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The third internal innovation competition i3 by Alpha Bank
has been successfully completed!

        particularly interesting phygital Pitch-Event, held on Wednesday, December 15, 2021 and attended by more than 

        500 colleagues from all over the Bank, marked the successful completion of the journey of the third edition of the 

innovation competition i3 by Alpha Bank. 

The i3 Pitch Event marked the culmination of a constructive and very interesting journey 

–that of the evolution of our colleagues’ innovative ideas–, whose completion ended 

with the announcement of the 3 winning teams, and of the team that won the 

Co-Worker Award.

The Pitch-Event was opened by Konstantinos Vaitsas, Alpha Bank Head of Digital 
Innovation, who welcomed the teams and all colleagues.

A

Konstantinos Vaitsas.
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The event was honored by the presence of Spyros Filaretos, General Manager - Growth and 
Innovation, who stressed the importance of the competition for the Bank, as i3 is actively promoting 

collaboration, which is at the core of all the projects undertaken by the Organization. 

Mr. Filaretos also referred to the ideas that were awarded in previous i3 editions and were implemented 

by the Bank, as well as to the very encouraging fact that apart from the new entries, the competition 

also has loyal supporters who participate and are distinguished every year, which is a strong indication 

of the Program’s very positive impact.

Elanor Hardwick, Member of the Board of Directors 
of Alpha Bank, also honored the Pitch-Event by attending via videoconference. 

Mrs. Hardwick spoke about the need for out-of-the-box thinking and about taking advantage of 

the possibilities that new digital tools and technologies open up for us, both for improving 

Customer experience and for optimizing internal processes. She also emphasized the value of i3, 

saying that the most innovative ideas come from the Organization's people themselves, as they 

are the ones who are confronted with the current needs in their daily work. “Actions like i3 bring 

these needs to the surface and our role is to ensure that with the contribution of technology we 

can translate the needs into innovative products and services.”

The speeches concluded with a short address by Executive General Manager - Chief 
Digital Officer, Michael Tsarbopoulos. As happened with Mrs. Hardwick, Mr. Tsarbopoulos 

was introduced by Mr. Filaretos, who welcomed him to the Alpha Bank family and spoke of his 

successful track record in the banking sector and, more specifically, in Digital Banking.

Mr. Tsarbopoulos stressed the importance of i3 as a unique platform where the people of the 

Organization can express themselves and unfold their talent and creativity. However, he also 

referred to the need to link innovation with entrepreneurship and productivity, so that ideas 

with added value for Customers and for the Bank receive the time and the tools required to 

test them in practice.

Spyros Filaretos.

Michael Tsarbopoulos.

Elanor Hardwick.
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Konstantinos Vaitsas then presented in detail the process and the criteria for the evaluation of the teams, as well as the process of 
voting for the three winners and for the team to win the Co-Worker Award and invited the 10 teams qualified for the final phase of the 
competition to begin their presentations.

“KH” Team: Aspasia Galiatsatou,
 Evgenios Theodoropoulos, Eleftherios Manarolis.

“Λ ” Team: Ioanna Kollia, George Melissopoulos, 
Spyro Renesi. 

“Ι ” Team: Christina Kakouti, 
Panagiotis Balodimos, Fotios Bougas.

“Κ ” Team: Kalliopi Velegraki, 
Ioannis Zacharioudakis.

Snapshots from the presentations.

IN FOCUS
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“ΛΑ” Team: Dimitrios Argyropoulos, 
Magdalini Mati, Christos Christitsas.

“ΙΑ” Team: Emmanouil Adamakis, 
Sofia Zakynthinou.

“ΚΓ” Team: Nikolaos Kotsaris, Christina Selemidou,
Kosmas Schinas, Pantelis Hadjikonstantinou.

“Ε” Team: Nikolaos Athanasiadis, Evangelia Thoma,
 Vaia Fafoutaki.

“ΛΓ” Team: Sofia Georgiadou, Maria Danidou. 

Snapshots from the presentations.

“Η” Team:  Nikolaos Lyvitsis, Dionysios Skliris.

IN FOCUS
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The great winner was the team of Kalliopi Velegraki and Ioannis Zacharioudakis, with 
their proposal for “myAlpha Mentor Business Edition”, a digital sales assistant for small 
business financing. It is a tablet-based application, for use by the Business Relationship Officer, 
in Wizard form, which suggests the appropriate financing tools and business products, based on 
the needs of the Customer of small businesses.

Second place went to the team of Sofia Georgiadou 
and Maria Danidou, who proposed the “360 View 
Customer Personalization” method for personalized 
proposals to Customers based on their profile, created 
from social media data but also from their transaction 
behavior in all banks. The same team also won the 
Co-Worker Award, as it received the most votes 
from the colleagues who participated in the vote!

Third place went to the team of Nikolaos Kotsaris, Christina Selemidou, 
Kosmas Schinas and Pantelis Hadjikonstantinou, with their proposal “myAlpha Paperless 
Branch”, for reducing the environmental footprint of Customer service at the Branches.

All the finalists and their mentors, as well as all the colleagues who participated and contributed 
to this year’s successful i3 edition, deserve the warmest congratulations. 

The journey of i3 2021, however, does not end here. It continues to its final milestone, which is 
the implementation of the innovative ideas that will drive the evolution of the banking experience, 

both for the Customers and for all of us, the people of Alpha Bank.

Our passion for creation, collaboration and innovative ideas are a source of inspiration for all of us and make us look forward to the next
i3 edition!

i3 2022 loading…. Stay Tuned!

To watch snapshots from the Pitch-Event, click here.

IN FOCUS
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“2022 will be a year of Change and Growth for our Bank and the Greek Economy”
 Message from the CEO Vassilios Psaltis
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        he CEO of Alpha Bank Vassilios Psaltis stated the following in his New Year Message  
        to the Group Personnel:

“Dear Colleagues, 

It may be hard to realize that two years have passed since the moment we all had to face 
a new reality that disrupted our daily lives: we learned how to keep distances and protect 
ourselves and our families, we were trained on how to collaborate – and become 
increasingly efficient – through a computer screen, we converted our homes to offices. 
And, of course, we faced hardships and we still do, as we, or our close ones, deal with 
the consequences of Covid-19. My thoughts are with you and I am convinced that this is 
the last wave of the pandemic. 

During these hard times of tectonic change, Alpha Bank has managed to turn to the future 
with determination, proving in practice its ability to deal with the current developments as opportunities and not as threats. 

The financial crises of the previous decade and the pandemic have made us stronger and more resilient. Thus, we 
have managed, despite the circumstances, to implement a number of our strategic decisions, molding, step by step, 
the Alpha Bank of the Future. 

We completed, together, a number of complex transactions, leaving behind the legacy of Non-Performing Loans of the previous 
decade and reducing the Non-Performing Exposures ratio by Euro 14 billion or 26 percentage points. Thus, we have laid a strong 
foundation for our return to high levels of profitability and growth. 

We reaffirmed the investment community's solid trust in our strategic plan, turning to the markets with new issuances. 

We all confirmed, with our colleagues of the Branch Network at the forefront, our role towards society and we stood by our fellow 
citizens and businesses that faced the hardships of the pandemic by helping them cope with temporary difficulties and financing 
their plans for the future. This invaluable experience does not only constitute a contribution to the economy; I am quite sure that it 
will become the driving force for the implementation of our Strategy. 

T
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We dealt with the pandemic by consistently investing in our digital potential, so as to provide uninterrupted and high-level banking 
services, as well as to prepare our Bank for the day after, with regard to competition in the transactions field. At the same time, we 
upgraded our daily operations, releasing each and everyone's full potential, to become more flexible, more efficient and more creative.

We showcased our Boldness as the foundation stone of our strategy, by successfully initiating the first, growth-oriented Share 
Capital Increase, after more than twelve years of crisis. Through this move, we confirm our position as a pioneer in the Greek 
banking system and we signal our determination to contribute to the economic growth of the countries we operate.

We proved, Together as an organization, that inertia is not an option and that Transformation is not just an empty word. 
Only through our constant evolution and participation can we assist our Customers in order to improve their financial position.

We dared to implement radical operational changes that allow us to improve decisively our profitability prospects and to focus 
on markets and countries with high growth rates. We have built, in collaboration with top international partners, strategic 
partnerships that place our Group in a position of strength. Our strategic alliances with Generali in bancassurance, with Nexi in 
merchant acquiring, with Davidson Kempner/Cepal in Non-Performing Exposures management, with EBRD in a number of 
financial initiatives and, soon, Project Skyline in real estate constitute moves that improve our know-how, upgrade the quality of 
the services we offer to our Customers, and diversify the revenue sources for our Group. At the same time, the sale of our 
subsidiary in Albania, through an excellent deal with a leading European group, constitutes an effective recognition of the value 
of our presence in the country until the present day but also the basis for a mutually beneficial commercial cooperation with OTP 
banking group in markets where we do not have a presence but where our Customers conduct business. 

Going forward, 2022 should be a year of change and growth for our Bank and the Greek economy. 

