerships, supported by the prioritization of investments with a 
transformational component”, stated Dragoș Drăghici, Manager of the SME Division of Alpha Bank Romania. 

GROUP COMPANIES
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Alpha Bank Romania
Partnership between Peleș National Museum and 

Alpha Bank Romania to increase digitalization

Τ        he Peleș National Museum and Alpha Bank Romania provide visitors with complete payment solutions that  
        improve their experience of access to the Museum, while until recently the only payment method available 
was cash. Thus, the Peleș National Museum now benefits from Alpha Bank POS terminals, through which cards 
issued under the most important payment organizations in the world - Visa, Mastercard, American Express, 
UnionPay - can be accepted at the ticket sale points of the Peleș and Pelișor Castles, as well as in the gift shop. 

Through the digital service of Alpha Bank Romania, the visitor will henceforth be able to buy online tickets as well 
as Museum publications, directly from its website, www.peles.ro. In addition, for the convenience of the visitors 
who need cash, an Alpha Bank Romania ATM has been installed at the Museum’s premises.

“We are pleased to support the digitalization program of the Peleș Museum, one of the most valuable architectural 
monuments in Romania. It is an initiative through which we want to improve the experience of visiting this European 
cultural heritage site, providing tourists with complete payment solutions. We are continuing to support culture, as 
we consider it essential for the development of society, while remaining consistent with our commitment to offer an 
improved, simple, fast and safe payment experience”, said Tiberiu Mercurian, Marketing Manager of Alpha 
Bank Romania.

GROUP COMPANIES
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Alpha Bank Romania
Alpha Bank Romania participates in the “Woman Manager” 2022-2027 program 

A        lpha Bank Romania was selected as a partner bank for the implementation of the “Woman Manager” 
        2022-2027 program, run with the Ministry of Entrepreneurship and Tourism. The Program, dedicated to 
improving the economic performance of enterprises led by women, stipulates the granting of a non-refundable 
financial aid of maximum RON 200,000 to Small and Medium-sized Enterprises (SMEs) in which at least one of the 
partners is a woman and owns at least 50% of the equity interests/shares of the company.

“Romania needs to enhance women entrepreneurship and more women managers. We are happy to be able to 
support and facilitate the development of this Program that follows the policies and recommendations of the 
European Commission to encourage women’s participation in decision-making processes, and to fund the 
implementation of valuable, creative, innovative and impactful projects. SMEs are the engine of economic growth, 
and Alpha Bank supports the Romanian entrepreneurial ecosystem offering advice and financing solutions adjusted 
to every business’s need”, stated Dragoș Drăghici, Manager of the SME Division of Alpha Bank Romania.

Statistical data show that in Romania, 31.2% of management positions are occupied by women, a percentage 
below the European average. At the end of 2021, the number of women shareholders (or partners) in Romanian 
companies accounted for over 37% of the total number of shareholders/partners. As regards the portfolio of 
Alpha Bank Romania, approximately 50% of the total number of legal entities feature woman shareholders in their 
structure, with a significant contribution within companies and liberal professions.

GROUP COMPANIES



We wish you a Merry Christmas
and a Happy New Year 2023!
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