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TOGETHER for the Environment

         uided by its strong commitment to operate responsibly and to monitor the environmental impact of its activity, 
         Alpha Bank participates in global initiatives and high-profile international indicators aimed at creating a sustainable 
future for the economy and the planet. The Bank's business model provides for the full integration of ESG (Environment, 
Society, Governance) criteria in all areas of its activities and for taking a leading role in green transition financing and in 
investments with a positive environmental and social footprint.

Moreover, Alpha Bank creates innovative products that actively promote green energy in the daily life of its Customers and 
will be the main choices in a sustainable and environmentally responsible future society.

G
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Alpha Bank has been 
implementing, for a 
number of years now, 
policies and best 
practices that promote 
sustainable development 
through its daily 
operation.

It has developed and has in 
place an environmental 
management system certified 
in accordance with the 

 ISO 14001
international standard, 

to systematically monitor, 
manage and improve its 

environmental impact.

Applies the “reduce, 
reuse, recycle” principle 
and provides its 
Employees with relevant 
training Takes steps to ensure the 

rational consumption of 
energy in its facilities, 
by using as a minimum A++ 
energy class equipment

INITIATIVES FOR THE REDUCTION OF THE ENVIRONMENTAL FOOTPRINT

IN THE LAST FOUR YEARS...

17.07%
It has reduced its 
consumption of 
energy.

21.89%
It has reduced its carbon 
dioxide emissions caused 
by the consumption of 
energy.

It has saved 243 tons  
of paper 
by sending e-statements instead of 
hardcopy ones by post.

In this way, it has helped avoid

4,127
 the cutting of  

trees
23.67
the emission of 

 tn CO2

It has donated fixed electronic and office equipment, 
strengthening the principle of the circular economy, while at the 
same time helping avoid a total of 29.8 tn CO2 eq, an amount 
equivalent to the pollutants that would have been otherwise 
emitted for the supply of the corresponding new goods.

IN FOCUS
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RECYCLING

449,532 kg

58.04 kg

sent for pulping
and then recycling

of paper

6,925 kg
of printer consumables
(toners, cartridges and drums) 

of aluminium and plastic

21,051 kg
of acid-lead accumulators

2,077 kg
of batteries

27,155.20
lightbulbs and lighting units

35,393 kg
of shredded
copier paper

42,836 kg
of old metals 
and scrap for recycling

627pieces
of electronic equipment for sale

291pieces
of fixed equipment for sale

3,203pieces
of withdrawn office equipment
for donations

16,679 pieces  

285 pieces

of obsolete electronic 
equipment

of other equipment
(refrigerators, fax machines, 
banknote counters, photocopiers, 
calculators etc.)

IN FOCUS
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SHORT-TERM TARGETS

Working to reduce its 
energy footprint, Alpha 
Bank is setting 
short-term targets:

Development of 
a Management 
System 
for reporting greenhouse 
gases in accordance with the 
ISO14064 international 
standard.

Preparation and 
disclosure of an 
Environmental 
Declaration 
in accordance with the 
Eco-Management and Audit 
Scheme (EMAS) and 
certification by an 
independent body.

Reduction 
by 1,5% 
of the total quantity 
of paper used.

Intensification of the use of hybrid-
technology vehicles 
and construction of three additional electric vehicle 
charging stations in central buildings of the Bank.

Maintaining the high recycling percentage 
of toners and reduction of their use.

The Bank is also taking a number of additional initiatives to establish a corporate culture of sustainability 
and to raise the awareness of its Employees, its Customers and of Society regarding the protection 
of the environment, such as, for example, holding e-learning seminars for strengthening the 
environmental conscience of its Personnel, and participating in the Earth Hour international initiative 
and in reforestation programs. 

IN FOCUS
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Participation in International Initiatives and Indices
         ontributing to the global effort to create a sustainable future for the economy and the planet, Alpha Bank has endorsed the  
         six Principles of Responsible Banking developed through the United Nations Environment Programme Finance Initiative 
(UNEP FI). In fact, with the aim of ensuring the optimal and more effective implementation of the Principles, in 2020 Alpha 
Bank proceeded to analyze the impact of its portfolio and submitted for the first time the relevant self-assessment report to 
the international initiative UNEP FI.

More information about the Bank's participation in International Organizations and Indices is available on the Alpha Bank website.

C

A leading role in the green transition
 and in sustainable financing and investments

         ith the aim of regenerating Greek entrepreneurship and bolstering its extroversion, Alpha Bank finances emblematic projects,  
         attracting and mobilizing private funds and acting as a facilitator and advisor for investments that concern not only companies
that stand to benefit from the green transition, but also those whose activities are not yet green, but have in place the means and the 
vision to achieve their transformation. 

The Bank is a leading participant in sustainability projects, such as:

W

...........................................................................................................................................................................................

The Regional 
Airports

The Egnatia Odos 
Motorway

The School
 Buildings PPPs

The Recovery and 
Resilience Facility

The Piraeus Tower 
project

The Twin 
Regeneration 

project

Finally, it is worth noting that from the Renewable Energy Projects co-financed by the Bank, the expected 
annual electricity production amounts to 2,056 GWh, while the operation of these projects can help avoid 
the emission of 1,281,240 t CO2 annually.

IN FOCUS
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         ith the Alpha Green Solutions line of products, the Bank finances its Retail Customers (Individuals) for the purchase of an  
          electric car or bicycle, helps them upgrade the energy efficiency of their home by saving money and energy with the 
“Energy Saving Home” housing loan program, and is also offering, with privileged terms, the “Alpha Green Solutions – Consumer 
Loan” for the eco-friendly energy efficiency upgrade of private homes.

W

Integrated products that promote Green Energy

The Alpha (Lux) Global Themes 
Fund of Funds, a mutual fund of 
Alpha Asset Management M.F.M.C., 
is fully aligned with the strategy of the 
Alpha Bank Group for targeted 
investments in the environment and for 
strengthening activities that contribute 
to sustainable development, has a 
strong sustainability profile and invests 
in companies active in fields such as 
climate change, the new technologies, 
the new consumer generation and the 
demographic changes.

IN FOCUS



We successfully concluded the 2021 EU-wide Stress Test 
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         lpha Bank was the best performer among Greek banks in the EU-wide Stress Test 2021, achieving the best  
        results in terms of capital structure.

The Stress Test was conducted based on a static balance sheet approach under a baseline and an adverse macro 
scenario with a 3-year forecasting horizon (2020-2023). No hurdle rate or capital thresholds were applied for this exercise 
but was designed to be used as an important input in the Supervisory Evaluation Process (SREP). 

The starting point of the exercise was December 31st, 2020, when the Bank had a CET1 transitional ratio of 17.1%, a 
CET1 fully loaded ratio of 14.6% as well as a Leverage ratio (transitional) of 12.5% and a Leverage ratio (fully loaded) of 10.7%.

Under the baseline scenario, the capital generation for the 3-year period was 2.8% absorbing 2.4% IFRS 9 phase-in, resulting 
in 2023, CET1 transitional ratio of 17.4%. The 2023 CET1 fully loaded ratio reached 17.3% while the 2023 Leverage ratio (fully 
loaded) came to 13.0%. 

A
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Under the adverse scenario, the 2023 CET1 transitional ratio stood at 8.4%, largely driven by the negative impact of Credit 
Risk. The 2023 CET1 fully loaded ratio came to 8.3% while the 2023 Leverage ratio (fully loaded) resulted in 6.1%. The capital 
depletion for the 3-year period in the adverse scenario was 8.7%, of which 2.4% is due to IFRS 9 impact and 6.3% as a result of 
the Stress Test parameters. In 2022, the Bank registered its lowest point in CET1 fully loaded with 8.1%. 

The Stress Test methodology does not take into account capital strengthening (i.e. Tier II issuance, Share Capital 
Increase) and balance sheet de-risking (i.e. Galaxy transaction), events post December 31st, 2020. Pro-forma1 with 
the Share Capital Increase for the baseline scenario, the 2023 CET1 fully loaded ratio reached 19.1%, while the 2023 Leverage 
ratio (fully loaded) came to 14.4%. Under the adverse scenario, the 2023 CET1 fully loaded ratio stood at 10.2%, while the 
2023 Leverage ratio (fully loaded) came to 7.6%.

Stress Test Results

31.12.2020 31.12.2023 31.12.202331.12.2020 - 
31.12.2023

Starting Point IFRS 9 impact Baseline Adverse

CET1 (in Euro million)

RWAs2 (in Euro million)

CET1 transitional (%)

CET1 fully loaded (%)

Leverage Ratio (fully 
loaded)

7,730

45,347

17.1%

14.6%

10.7%

7,915

45,403

17.4%

17.3%

13.0%

3,753

44,733

8.4%

8.3%

6.1%

2.4%

Stress Test Results

31.12.2020 31.12.2023 31.12.202331.12.2020 - 
31.12.2023

Starting Point IFRS 9 impact Baseline Adverse

CET1 (in Euro million)

RWAs2 (in Euro million)

CET1 transitional (%)

CET1 fully loaded (%)

Leverage Ratio (fully 
loaded)

7,730

45,347

17.1%

14.6%

10.7%

8,740

45,590

19.2%

19.1%

14.4%

4,636

45,048

10.3%

10.2%

7.6%

2.4%

(pro-forma1 Bank estimations of Stress Test Results with Share Capital Increase of July 2021)

1 | The pro-forma calculations were conducted by the Bank and have not been quality assured by the ECB as part of the Stress Test exercise.
2 | Risk Weighted Assets (RWAs). 
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“Project Skyline”
Alpha Bank strengthens its position in the real estate sector
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O        ur Bank is proceeding at top speed with the launching of the actions under its updated business plan, Project Galaxy. 
        In this context and, more specifically, in the context of pursuing business growth through partnerships with international 
investors, the Bank announced the launch of Project Skyline.