For Alpha Bank, this change is not dictated by the circumstances, but it constitutes a deliberate choice, the result 
of communicating and interacting with all of you. As you know, the Bank seeks consistently to collect your ideas and 
proposals regarding the way we operate. Through my visits to our Customers and Branches all over the country, I personally 
become the recipient of fruitful thoughts for a flexible, socially responsible and, above all, effective Organization. 

THE BANK
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The phrase "the Customer is the focus of our operations" is not just an element of our tradition but also the basis 
for us all to show greater ambition. Inspired by your insightful comments, we have confirmed the need to create flexible 

teams that will achieve effective interconnections between different areas of responsibility and will overcome any bureaucratic 

restrictions. Thus, we upgrade our everyday contact with our Customers and, by drawing on your rich experience and your 

special talents, we transform ourselves to key financial advisors for them. 

Your contribution to implementing these initiatives is of paramount importance. It is a common effort to build a 
forward looking and innovative Bank, which, through the provision of high-quality services, will constantly improve 
productivity and profitability levels and create value for our Personnel and Shareholders. 

Ultimately, our primary aspiration is to create a new culture that will define the way we work as well as our relationship with the 

world around us. We ought to make Alpha Bank a financial institution that will be fully attuned to the dynamics developing in 

Society, actively support the progress of people and businesses, make its Employees feel proud of working for it. 

Dear Colleagues, 

The achievement of the ambitious goals we have set requires consistence, cooperation and arduous effort. Throughout 
a year of increased competition among the banking institutions, it is imperative that we demonstrate even greater 
initiatives, foresight and speed. 

Despite the persisting uncertainty caused by the Covid-19 pandemic, I have faith in our ability to meet the challenges and 
cultivate the modernization and growth for the Alpha Bank Group. 

I would like to wish you all Health, Strength and Creativity in view of the new year and urge you to scrupulously comply with all 

the measures in order to protect yourselves and your loved ones”.

THE BANK
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Mr. Tsarbopoulos assumed the duties of Chief Digital Officer (CDO) in the Bank's
Growth and Innovation General Division, as of December 1, 2021, and his experience
comes to further strengthen the ambitious Transformation Program of the Alpha Bank Group.

You can read the relevant Press Release here.

Panagiotis Antonopoulos, currently Manager of Alpha Bank’s Budgeting and Controlling Division,
assumed the duties of Alpha Asset Management CEO, as of January 1, 2022.

Messrs. Kostopoulos and Antonopoulos succeeded Messrs. Paris Vassiliadis and Kimon Volikas
respectively, whose multi-year and significant contribution is appreciated by Alpha Bank.

You can read the relevant Press Release here.

As of January 1, 2022, Dimitris Kostopoulos, currently heading the Group’s Investor and Analyst
Relations (IR) Division, assumed the duties of Alpha Finance CEO.

Iason Kepaptsoglou assumed the duties of Head of the Bank’s Investor and Analyst
Relations Division, as of January 1, 2022.

Having worked for many years in the Analysis and Research Departments of leading London-based
global banks, Mr. Kepaptsoglou took over from Dimitris Kostopoulos, who as of the same date,
assumed the duties of Alpha Finance CEO.

You can read the relevant Press Release here.

Top management changes in the Alpha Bank Group

• Michalis Tsarbopoulos joined Alpha Bank as new Executive General Manager

• Dimitris Kostopoulos new CEO of Alpha Finance

• Iason Kepaptsoglou new Head of Alpha Bank’s Investor and Analyst
Relations Division

• Panagiotis Antonopoulos new CEO of Alpha Asset
Management M.F.M.C.

20211201_deltio_typou_en.pdf
20211130_deltio_typoub_en.pdf
20211130_Deltio_typou_en.pdf
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      lpha Bank was named Superbrand at the “Business Superbrands Greece 2021-2022” awards, thus confirming its leading 
      position in the field of financial services, following a vote where marketing experts and professionals as well as thousands 

of Greek consumers participated.

The judging committee and the public voted Alpha Bank’s brand as one of the leading in the Greek market, as the Bank received a 

high rating in a series of criteria, such as Recognition & Strength of Reputation, Reliability and Long-Term Consistency, 
Quality, Product and Services Price and Safety, Corporate Responsibility.

Within the context of the international institution of Superbrands, the awards ceremony took place in Greece for the 7th time, in 

which many of the leading companies operating in our country across the field of economy were awarded. The international 

institution of Superbrands, held in 90 countries around the world, aims to promote branding and reward top brands.

The goal of the “Superbrands” competition is to reward and promote quality, reliable, consistent and historic brands, products and 

services and encourage them to create products which can fully cover the needs of consumers, thus gaining their trust.

Alpha Bank: Superbrand for 2021-2022
Distinction of the Bank at the “Business Superbrands Greece” awards

A
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Alpha Bank: Four awards for our mobile apps
 at the “Mobile Excellence Awards 2022”
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Q        uadruple distinction for our mobile banking applications at the Mobile Excellence Awards 2022! At the award ceremony held  
      on December 9, 2021, we were honored with:

• Gold Award for the myAlpha Mobile app and the opening of the first bank account at Alpha Bank, in the category 
  "Integration of Mobile in a Multi-Channel & Omni-Channel Strategy".

• Gold Award for myAlpha Mobile app and the opening of the first bank account at Alpha Bank, in the category 
  "Mobile Digital Transactions”.

• Gold Award for the bizpay app, in the category "New Business Services through Mobile".

• Bronze Award for myAlpha Wallet app, in the category "UI/UX".

In a year when Banking has become more “mobile” than ever, we have offered our Customers modern solutions and improved our 
services in order to give everyone the ability to carry out their transactions easily, quickly and safely from their mobile phones.

THE BANK



1st Networking Meeting
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Left to right: Mr. Louis Loizou, Fragiski Melissa 
and George Terzis.

        he 1st Ithacans Networking Meeting was held on December 29, 2021, in collaboration with the Hellenic Bankers Association of  
        Great Britain (HBA-UK). Greeks from abroad wishing to build a channel of communication with Alpha Bank and open a dialogue 
about their next career steps and potential repatriation plans were invited to the meeting.

Executives from different Departments represented Alpha Bank at the meeting. Fragiski Melissa, Executive General Manager - Chief 
Human Resources Officer, George Terzis, Senior Manager of the Marketing and Communication Division and Mr. Louis Loizou, President 
of the Hellenic Bankers Association of Great Britain (HBA-UK) extended their greetings.

The meeting was held in the context of Alpha Bank’s effort to contribute to Brain Gain and to become a reference point for Greeks who 
desire to return to Greece and aid in its development.

Who are the Ithacans?
A growing community for repatriated professionals.

The Ithacans community is a group of trained professionals who returned to Greece 
after having worked abroad and now contribute with their know-how and experience 
to the implementation of the next day for Alpha Bank. Through a Community of 
Change, the Ithacans:

• share knowledge, best practices and experiences they have gathered while working
   in different environments abroad. In this way, they promote a more participatory  
   approach that puts emphasis on the future.

• accelerate change and contribute to the Bank’s transformation, since they  
   enhance performance and improve efficiency.

• facilitate the attraction of new talent, as they introduce Alpha Bank as an employer  
   of choice, thus encouraging Greeks who live abroad to return to their homeland.

The Ithacans community is constantly evolving and growing, as more and more 
professionals decide to return to Greece selecting Alpha Bank for their repatriation 
from countries such as the United Kingdom, Belgium, Switzerland, Luxembourg, 
Germany, Romania and USA.

THE BANK
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         riven by our Values and the needs stemming from our Transformation Program, the Alpha Blueprint, we have developed our new  
         Learning Ecosystem ACE #together we grow, which we launched back in December 2021.

Our aim is to support our upskilling and reskilling, thus preparing ourselves for the Future of Work. To this end, we create our Academies 
leveraging innovative means for our people’s learning and development, including workshops, international platforms, digital resources, 
coaching & mentoring.

Our initially prioritized Academies are the following: Retail Banking Academy, Customer Experience, Agile, Leadership and Trading Alpha 
Brains, with the Customer Experience and Agile ones having already opened their doors to meet your warm support and engagement.

Stay tuned for further news from the Learning & Development team during the months to come and keep exploring any relevant 
opportunities as these are presented via the Academies’ page here. 

“Alpha Creating Excellence”- ACE #together we grow
Our new learning ecosystem – for our upskilling and reskilling!
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       he Individual Banking Division held an offsite workshop, in the context of designing a comprehensive proposition 

      (value proposition), which will cover the needs of a modern family in a holistic way. Colleagues from various Central 

Services as well as from the Branch Network attended the workshop, in order to share their knowledge and experience.

Aided by Executives from the Project Management 

Division, various innovative agile methodologies 

were adopted in the workshop. For instance, the 

participants were called to work on creating 

empath maps which helped towards a deeper 

understanding of the behavior, attitudes and needs 

of different family profiles. 

The next step was to design realistic proposals 

that take time, cost and implementation risk into 

consideration.

The workshop was attended by representatives 

from the Corporate Communications, Marketing 

and Public Relations, CRM, Cards, Personal Loans, Deposit and Bancassurance Products Divisions as well as by CROs 

from the Ygeia and Holargos Branches of Alpha Bank.

