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EDITORIAL

       e are delighted to welcome you to the first issue of the new year!

An issue that signals our magazine’s intention to evolve, become more interactive and be 
a meeting place for all Alpha Bank Employees.

In 2019, we celebrated 140 years of successful business growth and continued presence in 
the Greek economy and society. In the course of these decades, in which Greece’s modern 
image was shaped, our Bank was always here. True to the timeless values of leadership, 
innovation, evolution and progress. 

Today, Alpha Bank continues to be a point of reference in the Greek economy and to rise 
successfully to the challenges of constantly changing circumstances, with a series of initiatives 
and with innovative products and services aimed at modernizing its operation and further 
developing and consolidating relationships of trust with its Customers.

In the “In Focus” section of the new year’s first issue, you can read about “Digitalized 2019”, 
the event with which we said goodbye to 2019 and one of last year’s most important initiatives. 
The event, which focused on the interaction between digital transformation and corporate 
culture, was particularly successful, in terms of both its appeal and the quality of the speeches 
made and the debates that took place. It also came to confirm that our Bank is present in the 
technological developments that are changing the professional landscape for us all. 

In our new issue, you can also read about the participation of Alpha Bank's Management in a 
series of meetings and international conferences, in which the Bank’s Strategy Update 
2020-2022 met with very positive responses from investors, about the new Certifications 
obtained by the Bank and, of course, about our distinctions, including the 2019 Corporate 
Responsibility Excellence Award, won by the Educational Program “Nomos – Nomizo – Nomisma” 
of the Bank’s Numismatic Collection.

W
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On this occasion, we are hosting an interview with the Curator of the Numismatic Collection 
Dr Dimitra Tsangari, who spoke to us about the adaptation of the “Nomos – Nomizo – Nomisma” 
program specifically for people with visual impairments, implemented in collaboration with 
the Lighthouse for the Blind of Greece. It is worth noting that, starting with this issue, the 
Numismatic Collection and Historical Archives columns change their title and renew their 
subject coverage. 

Among other things, you can also read about the activity of the Group Companies and, of 
course, about the actions implemented under the Corporate Responsibility Programs, as well 
as with the support of the J.F. Costopoulos Foundation.

In closing, we recommend a visit to the exhibition “Weavings: Painting and tapestry in Greece 
from 1960 to the present”, which opened at the Benaki Museum - 138, Pireos Street Building, 
where it will run until February 16, 2020.

We look forward to receiving your ideas and suggestions regarding the subject coverage, 
structure and/or visual appearance of our magazine, which you can mail to us at 
communication1@alpha.gr. Because with your cooperation and participation, we can 
achieve our goal. Together, we can become better!

The Corporate Communications Division wishes to you and to your families a very good and 
creative year, with health and many happy moments! 

CORPORATE COMMUNICATIONS DIVISION
Corporate Identity and Group Serial Publications



      he strong influence of the digital transformation in the corporate culture was highlighted at the Digitalized 2019 event, 

      organized by Alpha Bank with great success, on Monday December 9, 2019, at the Athens Concert Hall, with the 

participation of 500 executives from Alpha Bank and leading Greek businesses. 

The main objective of the Digitalized by Alpha Bank, which was held for the second consecutive year, is to establish an open 

public dialogue between top executives of the market, regarding the businesses’ digital transformation. Besides, as all the 

speakers of the event recognized, the new digital era is already here, radically changing the way businesses operate and 

transforming the corporate culture. 

In a recorded video projected at the beginning of the event, Alpha Bank’s CEO Vassilios Psaltis mentioned that: “the new 

digital technologies challenge the business models already known to us, deeply change our expectations and market behaviors 

as well as alter the culture and our everyday life, in both our private and professional sphere. Digitalized 2019 highlights this 

crucial procedure of transition and aims to record the full spectrum of the digital transformation’s impact to corporate culture. 

In that sense, Digitalized 2019, as part of the Digital Transformation Program of Alpha Bank, demonstrates our intention to 

put the Customer at the center of our actions and offer him high quality services”. 