Project Skyline envisages the transformation of the Bank’s subsidiary, Alpha Astika Akinita S.A. (AAA), into a real 
estate investment platform, for pursuing a joint venture with an international strategic partner with a view to the 
development of investments in the Greek real estate market.

Alpha Bank intends to retain a shareholding in AAA, in order to take advantage of the positive prospects of the real estate 
market, while AAA will be strengthened with a real estate portfolio worth around Euro 500 million, taking advantage 
of market dynamics to better develop its real estate portfolio. 

In addition, AAA's real estate servicing activities will be consolidated with those of the other subsidiary of our Group, Alpha Real 
Estate Management and Investments S.A. (AREMI), creating a new strong company (a subsidiary of the Group) that will 
provide services during the entire life cycle of the properties, with the aim of increasing and diversifying the Group's 
income sources. 

The creation of two distinct pillars, namely:

a. of a strong real estate servicing company, and
b. of a leading real estate investment company, with the participation of a strategic partner,

make the above transformation unique in the Greek banking system and, as a result, Alpha Bank strengthens its 
position in the real estate sector, taking advantage of the latter’s dynamics and growth prospects.

To read the Press Release about the launch of Project Skyline, click here.

THE BANK
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Ordinary General Meeting of the Shareholders
 of Alpha Services and Holdings
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      he Ordinary General Meeting of the Shareholders of Alpha Services and Holdings was held via videoconference 
      on Thursday, July 22, 2021.

“Alpha Bank responded with great success in the uncertain environment shaped by the pandemic, reaffirming the Bank’s leading 
position in the growth of the Greek economy” stated the Chairman of the Board of Directors Vasileios Rapanos, in his 
address to the Shareholders. 

For his part, the Group's CEO Vassilis Psaltis presented a number of the Bank’s significant achievements and decisive 
strategic initiatives that put Alpha Bank in the driving seat of the growth course of the Greek economy and he stated: 
“We envisage Alpha Bank becoming an active force for progress, leading the way in business development and in improving the 
lives of our fellow citizens”.

Click here to read the highlights from the Speeches of the Chairman of the BoD and of the Group CEO. 

Τ

Snapshot from the Ordinary General Meeting of the Shareholders.
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Alpha Bank named “Best Bank in Greece” for 2021 
by the international financial publication “Euromoney”

      lpha Bank has been named “Best Bank in Greece” for 2021 for a second consecutive year, at the “Awards for Excellence 
      2021” by the international financial publication “Euromoney”. This year’s distinction is based on the successful completion of the 
landmark transaction “Galaxy” as well as on the Bank’s strategic progress and solid financial resilience throughout the 
Covid-19 pandemic.

The award is presented annually to banks whose dynamic profile in the international and regional markets sets them apart from 
the competition and are chosen following an in-depth analysis of their qualitative and quantitative figures. This is the 4th time during 
the last six years that Alpha Bank receives the top distinction as the “Best Bank in Greece” by Euromoney, given that this year’s 
award follows previous relevant distinctions in 2016, 2018 and 2020.

According to the selection committee, Alpha Bank was distinguished for its stand-out progress on NPE reduction, with the 
completion of its Euro 10.8 billion Galaxy transaction, the second-largest NPE securitization in Europe and largest ever in Greece, 
further to the definitive agreement with the US fund Davidson Kempner in February 2021. The completion of Project Galaxy was 
a turning point for Alpha Bank and the Greek banking system in general, materially transforming the Bank’s balance sheet and 
significantly contributing to the resolution of the bad loans’ issue in Greece.

Alpha Bank has also brought to fruition several other strategic projects during 2020, including a successful shift towards 
asset management and bancassurance through agreement of a long-term partnership with Generali.

The financial resilience and strategic progress of Alpha Bank over the year was also recognized, seeing a solid performance for 2020, 
despite Covid-19 pressures. In addition, the Bank’s updated Strategic Plan, “Project Tomorrow” and the successful completion of a 
Euro 800 million Share Capital Increase place Alpha Bank at the forefront of Greece’s effort to accelerate the growth of 
its economy in the post-pandemic era.

<       13 / 64      >
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       peaking at the online event “Business Financing and the way out of the pandemic”, organized by the Hellenic 
       Federation of Enterprises (SEV), Alpha Bank’s CEO and Member of the SEV Board of Directors Vassilis Psaltis referred, inter 
alia, to the willingness and readiness of Alpha Bank to address all Greek businesses in order to mobilize them for taking advantage 
of the historical opportunities of modernization created by the Recovery and Resilience Facility (RRF) for the country's economy. 

“With the successful completion of our Share Capital Increase, we sent to Greek entrepreneurship the clear message that we 
are ready to assume our share of the responsibility for ensuring that the opportunity for the modernization of our country is not 
wasted," noted Mr. Psaltis, stressing Alpha Bank's capacity to support Greek entrepreneurship, utilizing both the financial 
resources and its advanced expertise in the development of large-scale projects and investment plans.

<       14 / 64      >

CEO Vassilis Psaltis at an online event of SEV  
“Alpha Bank assumes the responsibility to support

 the Greek economy's leap to Tomorrow”

S
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The role of the banks in making good use of the National Recovery and Resilience Plan is crucial

The CEO of Alpha Bank underlined that the success of the transformation attempted in the Greek economy 

through the RRF, requires the assumption by all stakeholders involved, namely the public administration, the businesses 

and the banking system, of their corresponding share of responsibility to actively support the effort to build a new 

productive model for the country. Moreover, he stressed the marked difference between the new RRF funds and the 

European programs of the past, explaining that the RRF funds are not of a benefit-like nature, nor are they intended to 

support outdated models of financial operation and administration. On the contrary, they aim to radically change the 

structure of the economy, focusing on extroversion, innovation, the green transition and the strengthening of 

competitiveness. 

Regarding the banks, Mr. Psaltis noted that they are today called upon to "reinvent themselves" as, in addition to the 

credit expansion of Euro 33 billion they are expected to cover over the next five years, the great challenge they must 

successfully address concerns the adoption of a new approach to financing, based on the rational evaluation of 

investment plans and the overall viability of businesses. Referring to the role that Alpha Bank intends to assume in this 

new environment, Mr. Psaltis stated: "We plan to offer solutions tailored to the “size” and the needs of each 

business, drawing not only on financial resources, but also on our specialization in the development of large-scale 

projects. Our goal is to function as advisors with a real understanding of the customer's needs, so that, in cooperation 

with other strategic partners, each business can obtain the guidance required for creating a plan eligible for 

funding.”

THE BANK
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Alpha Bank is willing and able to lead the effort to support Greek businesses

Regarding the diffusion of the RRF funds to the Greek economy, Mr. Psaltis pointed out that while the powerful business 
groups have in place the organization and corporate governance procedures required to implement demanding investment 
plans, the aim is to improve the overall sustainability and competitiveness of Greek small and medium-sized 
enterprises, going on to add: "As Alpha Bank, we address all Greek entrepreneurs who aspire to take advantage of this huge 
opportunity for developing modern models of corporate governance, to follow new methods of preparing investment plans, 
and to seek business partnerships with other economic entities for exploiting economies of scale."

He also noted that to this end, businesses are also required to share the same ambition for a paradigm shift and to have a 
culture of strong infrastructure development and not necessarily of quick returns.

Additionally, Mr. Psaltis explained the overall scope of the support that businesses receive from Alpha Bank, emphasizing that 
the Bank strengthens businesses not only with capital, but also by making available to them its highly specialized 
Executives and its experience in order to help them, through lending as well as by providing advice regarding the 
investment plan, the improvement of the company's structure, the possibility of partnerships, and the 
exploitation of opportunities. 

Full integration of ESG criteria 

During his address at the digital event of SEV, the CEO of Alpha Bank also referred to the 
importance of incorporating the ESG criteria into the business process, because, 
as he said, the international investment community shows increased sensitivity to issues 
of business sustainability, while at the same time the new regulatory framework in place 
(e.g. On the reduction of greenhouse gas emissions) requires the compliance of entrepreneurs. 

Specifically for Alpha Bank, Mr. Psaltis noted, this new approach represents an important 
opportunity to fully adapt its operation, at all levels, to the ESG rules, concluding that 
"this new framework aims to meet the demands of societies themselves, in particular of the 
young generations, for sustainable development, circular economy, environmental protection 
and transparency".

THE BANK



Alpha Bank: Gold Sponsor of the 2nd International Conference
 of the Perrotis College “Krinos” Olive Center

      he 2nd International Conference of the Perrotis College “Krinos”  
     Olive Center of the American Farm School whose theme was: 
“Olive Sector: Pursuing Innovation - Exploring Trends”, was supported 
by Alpha Bank as Gold Sponsor. 

The Conference was held online on June 3-4, 2021, with major speakers from 
all over the world and olive sector experts from both the academic and 
business communities taking part in its activities. The aim of the Conference 
was to establish the olive sector as a driver for healthy agricultural 
development, through the application of good agricultural practices, the use 
of technologies and the utilization of modern financing tools.