Solutions for the modern family with agile methodologies
 from the Individual Banking Division
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         lpha Bank's Economic Research Division published a series of studies in 2021, regarding various current economic issues and  

         developments at the fiscal, macroeconomic or sectoral level.

In the context of the publications of the Weekly Bulletin of the Economic Research Division, a wide range of topics were covered in 

2021, but the focus was more often on the pandemic and its socio-economic impact on the Greek and International economy. 

Indicatively, regarding the Greek economy the subjects covered were: a) the short-term effects of the pandemic crisis on retail trade and 

the formation of the business landscape (30.3.2021), b) the gradual lifting of the restrictive measures, the economic sentiment and the 

National Recovery and Resilience Plan (9.4.2021), c) the residential real estate market in Greece (27.10.2021) and d) the various 

challenges, opportunities and risks that will arise within 2022 (28.12.2021). Each one of them had a significant coverage in the 

electronic and printed media. In relation to the international economy, the main issues that were covered in 2021 were a) the impact of 

the pandemic on the recovery of the economic activity (4.8.2021, 9.12.2021) and b) the energy crisis, which contributed significantly to 

the surge of inflationary pressures (27.10.2021, 22.12.2021).

Economic Research Division’s publications in 2021
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From the Sectors in Focus series, which examines sectors and sectoral ecosystems and their interaction with the whole 

economy, the studies on Logistics (July 2021) and the Circular Economy and its Applications in Various Industries (December 

2021) were published in English. The Logistics study presented the basic structural elements of the supply chain and the wider 

sector of transport and storage, as well as other key issues for the whole supply chain. The Circular Economy study focused 

on the reasons for which it is necessary to adopt the principles of circular economy and the change of rules in production, 

consumption, and waste management to make the prospects for sustainable economic growth more feasible and mitigate the 

effects of climate change and environmental degradation.

From the Insights series, a study for the Pension System in Greece was published in February 2021 (in English), focusing on 

the analysis of recent reform efforts, demographic data regarding population aging and the distribution of risks and retirement 

benefits among different generations.

Finally, from the Economic and Financial Outlook series, the Economic Research Division published three bulletins in 2021 

(in English), regarding the recent developments and the course of the Greek economy in terms of GDP, public debt, labour 

market, inflation, etc. (Greece Economic and Financial Outlook: June, September and December 2021) and one bulletin 

regarding the economy of Cyprus (Southeastern Europe Economic and Financial Outlook: April 2021).
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           he Nutcracker”, the most popular Christmas story, was presented by the Ballet of the  

           Greek National Opera, impressively choreographed by the Director of the Ballet of the 

Greek National Opera, Konstantinos Rigos, and graced with haute couture costumes by the 

famous design duo Deux Hommes.

In the context of this sponsorship, Alpha Bank held a Customer event on Friday, December 17 

2021, which was attended by Customers of the Corporate Finance Division, Members of the  

Management as well as Bank’s Executives. 

Alpha Bank sponsored the Nutcracker ballet performance
 at the Greek National Opera 
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Personnel Calendar for 2022
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       his year’s Personnel Calendar is dedicated to Greece’s aquatic world.

Closely interwoven with Greece and its history, the sea and –more generally– all elements of water in nature, played a 

determining role in shaping the Greek civilization and contributed substantially to its development and spread beyond the 

borders of the country, defining our national identity.

The aquatic world impresses artists and becomes a source of inspiration for all kinds of art, from antiquity until today. Ancient 

coins and newer works of art from the Bank's Collections, depicting seascapes, ships, rivers and the aquatic world in general, 

adorn the Personnel Calendar for 2022, narrating the age-long history of the Greeks’ relation with the sea.

Τ
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       s we anticipated the new year 2022 and with the Christmas and New Year holidays ahead, an idea was born: to decorate the 
       IT Departments in the Bank’s building at 17-19 Papastratou Street and subsequently, award the three Departments with the best 
decoration.

Colleagues welcomed the idea with enthusiasm and all TOGETHER with festive disposition, cooperation, creativity, smiles and team 
spirit set out to decorate their Departments.

Santa Clauses, little houses, trains, exquisite ornaments and Christmas villages decorated the building floors, thus setting a 
joyful tune.

It should be noted that on the first floor of the building and specifically, in the Meeting Room, a Santa Claus village had been set up, 
made out of Playmobile figures. It was the result of the excellent work of our colleague, Fotis Xesternos, Senior Officer at the Back 
Offices - Investments Division.

Α

“Christmas spirit” 
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The Departments distinguished for their decoration were:

• 1st place, IT RMs, Demand Center & Branch Help Desk
• 2nd place, Project Managers
• 3rd place, Capital and Expenditure Sector.

The concepts of teamwork, friendship and belonging to a big family became important values after the isolation we have all been 
through. The prevalent pleasant atmosphere conveyed hope and optimism in our workplace, which is our second home.

TOGETHER we were able to create a festive work routine for all of us!

The Team that won the 1st place. The Team that won the 3rd place.The Team that won the 2nd place.

Left to right: The Manager of the IT Applications 
Division, Georgios Goniotakis, Athina Potsiou from 
the Project Management Division, the Manager of 
the same Division, Christos Siokas, 
Maria Papangelopoulou, Secretary of the same 
Division, the General Manager – COO Stefanos 
Mytilineos, Fotis Xesternos from the Back O�ces - 
Investments Division, the Executive General Manager 
of IT - CIO Spyridon Tzamtzis and So�a Amanatidou, 
Secretary of the General Manager – COO. 

Left to right: 
Spyridon Tzamtzis, 
Georgios Goniotakis 
and Christos Siokas.

Colleagues from the Bank’s IT Departments 
with Christos Siokas and Fotis Xesternos. Colleagues from the 

Bank’s IT Departments.

THE BANK



    n our time, the internet has become the foundation for communications and 
    transactions on a global level. Within the framework of these technological developments, 
it is of essence that electronic communications and transactions are governed by an 
environment which is reliable, fast and secure.

In recent years, documents in their classic paper form have been replaced by 
e-documents, which meet the daily needs of both individuals and businesses in a much more 
effective way. E-documents can be sent to the other side of the world both economically 
and rapidly.

Therefore, a new need has arisen; certifying the author of the e-documents, so that in case 
of a court dispute this can be taken as strong proof. In order to cover this need, the 
European Union set the framework for the operation of the “digital world” and 
“Electronic Signatures” through Regulation no. 910/2014/EU (eIDAS).

Authorized Electronic Signature is an electronic means of signing documents in the digital world. According to the eIDAS Regulation, 
it is equivalent to the physical (handwritten) signature of a natural person, therefore it constitutes a proof of integrity and authenticity.

Alpha Bank, wishing to respond quickly and securely to the digital age, through its Digital Transformation, and the new environment of 
electronic signatures that has been created by the eIDAS Regulation, has established a new section on Alpha Bank Intranet for the 
Bank’s Personnel, where they can access useful information on the European Commission’s Digital Strategy ecosystem.

In this section, the Bank’s Employees can find useful information on: 

• Electronic signatures and the advantages they present

• How to promote them to the Bank’s Customers

• How to issue them, as well as their types and the ways to use them

• The applications implemented by the Bank and used by both Customers and Employees

• Questions & Answers

• Useful documents and Links

• Definitions.

“Authorized Electronic Signature”
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In 2021, the Organization Division in partnership with the Digital Transformation and Innovation Division and the Banking 
Services and Operations Legal Support Division set the institutional framework for the assignment of Authorized Electronic 
Signatures to Bank Operators and for their proper use.

One of the first Divisions to get Authorized Electronic Signatures, through this new institutional framework, was the Corporate Finance 
Division and, in specific, the Real Estate Investment Management Department. The Operators of this Department are, as part of 
their duties, members of the Board of Directors of real estate companies handled by the Management both in Greece (5 companies), as 
well as in Romania (12 companies) and Bulgaria (3 companies). Thus, they sign a plethora of corporate documents (contracts with third 
parties, minutes of the Board of Directors etc.), the originals of which are transferred by courier companies at the appropriate cost and 
the appropriate handling / processing time.

The replacement of all these handwritten signatures with digital ones reduced the relevant shipping costs and considerably sped up the 
work of the Operators. In specific, from May 1 to November 15, 2021:
• 380 documents were signed electronically
• consisting of a total of about 9,000 pages
• and including a total of 1,100 electronic signatures.

Meanwhile, the average time needed for the collection of all the required signatures on a document was reduced from 4 days to 1 day.

At the same time, the Consulting Services and Capital Market Works Unit replaced the handwritten signatures with electronic ones in the 
documents sent to the Capital Market Commission, in the framework of the capital market works carried out by the relevant Operators 
to cover the needs of the Bank’s Customers (capital share increase, new Stock Market entries, issuance of bonds, public offerings etc.). 

Moreover, signing contracts with Customers to undertake new projects has become easier and more efficient, given that the majority of 
Customers use e-signatures. To conclude, the use of e-signatures has greatly facilitated the operation of the said Division in the midst of 
the free movement restrictions imposed by the conditions caused by the pandemic. 