The basic pillars of Alpha Bank’s digital strategy were presented by the Executive General Manager and Chief Digital Officer 

and Retail Banking Products Damianos Charalampidis, who stressed that the “bank of the future” puts the customer’s 

experience at the center of its activities. Referring to the first, remarkable results of the digital transformation program that 

the Bank implements since 2017, Mr. Charalampidis highlighted that:

 

• 50% of teller transactions have already been migrated to the digital channels of the Bank 

• Retail Customers can open a new account, obtain a debit card and credentials for Alpha web banking, in any Branch, in only 

 15 minutes 

• the submission of the necessary documents for the legalization renewal of businesses can now be done via e-banking, 

 whereas the renewal process is completed in under 3 days. 

T

Digital Transformation and Cultural Change at the center
of Digitalized 2019 by Alpha Bank
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Mr. Charalampidis also presented the benefits from the new cooperation methods that are used in the framework of the digital 

transformation of the Bank (agile methodology), stressing that the team spirit and the Personnel’s satisfaction are enhanced, 

while simultaneously the performance and efficiency of the Bank are notably increased.

The Chief Customer and CEO Financial Services, Dixons Carphone Group, Andreas Athanasopoulos, as a keynote speaker at 

the event, highlighted the crucial role of the human factor for the success of the businesses’ digital transformation. He underlined 

that any digital transformation effort should begin from the customer’s experience, who now has increased expectations and 

demands. Mr. Athanasopoulos set as a key prerequisite for the successful “digital turn” of the businesses, the search of new 

leadership and cooperation models. He also referred to the challenges as well as opportunities stemming from the new 

competition frame of the fintech ecosystem and described the way in which the data analysis and management via machine 

learning and artificial intelligence affects the decision making in modern businesses.

The audience had later the chance to watch an interesting discussion panel, during which top executives of the market, representing 

different business sectors shared their expertise and exchanged views regarding the effect of digital transformation on the 

corporate culture.

Participants in the discussion, which was moderated by the journalist Eva Antonopoulou, were Andreas Athanasopoulos, the 

Α

Hellas, Haris Broumidis. They all agreed that employees have a key role in the digital transformation process, while the corporate 

culture that is being formed at the financial sector as well the all sectors of the economy, should be directly aligned with the 

technological upgrade of products and services as well as the improvement of customer experience.

The event was concluded with the prize-awarding to the top three winners of the first internal digital innovation competition, 

i3 (inspiration-innovation-implementation), which was held for the first time in Alpha Bank and was very well received by the 

Bank’s Personnel.
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Vassilios Psaltis.

The top three winning teams of the newly launched digital innovation competition FinQuest by Alpha Bank were also awarded 

their prizes as they were distinguished among dozens of entries from 12 countries.

The winning team of the competition, Humanblock, stated: “The FinQuest was an impeccably organized competition. Besides 

the significant help of the mentors, we had also the opportunity to get to know and exchange opinions with great startup 

founders and Bank Executives as well as to receive interesting feedback”. The Quantflare team, which won the second award, 

stated: “Following the distinction we received at the competition, we aim towards the continuous improvement of our product, 

as well as the development of our relations with the Bank, for a future collaboration, highlighting the application’s capacities”. 

Finally, the Quadible team which won the third prize, noted among others: “FinQuest by Alpha Bank had a significant role for the 

course of Quadible. Through the competition we acquired a customer and official reseller of our product in Greece”.
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Damianos Charalampidis. Andreas Athanasopoulos.

Konstantinos Vaitsas from the Digital Transformation 
and Innovation Division of Alpha Bank.
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The winners of the international digital innovation competition, 
FinQuest by Alpha Bank.

The winners of the i3 competition.

The winners of the Bank’s first internal new-ideas competition, i3.Andreas Athanasopoulos, Alexandra Papalexopoulou and 
Haris Broumidis participated in the discussion panel which 
was moderated by the journalist Eva Antonopoulou.
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The Message of the CEO Vassilios Psaltis to the Group Personnel

       n the occasion of the coming year 2020, the CEO Vassilios Psaltis stated the following in his message to the Group Personnel:

“2019 was a defining year for Alpha Bank, during which we worked systematically on a comprehensive plan for the Alpha Bank of 

tomorrow, the implementation of which will make our Bank a key driver of progress.  