The Head of the Primary Sector Development 
and Sales Management Department of 
Alpha Bank’s Small Business Banking Division, 
Apostolos Koulis, who participated in the 
Conference, referred, inter alia, to the 
prospects of the primary sector and the Bank's 
strategy to support the agricultural sector, 
with priority to the Greek farmer. 

Attendees were also informed about the 
products and financing solutions that are 
available to entrepreneur farmers and business 
that make up the agricultural production chain, 
through the Bank’s "Alpha Agricultural 
Entrepreneurship" program.
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Meet the Agile Bankers …
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What is Agile:  
Agile is a way of thinking (mindset) to help you adapt to changes 
and respond in a timely and flexible manner to the ever-changing 
and unstable environment. Mistakes are learning opportunities in 
trying to get the desired result. 

About us:  
Agile Bankers is a team that has been set up as a joint effort between 
the Bank's Agile Groups and Human Resources. 

Our vision:

To spread the word to the Bank about the Agile mindset and work 
method.

THE BANK
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Agile in Alpha Bank

The Agile projects 

        he need to create innovative products and services that meet modern banking needs, while at the same time  
        improving the overall Customer experience, led in 2017 to the study of Customer Journeys and the implementation 
of the Agile methodology.
T

...........................................................................................................................................................................................

Retail 

Onboarding

Open your first bank 

account at Alpha Bank

Business 
Onboarding

Open your first company 
account at Alpha Bank 

without visiting a Branch

myAlpha Wallet

Pay contactless with 
your mobile phone

Bleep

Get a prepaid card 

without visiting 

a Branch

THE BANK
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The Agile teams that worked on these projects were composed of people 
with excellent knowledge of their job tasks and the willingness to work in a 
completely different and modern way, selected from various Sections of the 
Bank. Following the Agile methodology, they designed and formulated the 
new procedures from scratch, ensuring that they are simple and easy for the 
Customers and meet their needs by using modern and secure technologies.

...........................................................................................................................................................................................

How does it feel to work Agile:

THE BANK
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We want you with us! 

Join 
our community:

Help us grow our team, learn how 
you too can try Agile in your 

everyday life.
Sign up for our first meet-up in 
September, by emailing us at:  

e-mail: 
Agile Bankers <AgileBankers@alpha.gr> 

Follow and

keep in touch:

Do not forget to visit our page,

which is regularly updated with 

information about new actions.

Stay tuned for the 
Agile Academy:

We are excited, preparing an Academy 
whose purpose will be to develop the 
Agile mindset and meet educational 

needs around Agile.  

Early birds?
Sign up here  

THE BANK
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The “pre-accelerator” stage of the i3 competition has been successfully completed!
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       he 37 teams created in the framework of the competition had the opportunity to participate in 7 interactive workshops, in  
      which Bank Executives and market representatives transferred to the participants valuable know-how and analyzed new 
market trends and market data. The “pre-accelerator” stage, held for the first time in this year’s competition, allowed all 
participants without exception to obtain access to information that helped them improve the relevance of their final proposals 
to the needs of the Bank and its Customers.

The workshops, which ran for two weeks, were steered by Mrs. Elena Avatangelou, Co-founder, Service & Product design at 
Giving Streets and, on behalf of Alpha Bank, by Nikolaos Kounadis, Manager of the Human Resources Strategy and Reward 
Division, Athanasios Pavlidis, Manager of the Financial Products Division, Alexandros Andronikakis, Assistant Manager 
of the Organization Division, Christos Schizas, Manager of the Retail Banking Customer Segments Division, Georgios Mitris, 
Assistant Manager of the Digital Networks Division, and Georgios Spyropoulos, Manager of the Operations Division.

Τ

All participants showed great dedication and enthusiasm!

Team V (EVANGELIA THOMA - VASSILISSIS OLGAS BRANCH, NIKOLAOS ATHANASIADIS - HARILAOU BRANCH, 
VAIA FAFOUTAKI - CUSTOMER SERVICE DIVISION)

“An impressive beginning for i3, with presentations that contributed their own perspective from each different area of the 
Bank. Each one of them had its own special value! They helped us envision the future and they improved us, not only as 
professionals but also as individuals”.

THE BANK
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Team VIII (DIONYSSIOS SKLIRIS - PALAIOKASTRITSA RD. BRANCH, NIKOLAOS LYVITSIS - KAMATERO BRANCH)

“When we heard about the creation of the workshops and their role as a powerful tool for shaping our final proposal, we were 
eagerly waiting to see for ourselves how would help us in the final formulation of our proposal. Yet when we attended them, 
we were informed about how the Bank plans the next day, not only in our work but also in the interactions with the Customers 
and in the service provided to them.

The truth is that with the experience and knowledge that the Executives shared with us, we can now give shape to our idea 
based on new facts. All we can say is “Well done, i3” for this initiative and “Thank you” to those who shared with us their 
experience and knowledge”.

Team IX (GEORGIOS IOANNIDIS - PTOLEMAIDA BRANCH, GEORGIA KARAKALOU - PAYMENTS OPERATIONS DIVΙSION)

“The workshops and your mediation provided us with valuable information on the directions to follow for formulating 
our proposal! Many thanks for that! ”

Team X (EVANGELOS KOGIONIS - OPERATIONS DIVISION, DESPINA GHINI - BUSINESS DATA DIVISION)

“For us, the workshops were a unique experience, not only in the context of i3 but also for the opportunity we were given to 
meet with experienced members of the Organization, to be inspired, to be informed about developments in the industry but, 
most of all, to have our voice “heard” through the interactive questions and answers every time. Thank you ”.

Team XVIII (CHRYSSOVALANTIS KOULOUKIDIS - ASSET/LIABILITY MANAGEMENT DIVISION, DIMITRIOS ZIELKAS - 
THESSALONIKI BUSINESS CENTER, PERIKLIS GIANNOUSSIS - ASSET/LIABILITY MANAGEMENT DIVISION)

“Alpha Bank Executives i3 Sessions: when the innovation competition truly innovates! ”

THE BANK
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Team XIX (GEORGIOS VOUTSINAS - CREDIT OPERATIONS DIVISION, IOANNA LIAGRIDONI - BACK OFFICES - 
INVESTMENTS DIVISION)

“Our experience of having participated in the workshops, in one word: UNIQUE.The whole process in which seasoned 
Executives of the Bank shared with the participants the strategy, the points to be improved, and their valuable experience, 
while at the same time exchanging views and solving our questions, was unprecedented. We are confident that their 
proposals will help all Teams to create more complete proposals, with the ultimate goal of optimizing the products/services 
provided and the Bank's processes, to the benefit of both Employees and Customers! ”

Team XXIII (PANTELIS CHATZIKONSTANTINOU - PTOLEMAIDA BRANCH, CHRISTINA SELEMIDOU - 
PTOLEMAIDA BRANCH, NIKOLAOS KOTSARIS - ATTICA 1 BUSINESS CENTER, KOSMAS SCHINAS - INDIVIDUALS 
& PERSONAL BANKING DIVISION)

“i3 is a living organism that is constantly evolving. This year's “pre-accelerator” stage, which was held for the first time this 
year, brought us into contact with Executives from key Bank Divisions, giving us a first taste of the next day will bring for the 
Bank. This year's rapporteurs were a source of inspiration for our team, giving us directions, solving questions and presenting 
to us the latest Projects of the Bank for its further digital transformation! ”

Team XXX (VASSILIOS PEROUKANEAS - ILION BRANCH, KONSTANTINOS STAMOU - CRM DIVISION)

“For us, it is both the journey and the destination that matter! We are very excited to be part of this interactive process and 
particularly happy to see that our thoughts and visions converge with those of the Organization we are members of. Initiatives 
of this type stimulate the level of OCB (organizational citizenship behavior) and promote innovation. “To change something, 
build a new model that makes the existing obsolete.” B.F. (Buckminster Fuller) ”.

Team XXXV (VASSILIKI GIANNOUDI - MONASTIRI BRANCH, VASSILIKI TSOKA - AGIOS NIKOLAOS NIKAIA BRANCH)

“Information of such essence, knowledge of such specialization, shared in such a short time, by such important people! 
Thank you very much! ”

THE BANK
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Team XXXVIII (KONSTANTINOS FOTARAKIS - SERRES BRANCH, EVANGELOS EVANGELIDIS - ORAIOKASTRO 
BRANCH, ZAFIRA ZACHARIA - THERMI BRANCH)

“In the two weeks since the “pre-accelerator” trip began, we felt that every day we were transported to a banking future that 
encompassed all the tools we had imagined and dreamed of for years in our daily activities in the Network Branches, and that 
the Bank itself was transformed into an institution with a particularly strong customer-centric focus, where the simple 
customer relationship translates into product empathy ”.

After the completion of the Workshops, the members of the teams worked closely together and submitted their ideas again, this 

time further developed, using the new entry form and trying to satisfy as fully as possible the competition's demands, which covered 

the following points: the title and description of their idea, the problem that this idea is addressing, a description of the innovative 

aspect of their idea and its impact and, finally, their estimate of the investment and time required to implement it.

All new ideas will be evaluated by a multi-member judging committee, which will select the best ideas that will qualify to the next 

stage. There, the finalists will join an accelerator, which will comprise mentoring and attendance of even more specialized 

workshops, in preparation for the final pitch event. The very positive climate that has already developed among the participants 

and the keen interest and motivation of all of them, promise interesting things to come!