<      24 / 62      >

THE BANK



<       25 / 62     >

What impact did i3 have on you?
Taking part in the competition was a unique experience that enriched my knowledge in numerous different fields. It brought me in 
contact with colleagues from other Divisions, whom I wouldn’t have been able to meet otherwise, and in general, it made me a 
better professional. Last but not least, it made stronger the belief in me that any goal that is set can be achieved, as long as one 
has faith in it and does his best! This is what I would like to communicate to all our colleagues.

What does innovative thinking mean and how is it translated into practice?
It is a novel way of thinking, as it is evident from the etymology of the word. That is, as long as we think differently, beyond known norms 
and contexts. We then should have the conviction that we can turn this different way of thinking into action and the certainty that nobody 
can tell us that this cannot be done. Therefore, innovation is to chart your own unique course, based on your own values and principles.

What are the values we should focus on in our time?
First of all, we must focus on freedom of expression and then on respect for diversity. Having already defined innovation as acting in 
a different way, we must respect diversity, whether it is a way of thinking or personality traits or skills. Finally, I would suggest living 
and acting responsibly. At a time when respect for human rights has stepped in to take command, it is essential that we take 
responsibility for our actions and our words!

What do you think will be the most important skills in the near future?
Two of the most crucial skills we need to possess as employees, as well as intelligent and people who develop in general, are 
adaptability and mental resilience. In an ever-changing world where nothing remains stable, I believe that these two skills can help 
us to go on with our lives as normally as possible. Apart from the above, I also deem that continuous digital literacy is a significant 
skill, since everything is now done through Technology and teamwork. Team spirit is a key ingredient to success! Last but not 
least, allow me to add the proper management of our time and the information we are asked to prioritize on a daily basis.

Kalliopi Velegraki works at the Cornarou Branch in Irakleio, Crete and excelled in the third i3 

innovation competition along with Ioannis Zacharioudakis, taking first place for their proposal 
for “myAlpha Mentor Business Edition”, a digital sales assistant in financing small businesses. 
It is a tablet-based application, for use by the Business Relationship Officer, in Wizard form, 
which suggests the appropriate financing tools and business products, based on the needs of 
the Customer of small businesses. In her free time, she likes working out, reading, painting, 
cinema and singing.

THE BANK

   nnovation is in our DNA. In each issue, the Innovators, that is colleagues who excelled in the i3 innovation  

   competition, express their opinions on the competition, innovation, the values we ought to focus on and the 

skills of the future.
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What impact did i3 have on you?
My participation in the i3 innovation competition was a unique experience for me, an unforgettable journey filled with challenges,

hard work, teamwork, development and rewards. During the competition, we gained and developed plenty of knowledge. 

With the guidance from our Mentors, this knowledge resulted in the creation of a truly original banking product, something we 

could not have imagined before the competition. I believe that through the competition I learnt, I developed my knowledge and 

I was given the chance to meet and work with unique people. I strongly believe that no colleague should miss the opportunity 

to take part in the i3 institution and thus contribute to change.

What does innovative thinking mean and how is it translated into practice?
Innovative thinking means expressing our creativity by suggesting a different approach outside the established norms, in order to 

solve specific problems and improve processes. In practice, it is applied by challenging and looking into the existing process, 

highlighting the existing problems and elaborating new proposals and different original solutions. It means contributing to the 

development with a new, original proposal. 

What are the values we should focus on in our time?
We must focus on values such as integrity, ethics, respect, truth, growth, learning, responsibility, vision and creation.

What do you think will be the most important skills in the near future?
For the immediate future, I believe that it is crucial to develop the so-called "Soft Skills", such as communication, cooperation, 

critical thinking, time and problem management and negotiation skills. At the same time, in an ever-changing technological 

environment, developing digital skills, an algorithmic way of thinking and the ability to manage and analyze data are also highly 

significant.

Ioannis Zacharioudakis works at the Cornarou Branch in Irakleio, Crete. He excelled in the 3rd

i3 innovation competition together with Kalliopi Velegraki, taking first place, with their proposal to 
create “myAlpha Mentor Business Edition”, a digital sales assistant for financing small 
businesses. He spends his spare time on sports, computers (UI/UX & Graphic & Webpage Design, 
Digital Marketing, Data Analysis), travelling and reading (Development of New Skills).
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Alpha Bank bids farewell to Alekos Fassianos

        n January 16, 2022, painter Alekos Fassianos, one of the most  
        important Greek artists of the generation of the 1960s, passed 
away, leaving behind a body of work that is not only rich in quantity but 
also multifaceted, as Fassianos –besides painting– was also active in 
engraving, the illustration of books and photographic albums, the creation 
of posters and the design of stage sets.

He was born in Athens, in 1935. He studied painting at the Athens School 
of Fine Arts (1956-1960) with Yannis Moralis and in 1960, on a 
scholarship from the French government, he studied lithography in the 
École Supérieure des Beaux Arts in Paris, with E. Clairin and G. Dayez, 
until 1963. In his works, he uses simplifying and stylized symbols to 
depict images of modern Greek reality, drawing on the vast legacy of 
ancient Greek and Byzantine art. His colors are dazzling and his drawing 
is simple and unadorned, while his works offer glimpses of symbolism, 
myths, irony, sarcasm and emotion. 

O
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Alpha Bank's Art Collection owns a number of works by 
Alekos Fassianos – paintings, engravings and illustrated 
publications. The painter was also associated in a special 
way with the Bank, as he was one of twelve artists whom, 
in 1987, the Credit Bank and its Chairman Yannis 
Costopoulos commissioned to depict Mazi (Together) – 
a core concept encapsulating the Bank’s relations with its 
people, its Customers and the general public. The works 
produced were used in the Bank’s advertising campaign 
and also appeared in numerous advertisements placed in 
the periodical Press of the time.

Special reference should also be made to Fassianos’ 
painting Eros of the afternoon, which belongs to the 
Bank’s Art Collection and is displayed at its Branch on the 
island of Kea, to which Alekos Fassianos was particularly 
attached and which he has included in many of his works. 

In both the above paintings, the viewer finds the 
emblematic characteristics of Fassianos’ work, which 
make it immediately recognizable and particularly 
endearing: The man’s and the woman’s faces, shown in 
profile, are representative of all the familiar figures from 
Fassianos’ works, with their large, well-formed eyes that 
are devoid of any personalized features. Their bodies, in 
monumental dimensions, are drawn in a simple and 
succinct manner. Strong colors convey to the viewer the 
explosiveness of emotion.

Finally, it is worth noting that the Alpha Bank Art Collection 
was one of the first to provide informative material for the 
compilation of the complete digital catalogue raisonné of 
Alekos Fassianos’ works, currently under preparation by 
Fassianos Estate, the recently created non-profit company 
for the study and promotion of the artist's work.

island of Kea, to which Alekos Fassianos was particularly 
attached and which he has included in many of his works. 

succinct manner. Strong colors convey to the viewer the 

Alekos Fassianos
Mazi (Together), 1987
Tempera on paper mounted on canvas 74x102 cm

Alekos Fassianos
Eros of the afternoon
Acrylic on canvas 140x110 cm

Alpha Bank Branch on the 
island of Kea
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    n the framework of the actions organized by Alpha Bank's Numismatic Collection and  
    Banknote Museum as part of the celebrations for the 200th anniversary of the Greek 
Revolution, two new publications were issued.

The publication “The Greek Revolution through the Coins of the New Greek State” 
presents all the coins of the new Greek State whose iconography is inspired by the Greek 
Revolution of 1821, the most important event in modern Greek history.

The armed uprising of the Greeks against the Ottoman Empire, which began in 1821, 
resulted in the overthrow of the Ottoman rule and the establishment of the new Greek 
State. Individuals, events, ideas and works of art related to the Revolution were included in 
the monetary program and imprinted on the national medium of exchange. Even today, in 
the era of the Euro currency, the national sides of certain metal coins depict figures of this 
period.

The coin is thus transformed into a valuable pool of knowledge, drawing our attention back to 
the protagonists of the Greek Revolution and highlighting its values and messages.

The publication contains photographs of coins of the new Greek State, which have come from 
the Alpha Bank Numismatic Collection and are accompanied by photographs of works of art 
that complement the coins’ iconography. Use of these works was made possible by kind 
permission of the National Gallery - Alexandros Soutzos Museum (Athens), the National Historical 
Museum (Athens) and the Averoff Art Gallery (Metsovo).

The publication “200 years later ... I learn about the Greek Revolution” was issued as 
additional educational material addressed primarily to children aged 6 to 12. 

New publications by the Alpha Bank Numismatic Collection
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The seven chapters of this book describe the history of City Block 19 of Athens, a large part of which is occupied by the Alpha Bank 
buildings, namely: the Administration Building of Alpha Bank (at 40 Stadiou Street), the Buildings of the Ionian Bank
(at 12 Pesmazoglou Street) and of the Popular Bank (at 45 Panepistimiou Street) as well as the Nicoloudis Building 
(at 41 Panepistimiou Street). The archive material, newspaper articles, historical sources and contemporary photographs used by 
the architect and Professor Emeritus of the National Technical University of Athens Dimitris Filippidis present the architectural 
developments in the city center and the said buildings from 1830 to 2006 and highlight the history of the Bank.