In November, we presented a comprehensive strategy for decisively resolving the problem of non-performing loans, a legacy from the 

economic crisis that affected our country. The Galaxy project is at the core of our strategy that was welcomed by both the domestic 

market and international investors. The new plan allows us to turn the page and focus on delivering high quality services to all of our 

Customers, both business and individuals.  

Dealing with non-performing loans is combined with a bold proposal to transform our Bank, which includes simplifying complex 

processes and procedures, accelerating our successful Digital Transformation program, further automating operations and transferring 

transactions to alternative networks. All of these aim to enhance our customer-centric approach.  

In the past year, our Bank confirmed its leading position in the Greek loan and deposit market and successfully implemented the 

transformation of its operating model for managing non-performing loans of individuals. The upgraded management of non-performing 

retail and business loans, combined with the completion of planned loan portfolio sales, secured meeting the annual target to reduce 

non-performing loans.  

Just as important as our initiatives in Greece were the actions we took through our presence in Southeast Europe. In Cyprus, we 

launched a partnership of strategic importance, assigning the management of non-performing loans to doValue. In Romania, we were 

the first bank to issue a Euro 200 million mortgage-backed covered bond.  

Furthermore, in 2019 our Bank once again garnered many awards for its services and innovative products, while leaving its mark on 

society, with actions for Education, Health, and Culture.  

O
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On a personal note, I am very pleased to have delivered on the commitments I made a year ago to all of you: first, that I would 

solicit your views and suggestions for improving our performance, as we did through our Employee Satisfaction and Organizational 

Health Index Survey, and second, that I would emphatically support an approach that rewards performance, that is based on 

meritocracy and that empowers a new generation of highly qualified personnel. Therefore, after twelve years, we were able to 

proceed with the implementation of a variable remuneration program, complemented by a successful voluntary separation scheme, 

which acted as a further catalyst for change. 

Looking at 2020, crucial economic and geopolitical challenges are on the international horizon. However, for the first time in years, 

expectations for the Greek economy and for the ability of banks to make a positive contribution to its growth prospects are visibly improved.  

In this context, it is necessary to move swiftly, on the one hand implementing the major transaction of Galaxy and on the other hand 

decisively promoting the transformation of our Bank, through dozens of actions, which aim to improve its performance. The 

organizational redesign, the upgrade of the assessment process, the clear measurement of efficiency and its transparent connection 

to compensation and benefits and the talent management are, among other things, decisive steps on our transformation journey. 

For us it is very important to create a culture that is based on meritocracy, transparency and trust, through a systematic program 

of change management.  

I am convinced of the success of our strategic plan. The main reason for my optimism about the Bank's future is all of you, with 

your experience, energy and willingness to make changes in your way of thinking and working. Under the guidance of the new 

management team and with the active contribution and support of all, both Network and Central Services, from Athens to our most 

distant outpost, we will be able to walk decisively into the new decade, a decade in which we will create value both for Customers 

and for Alpha Bank’s Employees. 

The first steps have already been made. And we will continue to tread this path even more decisively.  

I understand the past decade has had a significant impact on all of us. That is why I would like to thank you from the bottom of my 

heart for the effort you have made and the dedication you have shown. The year 2020 will bring us new challenges; however, if we 

work TOGETHER and put our Customers at the center of our activities, we will achieve our plans, thus ensuring a better tomorrow 

for all of us, worthy of our ambitions and the long history of our Bank.  

I wish you and your families a Happy New Year, health, progress and success”.
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End-of-year event and award ceremony for the Employees
who completed 35 years of service at the Bank

       n Thursday, December 19, 2019, the Bank held an end-of-year lunch at the Grande Bretagne Hotel. Members of the Board 

       of Directors and the General Management, Division Managers as well as Executives from the Bank and the Group 

Companies attended the event. 

During the event the Chairman of the Board of Directors of the Bank, Vasileios Rapanos presented honorary pins to Employees 

who, in 2019, completed 35 years of service at the Bank. Moreover, graduates of the Athens Conservatoire performed 

Christmas songs. 

We thank all the Executives for their dedication and contribution at the Bank.