THE BANK
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   nnovation is in our DNA. In each issue, the Innovators, that is colleagues who excelled in the i3 innovation   
   competition, express their opinions on the competition, innovation, the values we ought to focus on and the 
skills of the future.

I

What impact did i3 have on you? 
It was a unique experience. A journey of fermentation, where people with different experiences and educational backgrounds 
got together to share our thoughts and devoted our personal time in a celebration of exchanging ideas with one main goal: 
to become better TOGETHER and to help our Bank become even better!  

What does innovative thinking mean and how is it translated into practice?
Being open to trying, experimenting and discovering new ways that will improve your daily life. We often tend to equate 
innovation with technology but getting the inspiration for and implementing a new application is just as innovative as using it. 
Take for example the case of ATMs: some people choose to wait in line even though they are offered the chance to make 
their transactions through e-banking.

What are the values we should focus on nowadays?
At a time when everything is changing at a frantic pace, values such as family and friendship become our personal anchors 
that protect us from the pitfalls of life. However, apart from these, respect and dignity, teamwork and cooperation, social 
consciousness and charity are at least the additional values that should inspire us, in order to help us build the solid 
foundation of our own contribution to creating something better.

What do you think will be the most important skills in the near future?
Emotional intelligence, honesty and integrity, combined with the adaptability to change and familiarization with technology are 
among the key skills required in order to be successful in both the professional and personal arenas. Being professionally 
adequate is not sufficient; we should also build a character that can inspire trust and at the same time keeps us authentic.

Konstantina Gavriilidou, who works in the IT Applications Division, was distinguished in the 

competition with her Digital Sales Lending proposal. In her free time, she does sports and enjoys 

cooking and brain games.

THE BANK
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What impact did i3 have on you?
The i3 competition was a challenge for me, as it gave me the pleasure of transforming a thought into an idea that can improve 

the banking experience. i3 for me is the idea that becomes action, the unit that becomes a team, in the light of “inspiration, 

innovation and implementation”, by receiving the proper “mentoring” from people who are an integral part of this Organization.

What does innovative thinking mean and how is it translated into practice?
In my opinion, innovative thinking is the result of creativity. Ideas come up through the brainstorming process, which then lead to 

a change of culture and strategy through the appropriate procedures.

In practice, therefore, action plans are set, which lead us to something new and pioneering with the assistance of new technologies.

What are the values we should focus on nowadays?
Values are the ideas that define our identity, who we are and most of all where we want to go. The times we live in are very 

fast, yet I believe that our life values should be based on the fundamental timeless principles that govern our existence, such 

as respect, honesty, justice, cooperation and freedom.

What do you think will be the most important skills in the near future?
Given the high technology standards of today, the future requires developing new behavioral skills which, combined with 

technological training, will drive development in the near future. Adaptability, flexibility, critical thinking and direct management 

of information are the basic behavioral elements that along with a deep knowledge of new technologies will walk along with us 

on the path towards the “new reality”.

Mary Danidou works in the Monastiri Branch of Alpha Bank and excelled in the competition with 
her proposal to offer the possibility of measuring Customer satisfaction in our Branches. The aim 
is to upgrade the quality of our services and evaluate the Branches. In her free time, she does 
sports and loves travelling.

THE BANK
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What impact did i3 have on you?
i3 made clear how big is the impact that the idea of any colleague, no matter how simple it may seem, can have on the way 
we work or serve our customers. Especially in cases like mine, where the idea ends up being implemented, the feeling of 
contribution towards a Bank with better quality becomes more intense.

What does innovative thinking mean and how is it translated into practice?
Something innovative is not necessarily something new. Simply changing the way a process is done to make it more efficient can 
be innovative. In effect, it can be a simple change in the way we do our work.

What are the values we should focus on nowadays?
Responsibility, Integrity, Reliability.

What do you think will be the most important skills in the near future?
Unbiased free thinking, immediate adaptability to new data and flexibility of movement.

Alexandros Karasoulos works in the Corporate Finance Division and excelled in the competition 
with his “Customer service electronic appointment” proposal.

THE BANK
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The painting of Orestis Kanellis The child with the sunflower, created in 1948, is a contemporary work recently acquired by the 
Collection. The work belonged to Filippos Koutsinas, an important and distinguished collector from Volos, who granted it for display 
in the retrospective exhibition of Orestis Kanellis at the National Gallery in 1978. In 1993, the work was included in the exhibition 
"The Child in Greek Art", presented again at the National Gallery.

Orestis Kanellis  (1910-1979)

The child with the sunflower, 1948
Oil on canvas, 96 x78 cm

        lpha Bank's Art Collection is searching for and acquiring, on a regular basis, not only paintings but also prints and books  
        illustrated with prints of Greek artists, as well as lithograph posters and drawings.
After 25 years of organized and methodical activity, the Collection today possesses exceptional works, mainly of the 20th 
century, and is constantly enriched with works of contemporary artists.

A
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Kanellis was oriented towards a clearly anthropocentric painting, focusing quite often on children’s figures. During his stay in Paris 
in the early 1930s, he came into contact with the work of André Derain and the Fauves, who worshipped color, the simplification of 
the drawing, and the intense contrasts.

These elements are immediately identifiable in the Child with the sunflower, a composition full of light and blinding colors. The figure 
of the boy with the flute is shown emerging from a vaguely depicted primitive background, framed by a bright yellow halo resembling 
a luminous aura. The boy’s facial features are simplified but full of expression, while his body is colored in a strong blue color broken 
by bright opening of white and light ochre that define its volume. Without any drawing details, the figure is enclosed by a strong dark 
contour. The movement of the boy’s right leg, bent at the knee, directs him towards the viewer. 

Also drawn with strong outlines and colored in dark tones, the trees are wisely framing the child in the form of vertical lines, while the 
few scattered branches sprouting leaves of every kind at the top of the composition add the necessary greenery. Yet what stands out 
is the open, freely-drawn sunflower at the bottom right corner – an impressive circle whose diameter equals that of the boy’s face. 
It is there that the works’ most intense color is to be found and the child's gaze is directed, as the flower becomes the bond between 
man and nature. This extraordinary thread, full of meanings and significance, which unites these two central motifs and is revealed to 
the viewer through observation, is what makes this painting a work of particular value to the Collection. 

       e studied for two years at the Athens Medical School, but his interest in painting led him 
       to Paris, where from 1930 to 1932 he attended classes in free academies, mainly in the 
Grande Chaumière.

In the French capital, he made the acquaintance of the painter George Gounaropoulos, who 
became his primary teacher, as well as of the art critic, patron, and publisher Tériade. 
His exhibition activity includes solo exhibitions and participations in group exhibitions, such as 
in the 1934 Biennale of Venice and the 1954 Biennale of Alexandria.

In his paintings, he was mainly preoccupied with the human form but also with the landscape.

Orestis Kanellis 
(Smyrna 1910 - Athens 1979)

H

...........................................................................................................................................................................................
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This publication is the Catalogue of the exhibition of the same title, which was presented concurrently at the National Archaeological 
Museum and the Numismatic Museum from April 15 to November 27, 2011. The Catalogue is divided in two parts “The Illustration 
of the Myth” and “The Use of the Myth” which analyze the myths, the symbolisms and the interpretations pertaining to mythical 
figures, persons and stories; furthermore, it includes a rich bibliography. The Catalogue comprises 604 photographs of ancient 
coins from the Alpha Bank and the Numismatic Museum Collections, of vases, sculptures and examples of metalworking from the 
Collections of the National Archaeological Museum as well as of two paintings from the National Gallery.

      lpha Bank offers the catalogue “Myth and Coinage: Representations, Symbolisms and Interpretations from 
      the Greek Mythology” (Greek and English edition) at a discount of 40% throughout September 2021.A

Edited by D. Tsangari

Athens 2011

Alpha Bank, National Archaeological Museum, 

Numismatic Museum

Dimensions 30 x 23 cm

267 pages

Greek, English

ISBN 978-960-93-2765-7 (Greek)

ISBN 978-960-93-2789-3 (English)

Price: Euro 18.00 (hardcover)           
          Euro 12.00 (paperback - English edition only)

Publication offer by Alpha Bank 

THE BANK • CULTURE

The Publication may be obtained either by visiting the “ALPHA BANK – CULTURE store” (40 Stadiou Street, ATHENS) 
and the e-shop www.alphapolitismos.gr/eshop or by placing an order via telephone or e-mail (tel.: +30 210 326 2465, 
e-mail: infopolitismos@alpha.gr).                                                                

For any further clarifications or information you may contact the Alpha Bank Library at +30 210 326 2440 and 210 326 2446. 

https://www.alphapolitismos.gr/eshop
mailto:infopolitismos@alpha.gr


The J.F. Costopoulos Foundation
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       or the last twelve years MIRfestival takes place in Athens highlighting artists and their project in invisible and unexpected areas  

       of the city. The festival was successfully held this year, with the support of the J.F. Costopoulos Foundation, from June 28 to 

July 4 in open places, such as the National Observatory Garden on the Nymph Hill. The nine presented works were selected by the 

Artistic Director Christiana Galanopoulou and involved common themes: freedom, its reclaim, utopia and all those that link them to 

what we lost due to the Covid-19 pandemic and to what will be born. 