Dimitris Filippidis

Athens 2009

Alpha Bank

Dimensions 29 x 26 cm 

297 pages

Greek

ISBN 978-960-98363-7-1

Price: Euro 24.00

Publication on offer by Alpha Bank 
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       lpha Bank offers the publication “City Block 19: The Presence of Alpha Bank in the Center of Athens” 
      at a discount of 40% throughout February 2022.A

The Publication may be obtained either by visiting the “ALPHA BANK – CULTURE store” (40 Stadiou Street, ATHENS) 
and the e-shop www.alphapolitismos.gr/eshop or by placing an order via telephone or e-mail (tel.: +30 210 326 2465, 
e-mail: infopolitismos@alpha.gr).                                                                

For any further clarifications or information you may contact the Alpha Bank Library at +30 210 326 2440 and 210 326 2442.    

https://www.alphapolitismos.gr/eshop
mailto:infopolitismos@alpha.gr


The J.F. Costopoulos Foundation Award

       he J.F. Costopoulos Foundation, on the occasion of its 40th 
      anniversary, instituted in 2019, The J.F. Costopoulos Foundation 
Award, accompanied by an artwork created by the visual artist Daphne 
Costopoulos, Vice - President of the Foundation’s Board of Trustees, 
awarded to a Greek film in the framework of the Thessaloniki International 
Film Festival, upon the recommendation of a special three-member panel. 

The jury for the Foundation’s 2021 award was comprised of Angeliki 
Antoniou, filmmaker; Rea Apostolides, producer; and George Frentzos, 
cinematographer, who represented the Foundation at the Award Ceremony.

Here is the jury’s reasoning: 

“The award is bestowed ex aequo to two films that unveil unknown worlds of 
fellow citizens whom we overlook or avoid, even though they live next to us.

Araceli Lemos in Holy Emy, with a lucid glance, introduces us to an unseen 
part of Greek reality. The female protagonist is growing up with her sister 
in the Filipino community of Piraeus, in the borderline between reality and 
imagination, in a world that we choose to overlook or avoid, even though 
it’s standing right next to us. An original film, short with directorial dexterity 
and strength, casting a realistic and insightful look, along with a heart – 
wrenching approach towards its protagonists and their feelings.

Vassilis Douvlis, in 18, invites us to the crisis-stricken Athens and the lives of a group of high school students. With tension and 
realism, the director guides us into the heart of school bullying and the incontrollable violence, as its protagonists are introduced 
to the real face of fascism and are called to take a stand. An up-to-date, rough and tender at once portrait of today’s 
18-year-olds, but also of contemporary Greek reality”.

Τ 

<      31/ 62      >

Snapshots from the Award Ceremony.
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The J.F. Costopoulos Foundation
Exhibition “Ancient Greeks: Science and Wisdom”
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        he exhibition “Ancient Greeks: Science and Wisdom”, organized by the 

       Science Museum with the support, among others, of The J.F. Costopoulos Foundation, 

takes visitors on an odyssey through time to explore how the ancient Greeks questioned, 

contemplated and debated the natural world. 

Moreover, the Exhibition gives visitors a unique opportunity to view rare and remarkable 

objects, most of which have never been seen before in the UK, and discover the latest 

scientific research into this ancient civilization, revealing how curiosity and investigation were 

central to the ancient Greek understanding of the universe, as they are for scientists today.

The Exhibition features international loans from renowned institutions including the National 

Archaeological Museum in Athens; Benaki Museum of Greek Culture; Musée du Louvre in 

Paris; Kunsthistorisches Museum Vienna; the Nicolas and Alexis Kugel Collection; The Reiss 

Engelhorn Museum in Germany; Kunstsammlungen Antike der Ruhr-Universität Bochum; and 

the Reading Museum.

Ancient Greeks: Science and Wisdom and the accompanying events series form part of the 21 in 21 initiative, the UK-Greece 

cultural program marking the bicentenary of Greek Independence. 

The Exhibition runs from November 17, 2021 to June 5, 2022.

T 

CULTURE

https://www.sciencemuseum.org.uk/
https://21in21.co.uk/


The J.F. Costopoulos Foundation
“10th Film Factory”
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         n the weekends of December 11, 12 and 18, 19, 2021, the “10th Film Factory”, the series of Masterclasses held annually  

         by the Hellenic Film Academy, took place at the Michael Cacoyannis Foundation, with the support of The J.F. Costopoulos 

Foundation.

Nominated and awarded with Iris 2021 film professionals, creators and artists contributed substantial knowledge and valuable 

experience to their new colleagues and the general public. This year's Masterclasses covered a wide range of interests, from 

animation to fiction and documentary, from acting to directing, from image to sound, from financing to production.

O 
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“This holiday season, you can become a Santa Bonus too!”

W  e wanted this year’s holidays to be more optimistic, brighter and happier!

The new advertising campaign of the Bonus Program which started on Thursday, December 

16, 2021, titled “Santa Bonus” and starring Vassilis Charalampopoulos in the role of a 

modern Santa Claus, aimed to help the viewer enter the festive Christmas atmosphere. 

In specific, the Program offered card holders the opportunity to earn 50% additional Bonus 
points by making their purchases at all Program Partners, from December 16, 2021 until 

January 5, 2022, with all Alpha Bank Bonus cards, whereas only on Wednesday, 

December 22, 2021, they were given the chance to redeem with half the Bonus points at 
selected Partners of the Program.

Boasting modern cinematography, the commercial reveals, under the sound of Jazz music, a 

bright city in the night. A fairytale city, filled with snow, magic and reflections, nostalgic yet at 

the same time, modern. A city awaiting its own “Santa”. Each one of us is represented in the 

hero’s face, each of us who wants to become the Santa Claus for his friends and relatives.

To produce the TV spot, the Bank worked with renowned and experienced professionals, utilizing modern communication and technology 

codes, so as to ensure a long duration film with high aesthetics and a special directorial and script approach.

An interesting point of the script are the scenes, where a young man is shown in a wheelchair. Together with the rest of his company, he 

enjoys exchanging gifts, thus getting the message of social integration and inclusion along. In parallel, we are using the caption closed 
technology for the first time, which allows people with hearing impairment to activate subtitling from their remote control and read 

everything they cannot hear.

PRODUCTS AND SERVICES
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Aiming to raise awareness, the Bank launched the campaign and achieved high coverage both on TV and digitally, on 

big sites as well as on Social Media (Facebook and Instagram), YouTube and google search, while at the same time 

using special tools for its qualitative assessment. 

Furthermore, the campaign was shown in print media, such as shopping guides and inserts, on the radio, as well as on 

www.alpha.gr and in the Bank’s Branch Network through Dynamic Communication Screens, ATMs and Automated 

Cash Transaction Centers, but also by sending Newsletters and Viber messages to Bank Customers.

Last but not least, in the internal 

research we conducted, where a large 

percentage of colleagues participated, 

the commercial was given a very high 

score both overall and in terms of 

individual characteristics. In specific, 

it was assessed as an advertisement 

that made a very good impression on people and lingered in their memory, while 

at the same time it made the identification of the advertised product with 

the Bank stronger.

You can watch the TV spot here.

Last but not least, in the internal 
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“This Christmas, the beauty journey has a Bonus!” 
at Hondos Center

“Cold house? Not anymore!
A warm home for everyone with heating oil from BP and Bonus”

        rom 1-15 December 2021, a promotional activity was held for the Christmas purchases from  

        the Bonus Program in collaboration with Mastercard, which offered 1€=20 Bonus points for 

purchases with all Bonus Mastercard cards at Hondos Center.

The activity was announced to our Customers through a digital campaign and a radio spot, while 

it was further enhanced through the Bonus App, a Newsletter, Viber, Social Media as well as the 

www.alpha.gr. 

F

        his year, the Bonus Program collaborated with BP to give our Customers the chance to buy heating oil and  
       pay in 12 interest-free installments with all Bonus credit cards as well as the chance to redeem 
50,000 Bonus points with a profit of Euro 100 using all Bonus cards.

The promotional activity lasted from November 29, 2021 to January 10, 2022.

To promote the activity, an advertising 
campaign was held through digital media, 
with the key communication message: 
“Cold house? Not anymore! A warm 
home for everyone with heating oil from 
BP and Bonus”. The campaign was 
enhanced by posting on Social Media, 
sending a Newsletter and Viber message as 
well as through the Bonus App and the 
www.alpha.gr.

T
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“Bonus to love”

         s every year, this year too, the Bonus points redeemed by our Customers who hold Bonus cards, in one of the 29 Charitable 
         Institutions that participated in the Bonus to Love, exceeded all expectations.

For December 2021 alone, more than 2,300,000 Bonus points were redeemed, while in total for 2021, approximately 
Euro 50,000 was donated to charity.

You too can make a gift of joy with your Bonus points, offering your help to those who need it!