CULTURE

F



       he choreographer Iris Karayan presented her new production entitled 

       “A dance as a dance” from June 28 to 30, within the framework of the Athens 

and Epidaurus Festival, and with the support of the J.F. Costopoulos Foundation. 

Working with archival material that studies the movement vocabulary and dances 

of different cultures, Karayan explores the body, its pulses and breaths, creating 

a performance that focuses on dancing. 

       he artistic company Labillusionns-Helix Action Theatre presented its new 

       production entitled “Kaspar Machine” on July 9 and 10, 2021, in the Multifunctional 

Park of the Municipality of Keratsini-Drapetsona, in Piraeus. The production, implemented 

with the support of the J.F. Costopoulos Foundation, was based on texts by the Austrian 

writer Peter Handke and is the result of a transnational collaboration between Greece, 

Poland, Italy, and Romania. 

T

T

The J.F. Costopoulos Foundation
“A dance as a dance”

The J.F. Costopoulos Foundation
“Kaspar Machine”
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       he J.F. Costopoulos Foundation supported the exhibition "The Revolution in  

       Messinia after Navarino" which will take place at the "Takis Katsoulidis" 

Engraving Museum, under the art curation of Takis Katsoulidis, from June 30 until 

September 30, 2021.

The visitors of the exhibition will have the opportunity to admire lithographs and 

engravings by European artists, who were inspired by post-revolutionary Greece 

during visits to our country after the naval battle of Navarino. The exhibits are 

landscapes from authentic books of the time, printed on paper to be exhibited at 

the Museum and at the same time are 

displayed as slides. Moreover, portraits 

of heroes from 1821 and other figures, 

such as Ibrahim and Mavrokordatos, are 

showcased at the exhibition.

Τ

The J.F. Costopoulos Foundation
“The Revolution in Messinia after Navarino”
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The J.F. Costopoulos Foundation
“Smile Academy” 

       he J.F. Costopoulos Foundation supported the “Smile Academy of Education & Training” established by the welfare 

       Organization “The Smile of the Child”. The Foundation decided to donate state-of-the-art audio-visual equipment. Smile 

Academy began operating in 2020, to address the new extraordinary needs created by the Coronavirus pandemic. 

The Academy organizes free-of-charge prevention and awareness raising actions, which highlight issues that directly concern 

children in their daily life and their future, as well as digital skills in development workshops. Its aim is to develop skills, abilities, life 

attitudes and habits of young and old, with the ultimate goal of providing well-being to children at all levels. The courses and 

activities of the Academy are implemented both in person, in the facilities of the Organization, and remotely through digital 

educational platforms. 

Τ
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Freedom Pass for young people aged 18-25
 who choose to be vaccinated against Covid-19 

          ith speed and flexibility, Alpha Bank responds to the national effort to build  
         an immunity wall against Covid-19, by actively participating in making 

available the digital Freedom Pass card, in partnership with Visa. Freedom Pass 
rewards with 150 Euros, which can be spent on tourism and culture services, young 

people aged 18-25 who choose to be vaccinated against Covid-19. 

Thanks to the adequacy of its digital systems and its customer-centric 
approach, Alpha Bank makes acquiring the card very simple. Specifically, the 
day after the beneficiaries submit their application on the platform of the Ministry of 

Digital Governance (freedompass.gov.gr), the Bank contacts them by e-mail and 

SMS, to inform them about the issuance of their Freedom Pass.

The beneficiaries then log in to myAlpha mobile via their mobile phone and, after confirming that their Freedom Pass has 

automatically been made available, can use it directly both for purchases in physical stores, once they have added it to their 

digital wallets (Apple Pay, Google Pay, myAlpha wallet), and for online purchases.

To provide Freedom Pass beneficiaries with details about the procedure they must follow in order to obtain it, choosing Alpha 

Bank as its provider, an advertising campaign was launched on the internet on July 22, 2021, with the key communication 

message: “Got vaccinated? Get your Freedom Pass, here and now!”.

For the promotion of Freedom Pass by Alpha Bank, use will be made of all available digital channels, such as: Premium Display, 

Google Search, Discovery Channel (Google Display), YouTube, Facebook, Instagram and, for the first time, Tik Tok.

More information about the digital Freedom Pass card is available on the Alpha Bank website.

W

 who choose to be vaccinated against Covid-19 

The beneficiaries then log in to myAlpha mobile

PRODUCTS AND SERVICES

http://freedompass.gov.gr/
https://www.alpha.gr/el/idiotes/freedom-pass
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“The Bonus Summer has arrived!”

     n order to enhance the presence of the Bonus Program, an online advertising campaign was launched on July 6, 2021, 
     with the key communication message: “The Bonus summer has arrived!”.

The offer lasted until July 31 and offered 50% extra Bonus points in categories of summer purchases made with all Alpha Bank 
Bonus cards.

The promotion was enhanced by screenings on Social Media, the mailing of a newsletter and Viber message to Bank Customers, 
as well as by notifications via the Bonus App.

I

Keeping the limit of contactless transactions
 without using a PIN at Euro 50

        s part of the actions to facilitate day-to-day transactions and protect the public health  
        and at the same time aiming towards a significant reduction of using the POS devices 
keyboard, from July 1, 2021 and on, the limit for contactless transactions without using 
a PIN is kept at Euro 50.

All transactions, regardless of the amount, are contactless, while Customers will still be 
required to enter the PIN in the POS for transactions of over Euro 50.

A
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Alpha Bank participating in actions in partnership with government agencies

A

PRODUCTS AND SERVICES

New Action “TADYM-COVID-19 for Small and Very Small Enterprises” 

         lpha Bank, in cooperation with the Hellenic Development Bank, supports the Small and Very Small Enterprises that operate in the  
         Region of Western Macedonia and, specifically, in the Prefectures of Florina, Kozani, Kastoria and Grevena, in order to cover the 
increased liquidity needs that have arisen as a result of the pandemic that has adversely affected those businesses.
Through the Action, the Bank provides preferential Working Capital funding, which depends on the amount of the business’s turnover in 
2019 or based on documented liquidity needs for businesses established from 2020 onwards, by providing:

• an interest rate reduced by 40% (plus contribution L.128 / 75) throughout the loan’s duration, due to the interest-free capital
contribution of 40% of TADYM

• 100% interest rate subsidy from TADYM for the first two years
• reduced collateral (up to 50% of the loan amount)
• partial or total early repayment without penalties.

In order to receive and maintain the interest rate subsidy, the business must:

• not show overdue debts, even of one day, from the specific financing at the time of claiming the interest,
and

• maintain for the first two (2) years the same number of employees as those employed on 30.4.2021, according to the data of the
ERGANI system.

Part of the funding comes from the Development Fund of Western Macedonia (TADYM), managed by the Hellenic Development Bank 
(HDB) with resources from the Public Investment Program and the Region of Western Macedonia.

You can find detailed information on the eligibility criteria, the terms and conditions of the Action on the Alpha Bank website.

https://www.alpha.gr/el/epixeiriseis/anaptuksiaka-programmata/tameio-anaptyksis-dytikis-makedonias-tadym-covid-19-gia-mikres-kai-poli-mikres-epixeiriseis


“Business Guarantee Fund for COVID-19” – Cycle III

       s part of the actions to support Very Small and Family Businesses, the Bank actively participates in Cycle III of the “Business  
       Guarantee Fund for COVID-19" of the Hellenic Development Bank (HDB), by covering their increased liquidity needs that stemmed 
from the adverse effects of the pandemic and in particular, costs related to the business’s operating costs and transaction network.

The Business Guarantee Fund for COVID-19 provides preferential Working Capital financing with the following characteristics:

• Guarantee rate of 80% provided by HDB
• Attractive financing interest rate
• Amount of financing is proportionate to the amount of the business’s turnover in 2019 or based on documented liquidity needs

for businesses established from 2020 onwards
• Flexibility in repayment, according to the business’s transaction network
• Partial or total early repayment without penalties.

The financing is made possible through the guarantee provided by the Business Guarantee Fund for COVID-19 of the Hellenic 
Development Bank (HDB), co-financed by the European Regional Development Fund (ERDF) and the Greek State, along with the 
contribution of the Operational Program Competitiveness, Entrepreneurship and Innovation (EPAnEK).

You can find detailed information on the terms and conditions of the Action on the Alpha Bank website.
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• Guarantee rate of 80% provided by HDB
• Attractive financing interest rate
• Amount of financing is proportionate to the amount of the business’s turnover in 2019 or based on documented liquidity needs 

for businesses established from 2020 onwards
• Flexibility in repayment, according to the business’s transaction network 
• Partial or total early repayment without penalties.

Sub-Program 1 of the “Business Financing - TEPIX II” Action is reallocated 

       lpha Bank, in cooperation with the Hellenic Development Bank, actively supports Small and Medium Enterprises in their effort to  
       implement their investment plans, by providing:

• a high amount of financing to cover any investment need
• an interest rate reduced by 40% (plus contribution L.128 / 75), throughout the loan’s duration, due to the interest-free capital

contribution of 40% from the Entrepreneurship Fund II (TEPIX II)
• repayment flexibility
• partial or total early repayment without penalties.

The TEPIX II Sub-Program 1 will be available from the Bank until 31.10.2023, provided that the available budget is not exhausted on 
an earlier date.

The TEPIX II resources are co-financed by the European Regional Development Fund and the Greek State and come from the contribution of 
resources from the Operational Program Competitiveness, Entrepreneurship and Innovation (EPAnEK) and the Regional Operational Programs.

You can find detailed information on the terms and conditions of the Action on the Alpha Bank website.

PRODUCTS AND SERVICES

https://www.alpha.gr/el/epixeiriseis/anaptuksiaka-programmata/drasi-tepix
https://www.alpha.gr/el/epixeiriseis/anaptuksiaka-programmata/tameio-egguodosias-epixeirhsewn-covid-19
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“Alpha Photovoltaic” for Small Businesses

I    n the context of its actions to support green entrepreneurship and adopt Environment, Social and Governance (ESG) criteria, Alpha Bank  

    provides the new financial product “Alpha Photovoltaic”, offering financial solutions with attractive financing terms, which are addressed 

to companies wishing to invest in the construction of Photovoltaic Stations with a power output of up to 1 MW, for the purpose of 

generating and selling Electric Power.

It is a product specially designed to ensure repayment exclusively from the smooth operation of the Station. It is an attractive solution for 

financing the installation and operation costs of Photovoltaic Stations, providing:

• financing of up to 70% of the budget cost

• a long financing period of up to 15 years

• a highly preferential interest rate

• a full package of services in all areas of green energy, for sustainable investments, through the Alpha Bank Partner Ecosystem (special
Advisors, suppliers and manufacturers of Photovoltaic Stations).

The new product is addressed to:

• Existing or New Businesses established for the specific purpose of generating and selling electric power, of any legal form

• Energy Communities of private interest

• Professional Farmers registered in the Registry of Farmers and Agricultural Holdings.

You can find detailed information on “Alpha Photovoltaic”, as well as on the services of the partner ecosystem, on the Alpha Bank website.

PRODUCTS AND SERVICES

https://alphabankintranet.alphasso.gr/trapeziki-mikron-epixeiriseon/Pages/5_2021_FV_homepage.aspx
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Renewed “Alpha Tourism Entrepreneurship” Program by Alpha Bank

B        y renewing the “Alpha Tourism Entrepreneurship” Program, Alpha Bank invites tourism entrepreneurs to plan together with the Bank’s  

        specialized Executives the future of their tourism activity, by investing in the following three pillars: innovation, differentiation, speed.

The renewed Program, which has a modern approach, adapted to the new challenges of the industry, invests in enhancing the tourism 

entrepreneurship, by providing:

• Specialized consulting services for the quality upgrade of services with distinguished certifications

• Direct access to financial resources of National and European Programs in order to implement the Investment Plans of the business

• Integrated investment solutions in professional equipment in cooperation with our big Commercial Partners, utilizing at the same time  
     the financial solutions offered by the Bank

• Modern digital solutions that facilitate the remote conduct of business transactions.

The Program provides full flexibility to each business to shape its own “Alpha Tourism Entrepreneurship” according to its profile, by 

selecting those products and services that will facilitate its daily life.

You can find detailed information on the renewed Program on the Alpha Bank website.

PRODUCTS AND SERVICES

https://alphabankintranet.alphasso.gr/trapeziki-mikron-epixeiriseon/Pages/alpha_touristiki_epixeirimatikotita.aspx
https://www.alpha.gr/en/business/professionals-and-businesses/sectoral-programmes/alpha-tourism-entrepreneurship
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“Alpha Bank Visa Tokyo 2020 Olympic Games” Competition

         n the occasion of the Tokyo 2020 Olympic Games, a competition was held by Alpha Bank for the months of May 

         and June in cooperation with Visa.

Holders of all Alpha Bank Visa cards (Private and Business) participated in a lottery for special gifts, just by making electronic 

and contactless transactions with their cards!

The first prize included an unforgettable journey into the Japanese culture with activities and seminars, such as flower 

arranging, calligraphy, cooking and information on the tea making ritual as well as an exquisite dinner at an award-winning 

Japanese restaurant.

Moreover, ten lucky winners won 10 new technology Panasonic 58” TVs with a large flat screen to enjoy the Olympics as if 

they were actually there!

O
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Authoritative and reliable information on the global markets

    n the context of regularly providing Private Banking Customers with pertinent information, the new issue of Navigator was  

    sent by e-mail, containing the most recent review of the Global Markets.

The analysis covered the following main points:

• Is the momentum of the global economy maintained?
• Does the rise in inflation give cause for concern?
• How does the prospect of the supportive monetary policy's gradual withdrawal affect bond securities?
• Do the prevailing financial conditions continue to favor equity markets?
• Which investment categories are favored in an environment of strong growth and increased inflation? 

I
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Alpha Bank: Double Corporate Responsibility distinction at the 
“Hellenic Responsible Business Awards 2021” 
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       lpha Bank received two distinctions at the “Hellenic Responsible Business Awards   
       2021”, for two major Corporate Responsibility actions that combine social contribution 
and equal access to culture. The event was organized, for the sixth consecutive year, by the 
“Marketing Week” magazine and Boussias Communications. 

In particular, the Bank won the Gold Award in the 
category “Responsible Businesses & SDGs: 
Reduced Inequalities”, for its program “Cinema 
for All”, which takes place in collaboration 
with the Thessaloniki Film Festival.

Focusing on its contribution to the United Nations’ Sustainable Development Goals 
(SDGs) and, in particular, to SDG10 (Reduced Inequalities), Alpha Bank sponsors the 
Program, helping broaden the current offerings regarding the access and equal participation 
of persons with disabilities in recreational and cultural events. 

The Bank also received the Bronze Award in the category “Business and Local 
Community/ State Cooperation”, for its program "The defacements that hurt", which 
has been running since 2013, in collaboration with the Athens Municipality and with 
the contribution of specialists in sculpture conservation. The program combines social 
contribution, sustainability and urban resilience, while it also fosters the country’s 
cultural, social and economic development, as it aims to protect and restore, in the best 
possible way, historic monuments and works of art, which have suffered significant 
damage. 

The history of Alpha Bank is closely linked to Culture, which is the common ground for these two actions that were distinguished at the 
“Hellenic Responsible Business Awards 2021”. The Bank remains strongly committed to supporting equal access to 
culture and protecting culture of everyday life for the promotion of urban resilience and sustainable development.

A
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       lpha Bank’s success in maintaining its position in the Financial Times Stock Exchange4Good (FTSE4Good) Index  
      Series for yet another year, is clear confirmation of its high levels of social and environmental responsibility as 
well as of its enhanced Corporate Governance. 

Alpha Bank’s performance ranks it well above the industry average, in terms of both its overall ESG Rating and its ratings 
in the individual sub-categories (Environment, Society and Governance). Overall, the Bank has maintained its consistently 
strong performance over time, showing further improvement in the Society sub-category compared to 2020. 

The Index includes listed companies in emerging markets, with positive financial, environmental and social 
performance. Sound corporate governance, sustainable environmental development practices and responsible 
actions for society, demonstrate that alongside its business activity, the Bank is highly aware of its social and environmental 
responsibility. 

FTSE Russell, a global provider of stock market indices, certifies that Alpha Bank has been independently assessed according to 
the FTSE4Good criteria and has satisfied the requirements for its share to become a constituent of the FTSE4Good 
Index Series.

A

Alpha Bank a constituent of the FTSE4Good Index Series
 for the 5th consecutive year
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       lpha Bank, committed to responsibly and transparently inform its Stakeholders, has issued its 14th 
       Sustainability Report for the year 2020. 

The 2020 Sustainability Report covers the Bank’s initiatives concerning the full 
and dynamic integration of environmental and social criteria in all areas of 
its activities, the promotion of sustainable investments, and its contribution to 
society. Extensive reference is also made to the way in which the Bank supported 
its Customers, the National Health System and its own Personnel, in their 
efforts to cope with the particular circumstances brought about by the Covid-19 
pandemic, while at the same time achieving the substantial de-risking of its balance 
sheet and the successful implementation of its Strategic Plan. 

Specifically, this year's Sustainability Report describes the Bank's actions and 
targets regarding:
 
• the way in which Alpha Bank interacts with its Stakeholders; 
• the corporate governance of the Organization and its responsible operation; 
• the responsible provision of financial services and products; 
• the Bank’s stance towards its Human Resources; 
• the control and reduction of its environmental footprint; 
• its social footprint, through specific actions and programs. 

The Report has been prepared in accordance with the Core option of the 
internationally recognized guidelines of the Global Reporting Initiative (GRI Standards) and taking also into account the principles 
of the AA 1000 AccountAbility Principles Standard, the Athens Stock Exchange ESG Reporting Guide for listed companies, as 
well as the GRI Financial Services Sector Supplement, which is a specialized standard on sustainability reporting content for 
companies in the banking sector. 

The 2020 Sustainability Report is available on the Alpha Bank website, in Greek as well as in English.

A

2020 Sustainability Report reflects
 the Bank’s commitment to a sustainable future 
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https://www.alpha.gr/flipbooks/apologismoi-eke/2020/gr/index.html
https://www.alpha.gr/flipbooks/apologismoi-eke/2020/en/index.html


Alpha Bank sponsorships in the context of Corporate Responsibility

       lpha Bank supports the non-profit organization Safe Water Sports in its effort for the  
        digital upgrading and faster completion of the controls of lifeguards and water sports 
companies performed at Greek beaches.