A
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More Bonus with Diners Cards!

        or November and December 2021, the cardholders of Diners Club, Diners Club Vodafone, Diners Club Prestige  

       and Diners Club Prestige Vodafone cards, who made transactions totaling Euro 100 or more in any supermarket, 

were rewarded with an additional 1,000 Bonus points per month. The offer was valid both for physical and online 

supermarket stores.

The promotional activity was announced to our Customers through Viber messages, the monthly card payment statements as 

well as the www.alpha.gr.

F
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Affinity Card-Zara Group: 
Working together for the environmental rehabilitation in Northern Evia

T         he Affinity Mastercard, a product that resulted from the Bank’s cooperation with the ZARA Group, offered 

        Euro 100,000 in the project for the reconstruction of Northern Evia after the catastrophic fires of August 2021.

The amount was donated through the “Diazoma” non-profit association, which, tapping into the knowledge and experience 

it has gained from restoring and protecting ancient sites, will contribute to the elaboration of two studies for the urban 

planning of areas in Northern Evia. This offer is in the context of the initiatives the Greek State has taken to repair the 

damage in areas of Northern Evia.

Once more, Alpha Bank and the ZARA Group, which work together to issue the Affinity Card, showed their real sensitivity 

and how actively oriented they are towards supporting projects related to the environment and culture.
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“Business Banking: We do a lot to make your job simple” 

         t a time when the need for digital solutions is greater than ever, Alpha Bank Business Banking supports companies with  

         tailor-made services and modern tools. In the context of promoting the digital operations of Business Banking, a digital 

advertising campaign was created with the key communication message: “We do a lot to make your job simple”, launched on 

Thursday, December 9, 2021.

To create the campaign, modern communication tools 

were utilized as well as a new format digital banner, 

the “cube”, which enables us to present different services 

in a targeted manner, leading to different landing pages 

on the Bank’s website. Simultaneously, it is an interactive 

medium with highly aesthetic graphics that attracts 

attention, as evidenced by the particularly positive results 

in terms of viewability and CTR (click-through-rate).

A
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Alpha Bank participates in the Pan-European Guarantee Fund

    n fulfilling its commitment to actively support the progress of Greek entrepreneurship, on December 27, 2021 Alpha Bank  
   signed two new agreements with the European Investment Fund (EIF), within the context of the Pan-European Guarantee 
Fund, regarding the creation of two distinct portfolios (Capped and Uncapped) of a total amount of Euro 600 million with the 
EIF’s collateral.

The Fund was set up through the contribution from European Union Member States’ resources for Business support. 
It is the EIB Group’s answer to the pandemic’s adverse effects. The goal of the Fund is to provide a guarantee by the 
European Investment Fund to the Bank so that it can grant new Investment Loans and Working Capital to Small and 
Medium Enterprises (SMEs), with a collateral of 70%, so as to strengthen the business activity and the liquidity of the 
Small and Medium Enterprises.

The eligible SMEs that will participate in the Action will be financed by Alpha Bank, with the following favorable terms:

• High amount of funding up to Euro 5 million

• Preferential interest rate thanks to the Collateral of the European Investment Fund, at a rate of 70%

• Flexible repayment in multiple ways of servicing the financing (Loans and Revolving Credits).

The granting of the Programs is expected to start immediately and will be completed on December 31, 2022.

I
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Alpha Bank at the side of Doctors of the World

Alpha Bank evaluated and rated by CDP for the 5th consecutive year
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        lpha Bank has been supporting Doctors of the World for 
        11 years in various activities.

Doctors of the World / Médecins du Monde - Greece (MdM-Greece) 
was founded in 1990 and is a medical, humanitarian 
non-governmental organization and a member of Médecins du Monde 
International, which consists of 16 delegations around the world.
The guiding principle underlying MdM’s activities is that every human 

being has a right to humanitarian assistance, irrespective of their gender, race, sexual orientation, 
religion, ideology or political beliefs. Doctors of the World defend human rights by supporting 
people all over the world. From the beginning of their activity, they have created programs in 
Greece and abroad with the aim of providing medical and other services to socially and 
economically excluded population groups.

This year, we supported their work for yet another year, by sending our Season’s Greetings to 
the Bank’s partners with the MdM's Christmas card.

A

        lpha Bank disclosed on the Carbon Disclosure Project (CDP) platform, for the 5th  

       consecutive year, the required environmental information on the steps it takes to deal 
with climate change and, after being evaluated, received a rating of B-. 

This rating confirms that the Bank recognizes the impact of climate change on its activities, 
is aware of its own impact on the environment, and remains committed to participating in 
international sustainable development initiatives.

A
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“Christmas stories” by Alpha Bank
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        or yet another year, Alpha Bank stood close to the children. This Christmas, the Bank organized interactive workshops on  
        the cyclical economy for 156 children from institutions and organizations and 200 children of Employees of the Bank.

The children had the opportunity to create Christmas …crafts from recycled materials and to have fun by playing in group 
games. 

Through the “Christmas Stories” workshops, the children developed their imagination, became familiar with the basic principles 
of the circular economy and understood the importance of environmental protection.

The workshops took place at the Benaki Museum, the SOS Children's Villages in Vari, Crete, Thrace and Plagiari, the SOS Babies 
Home, the Melissa Center (Samos), the “Melissa” Orphanage for Girls and the Elefsina Love Center.

To view snapshots from the workshops, click here.

F
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Alpha Bank initiatives for equal access to arts and culture
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         n the occasion of December 3, International Day of People with Disabilities, Alpha Bank announced a series of initiatives for equal  
         access to culture and the cultivation of a socially inclusive.

Already in 2019 with the program “Cinema for All” Alpha Bank, in collaboration with the Thessaloniki Film Festival managed to bring quality 
to all viewers, offering equal rights of access to cinema by adapting films for people with visual and hearing impairments and disabilities.

During the 62nd Thessaloniki Film Festival in November 2021, with the exclusive support of Alpha Bank, 33 feature films were screened 
with attached dialogue-based subtitles, so that deaf and hard of hearing viewers could watch them. In collaboration with the Center for 
Education and Rehabilitation of the Blind (KEAT), the printed program of universally accessible screenings was also made available in 
Braille, while the online film screening platform of the Festival was accessible to all.
In total, more than 6,000 spectators of the 62nd Thessaloniki Film Festival had the opportunity to watch both universally accessible 
screenings and screenings of Greek films with attached subtitles. Overall, and in combination with all the accessibility activities of the 
Festival, more than 10,000 people with visual and hearing impairments or with mobility impairments and disabilities had the opportunity 
to enjoy the cinema experience.

Along the same lines, Alpha Bank supports the creation of conditions for the access of people with disabilities to opera and ballet 
performances. In collaboration with the Greek National Opera (GNO), in December 2021, performances were held that included, for the 
first time in GNO’s history, seats for people who are deaf or hard of hearing, making use of semantic or intralingual subtitles, as well as 
seats for the visually impaired, using the AD acoustic description service. Alpha Bank's collaboration with the GNO also includes 
educational activities for mixed groups of people with or without disabilities on subjects related to Culture, with the aim of promoting 
inclusive learning and respect for diversity. In addition, workshops and seminars on inclusiveness and accessibility will be organized for 
professionals. The training workshops will be addressed to all those –with or without disability–, who love the arts, regardless of their level 
and experience.

O
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Alpha Bank: “Together” in Crete 
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          ith our visit to Heraklion, Crete, we sought to strengthen both the educational system  

          and the health system, with the Corporate Social Responsibility Programs “Together, 

for better Education” and “Together for better Health”.

Under the Corporate Responsibility program “Together, for better Education”, the Bank 

consistently supports the access of children to knowledge, strengthening schools with modern 

teaching systems and sports equipment. In Heraklion, the Program completed its 3rd year, 

equipping the 53rd and 54th Primary Schools of Heraklion, the 1st and 2nd Primary Schools of 

Limenas Hersonissou, the Primary School of Agioi Deka and the Primary School of Kapariana, 

with the necessary tools for the teacher and the 

modern classroom: an integrated interactive 

teaching system, consisting of an interactive 

whiteboard, a computer and a projector. 

This donation will benefit 856 schoolchildren 

and teaching staff.

At the same time, in the field of Health, through 

its Corporate Responsibility program “Together 

for better Health”, Alpha Bank supported the work of the University General Hospital of 

Heraklion by offering, in response to the Hospital’s needs, a modern system for video-assisted 

mesothoracoscopy.

Present at the deliveries were the Deputy Regional Governor of Heraklion and the school 

principals, as well as the Hospital’s CEO.

To watch snapshots from the deliveries, click here.

W

Snapshots from the deliveries to the Primary 
Schools of Heraklion.

Snapshots from the deliveries to the University 
General Hospital of Heraklion.
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https://youtu.be/clClQ0oZ8_w


Kostas Koulentianos

Composition, 1980
Bolted stainless steel 145x270x130 cm.

       lthough modern Greek sculpture is the smallest part of the Alpha Bank Art Collection compared to painting and 

       engraving, the works it contains are the most representative examples of the output of the most notable contemporary 

Greek sculptors. Many of their works, in fact, are on display in Network Branches and arouse the interest of the public with 

their imposing character.