With the support of Alpha Bank, the program evolved further, with the creation of a second strand of 
work involving interactive lessons for Junior High School and High School students, to inform them 
about their safety at sea. In addition to the interactive lessons, an application with the same role has 
been created, using which the users learn, through multiple-choice questions and videos, how to be 
safe at sea and when participating in water sports. The Organization’s long-term goal is for these 
lessons to be included in the schools’ curricula.

A

       lpha Bank, sensitive to environmental issues, supported the Circular Economy Forum, organized by Palladian Conferences in  
       hybrid format on June 23, 2021.

The Conference focused on the Circular Business Economy and Green Growth. It was clear from the discussions that all participants have 
as their common goal to adopt circular business models for a better utilization of natural resources and, at the same time, to also minimize 
waste, for a more sustainable future.

Environmental awareness and environmental protection are a key priority area of our actions. The rational use of natural resources and the 
development of business initiatives that benefit the environment are an integral part of the Bank's socially responsible behavior.

A
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       he Bank supports the campaign of the Greek Awareness Center 
      Saferinter-net.gr, whose goals are to protect minors from illegal and harmful 
content and behavior on the web.

In addition, the campaign promotes the responsible and safe use of the Internet, as well as the strengthening of the knowledge and 
skills of parents and teachers on Internet safety. This is achieved through information updates, seminars and the posting of 
appropriate material.

With Alpha Bank’s assistance made possible the completion of a dedicated manual of 19 draft curricula on digital literacy and internet 
security, covering a total of 22 teaching hours, which will be distributed free of charge to teachers of all levels in the educational system, 
as well as the continuation of the participation of young people from Greece in the European Youth Council for Digital Good. 

T

        ulture is one of the sectors that have been deeply affected by the Covid-19  
        pandemic. With its actions and its contribution, Alpha Bank strives to stand by the 
world of culture, to support and strengthen it. In line with this approach, it is a sponsor 
of the cultural activities of the Thessaloniki Concert Hall, which, due to the conditions 
imposed by the public health crisis, offers online performances and productions.

The Bank supports MOYSA – the Youth Symphony Orchestra of the 
Thessaloniki Concert Hall, wishing to contribute to its efforts for holding more musical events – both digital and live.

C
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       rom 2005 to this day, Alpha Bank is assisting Greek Boccia Athlete Grigoris Polychronidis,  
       contributing to his effort for great distinctions in European and World 
competition events.

Grigoris Polychronidis has won major distinctions and titles, including those 
of World Champion and European Champion. He has won four Olympic medals,
including the gold medal at the London 2012 Paralympic Games.

For yet another year, Alpha Bank supports the Golden Paralympian in his preparation for the Tokyo 2020 
Paralympic Games.

F
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       lpha Bank supports the mission of the Association of Parents & Guardians of Children  
       with Chronic Rheumatic Diseases, which is to provide social and moral support to children 
with chronic rheumatic diseases and their families. 

The restrictions imposed due to the Covid-19 pandemic resulted in the need to expand the 
Association’s supportive role for families. In response to this, families were provided with 
phone-based support and counselling, while the responsibilities of the Association’s psychologist 
were also expanded.

The Bank supported this increased effort of the Association for more support to children and their 
parents, by offering financial assistance.

A

          ake-A-Wish Greece is granting the wishes of children suffering from serious  
          illnesses and in the last 25 years, it has managed to grant more than 2,500 wishes.

Alpha Bank supports the Organization’s new action “e-WalkforWishes” – 
a symbolic electronic walk, a virtual itinerary that starts at Alexandroupolis and ends 
at Ithaca, helping these true young heroes reach their own Ithaca.

The children whose wish is granted draw courage and resolve, together with the 
physical and emotional strength that they need, to cope with their treatment.

M
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Jason Molfessis (1925-2009)

Depths, 1992
Polyurethane 60 x 115 cm.

        epths by Jason Molfessis, a composition made of entirely polyurethane, is displayed at the Alpha Bank Vyronos Branch.

On the two-dimensional, densely spotted surface, a characteristic feature of his art, a schematically drawn human figure is 

depicted in a vague environment. The artist’s goal is not to achieve a perfect aesthetic result but to release and highlight the 

shapes and forms. Through Molfessis’ pioneering involvement with technology and with the forms created by computers, the 

work acquires symbolic dimensions and takes on the character of a philosophical and mythological commentary of modern 

technology and, by extension, of modern life.

D

Vyronos Branch
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Jason Molfessis belongs to the category of artists who turned to Abstraction and devoted themselves to constant experimentations with 
their expressive means and the materials they used, with their main focus on creating a pure visual art idiom. 

In Greece, Abstraction first “arrived” in the 1950s, but would be established during the more creative and fertile 1960s. This was the 
time when many artists wanted to study and live in Europe’s major capital, in order to assimilate abstract art perceptions and come into 
direct contact with modernism. Molfessis, in particular, completed his studies in Paris and during his stay there, had the opportunity to 
reconsider his position vis-a-vis contemporary Greek art. From the very beginning, his interest turned to Abstraction. Starting in the 
1950s, his works are dominated by abstract forms, a relatively limited colour palette, and an expressionistic technique.
During the next decade, he exploits the potential of computers that were then just making their appearance, incorporating in his painting 
the densely dotted surfaces that he will later also use, in many ways and variations, in his sculptures, using forged lead. At the same 
time, he will also start experimenting with materials, using in an original and inventive way cement, polyester, steel, lead sheets, metal 
shavings, industrial plastics, etc.

His works of the last period, from 1990 onwards, to which Depths belongs, are primarily relief or flat compositions that have greater 
affinities with painting than with sculpture. 

Jason Molfessis 
Depths, 1992
Polyurethane 60 x 115 cm.
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      e studied painting at the Athens School of Fine Arts (1942-46)  
      and the École Nationale Supérieure des Beaux-Arts in Paris 
(1951-53). From 1950 to 1970, he was exclusively active as a 
painter, gradually adopting an abstract expressive idiom. 

From 1970 onwards he turned to sculpture, where he innovated by 
introducing novel elements from the world of computers. From 
1988 to 1990 he was Professor of Sculpture at the School of Fine 
Arts of the University of Thessaloniki.

H
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Jason Molfessis
(Athens 1925–2009)
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       ilphium was a plant used in classical antiquity as a seasoning and primarily as a medicine. 

The plant, which today is extinct, had golden fruits and its leaves resembled those of celery. It grew exclusively in Cyrenaica 

(present-day Libya) and was renowned for its multiple healing properties in various medical fields such as ophthalmology, 

pulmonology, diseases of the joints, the viscera, the circulatory system or even sexuality.

The coveted plant quickly became a profitable, exportable commercial product that gave significant riches to the Cyreneans. 

Pliny the Elder (23-79 AD), in his Natural History (Book XIX, 15), mentions that silphium cost its weight in silver. The same 

author also observes that Caesar knew of its value, as he demanded that at least 500 kilos of the precious plant be delivered 

to him as spoils from the treasure of Cyrene. It is not surprising that silphium, as a source of income, appears in almost all 

coins of the region, from as early as the 6th century BC. Cyrene and Euesperides, the two largest cities of Cyrenaica, used 

silphium as their main currency, as an emblem of their national identity.

Today, silphium is considered as the first plant species to owe its extinction to man, as a result of its overexploitation.

Silphium: The first plant species made extinct by man

S

Silver drachma of Euesperides, Cyrenaica, ca. 440 B.C.
Obverse: Silphium.   

Reverse: 
Alpha Bank Numismatic Collection 3951
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The Balkan Wars and Popular Bank, 1912-1913

    n the impressive course of the Greek state, from a marginal former province of the Ottoman Empire, in 1830, to a modern European  

    member state of the European Union, the Balkan Wars are undoubtedly a major turning point. Their successful outcome brought to 

Greece new territories and productive resources, giving rise to great expectations for its future. 

In the years preceding the wars, the Greek economy recorded significant rates of recovery, the international capital markets were 

reopened for Greece, and its governments could increase their military expenditure, on which the Balkan expansion of 1912-1913 would 

be based. Developments in the services sector, especially in shipping and banking, were particularly impressive. In the banking sector, 

between 1898 and 1908, the volume of fixed-term deposits trebled, while that of savings deposits grew almost eightfold. 

In these very favorable conditions, which marked the beginning of the second decade of the 20th century, Popular Bank, whose 

establishment best expressed the social and economic upheavals observed in the capital of the Greek kingdom, was experiencing 

significant growth. The Management's optimism about the Bank's future was not shaken by the start of the Balkan Wars. 

Ownership title of twenty-five shares of Popular Bank, 1910s
Alpha Bank Historical Archives

I
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Indeed, Popular Bank managed to handle successfully, with minimal cost, the panic that followed the news of the start of the war: 

“The easy liquidation of our investments and liquid assets not only proved sufficient for covering these extraordinary requests for the 

withdrawal of funds, which were submitted in great numbers and, on the first day of the general mobilization alone, amounted to 

approximately 2,000,000 drachmas, but allowed the Bank not to interrupt its operations, in particular the advances on pensions, the 

advances to small borrowers and the loans on valuables.” 

The uninterrupted continuation of the Bank's operations, despite the pressure it came under from its depositors, enabled it to avoid 

Bank had again been faced with panic pressures from part of its retail savings depositors, which grew into a massive withdrawal of 

In order to prevent similar situations from arising in the future, the Bank's Management decided to keep “a large amount of our reserves 

available with the National Bank

Moreover, the relative ease with which Popular Bank dealt with these extraordinary circumstances, 

Greek banks, it granted a loan to the Athens Stock Exchange Committee, so that transactions at 

the Athens Stock Exchange could resume Additionally, the Bank participated – with a percentage 

"commensurate our forces and to the circumstances

necessary in order for the Greek state to meet the needs of the Balkan Wars and the unprecedented 

Thus, a few months after the end of the Balkan Wars, the General Manager and founder of the 

Popular Bank, Dionyssios Loverdos, was able to state with confidence to the General Meeting of 

the Shareholders that “not only did the Bank operate normally ... [but] it also expanded to new 

investments of funds, serving national or public benefit purposes.” 

>

Alpha Bank Historical Archives
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The Alpha Bank Library
Nikos Kavvadias

       oet, writer, translator and seaman Nikos Kavvadias was born on January 11, 1910, in a provincial town near Vladivostok    

       in Russia, to Cephalonian parents Charilaos Kavvadias and Dorothea Angelatou. His father was a Russian national and 

operated an import-export business. At the age of four, he returned with his family to Cephalonia, from where in 1921 they 

moved to Piraeus, where he graduated from the Primary and Six-Grade Secondary Schools. In 1928 he took the exams for 

entry to the University Medical School; yet during the same period, as his father became seriously ill, he was forced to work 

in a shipping agency, while at the same time collaborating with various literary magazines, publishing mainly poems. 

The following year, immediately after his father's death, he boarded a freighter ship to work as a sailor. In 1933 he published 

his first collection of poetry entitled “Marabou”, which was met with very favorable reviews. With the outbreak of World War II, 

he served as a soldier, fighting at the Albanian front, while during the Occupation he lived in Athens. In 1945, he embarked 

again on the ship “Corinthia” as a radio operator and, with the exception of very short breaks, travelled all over the world until 

1974. In February 1975, he died suddenly of a stroke.

P
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He first appeared in the Greek literary scene at the age of 18, when he began publishing poems in the magazine of the 

“Great Greek Encyclopedia”, after which he also collaborated with other literary magazines. 

His first poetry collection, “Marabou”, was published in June 1933 by the magazine “The Circle”. From 1938 onwards, 

he published poems regularly in the "New Hestia” literary magazine. In 1947, A. Karavias published Kavvadias’ second poetry 

collection, “Poussi”, and reissued “Marabou”, 14 years after its first publication. In March 1954, his novel "The Shift” was

published. His third poetry collection, “Traverso”, was published in 1975, but he did not live to see it printed. 

His short stories “Li” and “Of War / On my Horse” were published by Agra publications in 1987, followed in 2015 by the work 

“Nikos Kavvadias. The Diary of a Helmsman: Unpublished poems and texts”. 

In his works, Kavvadias captured the life at sea and images of the places he visited. His writing, mainly experiential, evolved 

gradually towards abstraction and the boundaries of surrealism, yet always conformed to traditional lyrical form and rhythmic 

technique.

The Bank’s Library Collection includes several works by Nikos Kavvadias.

In order to watch the titles, please click here.
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        he Managing Director of ABC FACTORS Maria Raikou participated as a speaker in the “Export Summit VIII”, whose theme was  
        “Awareness: A Key Factor to Success” and was organized by the Exporters’ Association of Northern Greece (SEVE) on June  
        17, 2021. 

In the event’s Panel on “Financial Product Awareness”, the Factoring services and the advantages that they provide to businesses, 
especially to Greek exporters, were presented by the Heads of the four main Factoring Companies in Greece. 

Mrs. Raikou referred to the contribution of the Factoring Industry to businesses during both the economic and the pandemic crisis, 
to the performance of the Greek Factoring Industry compared to the European one, and to the prospects after the pandemic.

Specifically, she pointed out that Factoring is a dynamic institution that plays a decisive role in covering the needs of businesses, 
such as financing, collections and coverage against the credit risk of their trade receivables and, by extension, in the optimal 
management of the working capital of companies participating in transactions within the supply chain, covering the need for 
liquidity from their sales made on credit as well as from their liabilities to their suppliers, while maintaining healthy trading 
relations. She stressed the crucial usefulness of Factoring for the extroversion strategy of businesses, particularly in the demanding and 
changing post-pandemic environment of cross-border trade transactions, as well as the innovations introduced in factoring products and 
services by the further digitalization of processes, increasing the added value of the cooperation with Customers. 

As a Sponsor of the event, ABC FACTORS participated with a virtual stand, whose creation was supported by the Bank's Marketing 
and Public Relations Division. Conference participants visiting the stand had the opportunity to learn about the services provided 
and express their interest in a potential cooperation.

T
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ABC FACTORS
Participation of ABC FACTORS in the “Export Summit VIII”
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Alpha Astika Akinita
Ordinary General Meeting

       he Ordinary General Meeting of Alpha Astika Akinita A.E. took place on Thursday, July 1, 2021, with observance of all  

       the necessary protection measures due to the pandemic. 

The items for discussion on the agenda included the election to the Board of Directors of a new member. Mrs. Panagiota 

Spiliotopoulou was elected non-executive member of the Board of Directors, in place of the resigned non-executive member 

Mr. Athanasios Syrrakos. 

Τ
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Alpha Bank Cyprus Ltd 
The Personnel of Alpha Bank Cyprus Ltd actively supports

 the initiative “School supplies for Children”

       he Bank supports the Pancyprian Volunteerism Coordinative Council, by participating in the initiative “School supplies for  

       All children”, which aims to collect school supplies to cover the needs of children from vulnerable families, ahead of the 

new school year. 

As part of its involvement in the initiative, Alpha Bank Cyprus Ltd placed a large collection box for school supplies at the 

reception of its Head Offices in Nicosia, inviting its Personnel to support the initiative by offering stationery and other school 

supplies for the children. 

Alpha Bank Cyprus Ltd together with its Personnel, is participating in the implementation of yet another social contribution 

initiative, helping create the conditions for equal access of all children to the necessary school supplies.

T 
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        lpha Bank Romania received the award “Most active bank in Romania, in the context of the Trade Facilitation 
       Program of the European Bank for Reconstruction and Development (EBRD)” for the year 2020. The award was 

presented to the Bank during the 30th Annual Meeting of the EBRD, to reward its performance in supporting international trade in 

the local market, in the difficult environment of the coronavirus pandemic.

Specifically, the award recognizes Alpha Bank Romania's contribution to connecting the Romanian market to global trade, despite 

the unprecedented conditions caused by the outbreak of the pandemic. The Bank's cooperation with EBRD in 2020 has been 

crucial in facilitating the access of local companies to the global market.

The Trade Facilitation Program of the European Bank for Reconstruction and Development (EBRD) aims to promote external trade 

to, from and between countries in which the EBRD invests. In 2020, the Program achieved a record annual volume of transactions, 

which exceeded Euro 3.3 billion, despite the restrictions imposed due to the pandemic. 

  

A  
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Alpha Bank Romania
Distinction for Alpha Bank Romania
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        n June 24, 2021, Alpha Bank Romania participated in the celebration of the International Traditional Costume Day, reviving 

        the history of local traditions and Romanian folklore. 

As part of the event, the Employees of the Bank's Branch Network wore their famous traditional blouses and posted their photos 

on the Bank's internal communication network. The most impressive traditional costumes were those of the Employees from the 

Stefan cel Mare, Doamna Ghica and Roman Branches.

It is worth noting that in 1940, the famous French painter Henri Matisse created an important series of paintings depicting women 

wearing traditional Romanian blouses. The beauty and handmade embroideries of these blouses have also been a source of 

inspiration for a number of well-known designers, including Yves Saint Laurent, Jean Paul Gaultier and Tom Ford.

O
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Alpha Bank Romania
Participation of Alpha Bank Romania in the International Traditional Costume Day 
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        he Bank supported the internationally acclaimed baritone Gëzim Myshketa, from Albania,  

        in the production of a CD with 10 old Albanian songs in reworked, modern versions 

which however maintained the songs’ original character, and of the accompanying booklet.

The presentation of this work took place in a glamorous event with the participation of 

well-known local artists, journalists and other guests.

The implementation of a project of this type takes place for the first time in the country, while 

copies of the CD and of the accompanying booklet were offered to the Ministry of Culture and 

the Albanian Opera and Theatre Organization.

T
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Alpha Bank Albania SHA
Alpha Bank Albania SHA supported

 the internationally acclaimed baritone Gëzim Myshketa
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        lpha Bank Albania SHA participated, for the second time, in the “Giving Circle”  

        charity event, organized by Partners Albania. The aim of the event is to support the 

work of NGOs by inviting businesses and individuals to make donations that will finance 

the NGOs’ activities.

The Bank supported the NGO “The bridge” and its project “My studying corner”, which 

will enable children of families in need to have available for them, at their home or at the 

social center of their area, a study desk together with a set of school supplies. 

A

    n June, the Bank launched a corporate advertising campaign for the main products and 

    services it offers to its Customers-Individuals, with the key communication message: 

“Many needs and desires? – One bank – Alpha Bank”.

The TV spot was aimed at both the general public and more targeted audiences and was aired in 

the context of the European Football Championship 2020. 

To watch the TV spot, click here.

I
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Alpha Bank Albania SHA
Participation of Alpha Bank Albania SHA in the “Giving circle” charity event

Corporate advertising campaign
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https://www.youtube.com/watch?v=gRXf9a1y-k8


We wish you a happy Summer!