One of them is Kostas Koulentianos, whose work is displayed at Metamorfoseos Branch, dates back to 1980 and is a 

representative sample of his artistic idiom. Specifically, it consists of a group of curved and sharp surfaces of iron, joined 

together by iron blades bolted on to them. It is a composition with dynamic, clean forms that converse with space and light. 

A

Metamorfoseos Branch 

<       46 / 62     >

CULTURE SPECIAL • ART NETWORK 



<       47 / 62     >

The artist's main goal is to process his material in such a way, so as to remove its raw weight and lend mobility to it. He is also 
interested in the work conversing with space and with the way in which the light is diffused within it, but also on the surface of the 
sculpture itself. 

Koulentianos first appeared as a sculptor in a transitional period for contemporary Greek art. Classical forms and tradition had led 
many artists to their limits, making them seek different and original ways of expression. Koulentianos’ intention to distance himself 
from academic sculpture was evident from early on. The fact that most of his artistic career was spent in France also played a 
decisive role in shaping his personal artistic idiom. From 1947 to 1952, his work was dominated by stylized female figures, with 
emphasis on natural curves and motion. In 1952, he began to work primarily with iron and, more generally, with metals, gradually 
turning to geometric abstraction, in a process that reached its peak in the early 1960s. In the same decade, he also began to 
focus on combining sculpture with architectural elements and to show great interest in art in the public space. His works of this 
period were characterized by geometric forms that imposed themselves dynamically in space and created an effect of motion. 
In the 1970s, bolted sculptures became the trademark of his artistic creation. These three-dimensional compositions evolved 
between 1979 and 1990.

Kostas Koulentianos
Composition, 1980
Bolted stainless steel 145x270x130 cm.
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BIOGRAPHICAL NOTE

      e studied sculpture at the Athens School of Fine Arts with 
      Th.Thomopoulos, K. Dimitriadis and M. Tombros (1936-1939). 

In 1945, on a scholarship from the French government, he went to 
Paris, where he resided permanently until the end of his life. After 
attending the École des Beaux Arts for a short period of time, he 
left to attend classes at the École de la Grande Chaumière and 
O. Zadkine’s studio. His acquaintance with the well-known sculptor 
H. Laurens, pushed him to abandon academic sculpture and adopt 
abstract forms of expression. 

Over the years, his idiom as a visual artist began to be 
characterized by an increasingly developed abstraction, while the 
use of novel materials, such as painted iron and steel, became an 
integral part of his work.

H
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Kostas Koulentianos
(Athens 1918 - Arles 1995)
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         kragas is located on the south coast of Sicily, in a privileged position ensuring access to the island’s fertile hinterland, safety  

         and control of the maritime trade routes to and from Africa. 

It is built on a low hill between the rivers Hypsas and Akragas, four kilometers from the coast. It was founded around 580 B.C. 

by the city of Gela, with the participation of new colonists from Rhodes.

Αkragas Agrigento

A
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Akragas
Silver tetradrachm, 409-406 B.C.

Obverse: ΑΚΡΑΓΑΝΤΙΝΟΝ. Nike driving a quadriga. Above, a vine branch with bunch of grapes.
Reverse: [ΣΙΛΑ] Ν [ΟΣ]. Two eagles standing on a rock and holding a hare. To the right, head of a river god.  

Alpha Bank Numismatic Collection 10207

The archaeological remains of Akragas are impressive and span a long period of the city’s life. The historic center of the 
modern-day city is included in the UNESCO list of World Heritage Sites. Particularly important are the extant religious edifices, 
among which the sanctuaries of the 6th and 5th centuries B.C. The temple of Zeus, in particular, combines colossal dimensions 
with architectural peculiarities that express the original inquiries of the Greeks in the West in various sectors of art, as well as their 
tendency towards grandeur and monumentality. 

Akragas was the birthplace of Empedocles, one of the most important pre-Socratic philosophers, who was the first to posit 
the theory that matter consists of four elements: fire, air, water and earth.

The coinage of Akragas commenced shortly before the end of the 6th century B.C. Its main iconographic type is the eagle, 
the sacred bird of Olympian Zeus. 

Towards 409 B.C., the city’s coinage was 
reformed. The names of the archons 
responsible for the mint were now inscribed 
on the flan and new types were introduced: 
Nike driving a quadriga in gallop on the 
obverse, two eagles having seized a hare 
on the reverse. During this period the 
coinage of Akragas reached its peak, 
characterized by unique quality and design.

Akragas. (© The Panorama Archive - APAN)Akragas. (© The Panorama Archive - APAN)
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Ionian Bank in the First World War

          ith the outbreak of the First World War, the Greek government took steps to provide credit institutions with the required support, 

          in order to prevent them from running into difficulties due to the extraordinary circumstances. Thus, the Royal Decree of July 21, 

1914 suspended the obligation of banks to pay back deposits, while exports of gold abroad were prohibited shortly afterwards. 

The Management of Ionian Bank refused to take advantage of this arrangement, deciding to satisfy all demands on deposits. However, 

the liquidity it had in Greece was soon exhausted and therefore it was forced to resort to the Main Branch in London. Yet given that a 

regulation similar to the Greek one was also in force in England, the bank could not satisfy the requests. Eventually, after political 

pressure and with the help of the Bank of England, “the drafts were honoured and the necessary amounts were raised in Greece”, 

resulting in a satisfactory response to the problem that had arisen. 

The Management of Ionian Bank in London, mid-1910s
Photograph 

Alpha Bank Historical Archives

W
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Very soon, as a result of the turn of events on the war front and of the decision of the Entente Powers, in September 1915, to land 
troops in Thessaloniki, the activity of the Ionian Bank took on a crucial role. Following persistent appeals from the British authorities, 
its Management decided to open a Branch in Thessaloniki. Its establishment was dictated by the emergency conditions created by the 
landing of the Entente troops in the city and the facilitations that Ionian Bank was in a position to make available to them. 

As its chairman, Falconer Larkworthy, explained to the Bank's shareholders: “Prima facie, it may seem a paradoxical operation at a 
moment of political developments, military landings, the unloading of ammunition on a massive scale, and amid worrying speculations 
of imminent hostilities and predictions of a siege, that the Board has chosen at this time to open a branch in Thessaloniki… 
In this critical situation, urged by the British authorities and thanks to the Bank's relations in Egypt, which facilitate the provisioning 
with food supplies, the Board of the Bank considered itself obliged to respond to the situation, establishing a branch and taking steps 
to address the present and future possible needs.”

The Branch began operating in early 1916 and from the first moment of its operation 
it cooperated closely with the British Army’s Headquarters and offices in Thessaloniki. 
In early December of that same year, the Provisional Government turned to Ionian Bank 
in order to address the new difficulties in its transactions, especially those caused by the 
recruitment to the armed forces. 

The Bank’s Management, following a resolution of its Board, in which Eleftherios Venizelos' 
envoy in London, Alexandros Diomedes, was also a member, argued that it is fully in 
agreement to issue banknotes following a relevant contract with the Provisional 
Government, but only with the prior approval of the French and English Governments. 
However, the governments of France and England finally decided to postpone their 
authorization to the Ionian Bank, resulting in the cancellation of the plan. 

At the same time, the needs created by the prolonged duration of the First World War for 
the Entente Powers, accelerated the decision of Ionian Bank to open Branches in Chios, 
Mytilene, Chania and Heraklion, Crete. 
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The Minutes of the General Meeting of Shareholders 
of Ionian Bank Limited, May 22, 1917 

Alpha Bank Historical Archives
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The Alpha Bank Library
Luigi Pirandello

    talian novelist Luigi Pirandello, one of the most important contemporary playwrights, was born on June 28, 1867, in Agrigento,  

    Sicily (the ancient Greek colony of Akrágas). 

He came from a bourgeois family that owned estates and sulphur mines. The author himself claimed that he was of Greek origin 

and that his surname was an alteration of the Greek surname Pyrrággelos. 

He studied law, literature and linguistics at the Universities of Palermo, Rome and Bonn, and was a professor of Italian literature 

at the Higher Institute of the Italian capital.

I
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In Rome, he collaborated with many literary magazines, publishing poems and prose works. However, he became world-famous 

for his plays, although the first period of his activity as a playwright was a particularly painful time for him, because of the death 

of his mother and the mental illness of his wife. 

In 1934, he was awarded the Nobel Prize for Literature for the entire body of his work. He died in Rome on December 10, 1936.

His first publications were small volumes of lyrical poems leaning towards romance entitled “Happy Evil” (1889), 

“Easter of the Earth” (1891) and “Elegy of the Rhine” (1895). In particular, the work “Elegy of the Rhine” was composed based 

on the model of Goethe’s Roman Elegies, which Pirandello translated into Italian the following year. In 1904 he wrote his most 

important novel, “The late Mattia Pascal”, which was followed by the novels “The Old and the Young” (1909), “Terzetti” (1912), 

“The Deck of Cards” (1915) and others. In 1898 he published his first theatrical one-act play – “The Epilogue”, which was later 

named “The Vise”. His most famous plays are “So It Is (If You Think So)” (1917), “All in Good” (1920), “Six Characters in Search 

of an Author” (1921), “To Clothe the Naked” (1922), “Tonight We improvise” (1930). As a dramatist, he was considered one 

of the theatre’s most notable renovators, who influenced its development worldwide. His works reflect the spiritual and 

psychological concerns of his time. Theatrical illusion is at the heart of his quests, as both theatrical mechanisms and the plot 

of his plays create a game of misunderstandings between truth and illusion. 

The Bank’s Library Collection includes several works by Luigi Pirandello.

In order to watch the titles, please click here.
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        lpha Mutual Funds (MFs) recorded outstanding returns and ranked in the top positions of their categories for yet another  

        year. These returns benefited both existing unit-holders and new investors who entrusted their savings in the Company’s 

products and led to a remarkable rise of its assets under management by Euro 0.8 billion (+55%) in 2021.

Alpha Mutual Funds’ top rankings confirm their status as a reliable investment choice over time. The Company’s 

objective is to be investors’ first choice, for its capacity to generate consistent performance as well as for its accumulated 

know-how and high-caliber human capital.

A

Alpha Asset Management M.F.M.C.  
Alpha Mutual Funds post top performance for 2021
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        lpha Global Blue Chips Equity Fund Classic (+31.8%) secured the first place in its category. It is an equity portfolio 
        investing in multinational leaders globally, having recorded the highest return among all Alpha MFs. Alpha Cosmos Stars USA 
Equity Fund of Funds Classic with a return of +30.8% was also ranked first in its category. Both these international MFs ranked 
first in their categories over the 3-year and 5-year investment horizon, demonstrating their unrivalled performance over time. 

Alpha Global Allocation Balanced Fund Classic (+15.8%) was also at the top of its category, becoming the largest MF in the 
Greek market having attracted the highest inflows in the industry. It also gained the highest ranking (5 stars) by Morningstar, as a 
recognition of its superior performance versus its international peers (SICAV). 

Moreover, Alpha (LUX) Global Themes ESG FoF EUR also recorded remarkable returns, both in 2021 (+20.6%) and during its 
2-year overall course (+37.4%). It is an innovative MF that incorporates ESG (environmental, social, governance) criteria in the 
investment selection process, while it also promotes sustainable development.

A

         lpha Greek Corporate Bond Fund Classic (4.8%) stood out among the MFs that invest in the Greek market, ranking first
         in its category. In addition, Alpha Greek Balanced Fund Classic (+9.1%) is among the leading MFs with the same 
investment policy in 2021, as well as over the 3-year and 5-year investment horizon.

High returns were also recorded by Alpha Aggressive Strategy Greek Equity Fund Classic (+19.0%) and Alpha Blue Chips 
Greek Equity Fund Classic (+17.0%), which extensively outperformed the Athens Exchange (10.4%).

Alpha Asset Management M.F.M.C.’s 32 years of presence and innovation, offers easy access to the world of investments, 
through top-quality products and services and premium performance over time.

The Company actively supports the sustainable development of the economy and the promotion of responsible investment 
policy, having been included in the United Nations-endorsed “PRI Initiative”.

A

A leader in global investments

Best-in-class in the Greek capital markets

...........................................................................................................................................................................................
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        lpha Bank Cyprus Ltd participated in the 9th Cyprus Banking Forum & FinTech Expo, held on December 8, 2021, at Hilton Hotel  
        in Nicosia.

In his intervention during a panel of the Forum, Konstantinos Koutentakis, Managing Director of Alpha Bank Cyprus Ltd, referred to 
the "alpha blueprint", the Bank's digital transformation program and the innovations that have been introduced and reshaped its 
business model. 

In his speech, Mr. Koutentakis highlighted the importance of digital transformation and the opportunities provided, both for banking 
organizations and consumers. More specifically, he noted that even though the COVID-19 pandemic has created a difficult economic 
environment, Banks did manage to reshape their future in the new emerging ecosystem, thanks to mutually beneficial partnership 
with the Fintech sector. He added that Alpha Bank cooperates closely with the Fintech community to support innovations with a direct 
impact on the market and society. 

The 9th Cyprus Banking Forum & FinTech Expo brought together distinguished professionals in the field, as well as 
representatives of the business community, who discussed the influence of rapid technological advancements and innovations 
in the financial services sectors. The delegates also considered the upcoming changes in the banking sector and consumer 
habits in these ever-changing times.

A

Alpha Bank Cyprus Ltd 
Alpha Bank Cyprus Ltd supported the 9th Cyprus Banking Forum & FinTech Expo 

The Managing Director of Alpha Bank Cyprus Ltd 
Konstantinos Koutentakis.
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        s part of its Corporate Social Responsibility, Alpha Bank Cyprus Ltd continues its Christmas tradition of social contribution   
        activities.  

For yet another year, during the Christmas and New Year festive season, in lieu of cards and gifts, the Bank has provided 
financial support, food supplies and other necessities to Non-Governmental Organizations (Europa Donna Cyprus, Vagoni 
Agapis, Cyprus Red Cross etc.), to support our fellow citizens in need, including poor families, families of cancer patients 
and children with special needs.  

The Bank has also participated in the annual campaign of the Pancyprian Volunteerism Coordinative Council titled 
"Adopt a Family for Christmas", so that every family without exception can enjoy a wonderful Christmas meal.  

A

Alpha Bank Cyprus Ltd 
Social contribution during the holiday season
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        lpha Bank Cyprus Ltd has, once again this Christmas, visited children treated at the Paediatric Oncology Department of 

        Makarios Hospital, offering gifts and hope to all the young fighters. 

The gifts were handed over by Elena Constantinou-Riri, Manager of the Marketing and Public Relations Division of Alpha Bank 

Cyprus Ltd, to Dr. Andreas Neophytou, Scientific Director of Makarios Hospital, conveying the Bank's wishes for full recovery 

of these young heroes. 

A

Alpha Bank Cyprus Ltd 
Alpha Bank Cyprus Ltd by the side of children treated

at the Paediatric Oncology Department of Makarios Hospital 

Dr. Andreas Neophytou and Elena Constantinou-Riri.
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         ecember 2021 saw the launch of the CASHBACK Cash Returns Program,  

         offering to the Bank’s Customers the opportunity to earn 4% cash returns on 

their transactions in Supermarkets, Bakeries and Confectioneries. 

The Program applied to transactions carried out in Cyprus, from December 1, 2021 

to January 31, 2022. Eligible to participate were all Customers holding Alpha Bank 

Gold Visa, Alpha Bank Silver Visa and Alpha Bank Cashback Mastercard credit cards. 

The Program was communicated via TV and radio advertisements, posters and 

one-page leaflets at the Branch Network, Facebook posts, banners at ATMs and on 

dynamic statements, electronic advertisements on selected websites as well as 

relevant information on the Bank's website. 

In order to watch the TV spot, click here.

D

Alpha Bank Cyprus Ltd 
CASHBACK 4% Cash Return Program
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Alpha Bank Romania
Distinctions of Alpha Bank Romania

        lpha Bank Romania received the “Best Retail Banking Product of  

        the Year" award for the Alpha PhonePOS app, the first banking 

application on the local market to transform an Android mobile device 

into a POS terminal, accepting contactless payments made with debit 

and credit cards or other NFC equipped devices.

The award was presented to the Bank during the “Business Arena 

Awards for Excellence 2021” event, “for its significant achievements in 

creating and developing innovative retail products offering a high level 

of Customer Experience and for contributing to the extensive adoption 

of card payments within in the local market.” 

Alpha Bank Romania Acquiring Center – Cards Unit Deputy Director, Raluca Oprea Urioc made the following statement: 

“On behalf of the Alpha Bank Romania team, I would like to thank you for this award. It makes us very happy, as it comes as a recognition 

of the initiatives and actions that we are taking in order to provide our customers with a flexible, fast and secure solution that not only 

successfully responds to the growing trend of digitization but is also adapted to the conditions imposed by the current pandemic.”

A

• “Best Retail Banking Product of the Year” award for the Alpha PhonePOS app

Raluca Oprea Urioc.
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     n the “Financial Market Awards Gala” event, Alpha Bank Romania  

     received yet another award – the “Best Savings Product” award for 

the Alpha Progressive deposit.

Alpha Bank Romania Private Individuals Banking Division 

Director, Maria Bogodai stated the following: “Thank you on behalf 

of the Alpha Bank Romania team for this award, which for us is a great 

honor that fills us with joy. It is a recognition of the flexibility and 

perfect fit with modern-day conditions that Alpha Bank Romania offers 

with the Alpha Progressive term deposit: incremental interest rate 

increases from month to month or quarter to quarter, payment of 

interest at every interest computation period and payment of the interest already accrued in the event of the deposit’s early 

liquidation. We thank our customers for the trust that they show in us by choosing the savings solutions of Alpha Bank Romania, 

as well as the entire team of the Bank for their enthusiasm in promoting this product.”

I

• “Best Savings Product” award for the Alpha Progressive account 

 Maria Bogodai.
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