O
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Snapshots from the award ceremony for the Employees
who completed 35 years of service at the Bank.
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Award ceremony for the Employees
who completed 25 years of service at the Bank

       n Friday, January 24, 2020 and on Friday, January 31, 2020, the Chief Executive Officer of the Bank Vassilios Psaltis 

       presented honorary pins to the Employees who, in 2019, completed 25 years of service at the Bank. 

We thank all the Executives for their dedication and contribution at the Bank.

O

Snapshot from the award ceremony of the 31.1.2020.Snapshot from the award ceremony of the 24.1.2020.
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Human Resources Division
Together… we celebrated Christmas

New Year’s Cake Cutting Events

       he Bank during the festive season, held a series of activities and events 
       for the children of the Employees, in Athens and Thessaloniki. 

Specifically: 

• All the children aged up to 6 years old were offered a giftcard that could be 
 used in selected stores.

• In Athens, the Employee’s children were given tickets for the theatrical 
 performances “Oliver Twist” at the Hellenic Cosmos Cultural Centre, 
 “A thousand and one tales” at the National Theatre of Greece and “Without a family” at the Greek Art Theatre Karolos Koun.

• In Thessaloniki, a Christmas event was held for the Employee’s children, aged from 7 to 12 years old, at the American 
 Farm School, where the children participated in Christmas workshops, while their parents were guided at the School.

       n Friday, January 10, 2020, New Year’s Cake Cutting events were held for the 

       Personnel of all the Units of the Bank. The Employees had the opportunity to 

celebrate with their colleagues the coming of the New Year. 

The Human Resources Division wishes everyone a Happy New Year, health, happiness 

and progress.

T

O
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Personnel Calendar for the year 2020

      his year’s Personnel Calendar is dedicated to the Bank's 140th anniversary. Using photographs, its pages narrate the 

      long and eventful history of Alpha Bank from 1879, when John F. Costopoulos first embarked on his commercial 

ventures in Kalamata and, tracing its dynamic growth through the years, to the present day.

This 140-year long history of business success does not represent a journey made in isolation, but has resulted from major 

mergers of the Bank with other significant Greek banking institutions whose paths crossed with the Bank’s in the course of 

time, thus creating today’s Alpha Bank.

The illustrations used to visually adorn the Calendar have been selected from the rich corpus of archival evidence kept in the 

Alpha Bank Historical Archives and documenting in detail the Bank's history.

T
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Alpha Bank’s participation in a series
of international conferences and Roadshows

      ost the release of Alpha Bank’s Strategy Update 2020-2022, the Bank’s CEO, Vassilios Psaltis and the General Manager-     

      CFO, Lazaros Papagaryfallou as well as Executives from the Investor and Analyst Relations Division carried out a series 

of meetings with foreign institutional investors, as part of Conferences and Roadshows that leading financial institutions – 

Citi, HSBC, Goldman Sachs, Autonomous and Wood & Co - held in London, New York, Boston and Prague. 

The Bank further participated in the “21st Annual Capital Link Invest in Greece Forum” in New York.  More specifically, 

Mr. Psaltis participated as a speaker at the panel discussion regarding the “Banking Sector – Strategy & Sector Outlook”, 

providing an overview of the Bank’s recently announced Strategic Plan, a plan that aims at decisively addressing the NPE 

book with a large scale, frontloaded securitization. Moreover, the Bank’s Executive General Manager, NPLs, Wholesale 

Banking, Theodoros Athanassopoulos, participated as a speaker at the panel “The New Landscape in Non-Performing 

Loans – The big opportunity for Restructuring, Growth & Investment” referring to the Bank’s actions going forward to tackle 

the NPLs issue.

Overall, 43 meetings, with more than 115 portfolio managers from 91 international investment companies took place within 

the aforementioned period. 

The discussions held with investors, were focused on the Bank’s Strategic Plan for the period 2020 – 2022, including the 

“Galaxy” 12bn securitization, the operating model transformation and the customer-centric re-focusing as well as the outlook 

of the Greek economy.

P
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International distinction of the Bank
by the European Society for Quality Research

       lpha Bank received its sixth international distinction by the European Society for Quality Research (ESQR) 
       (http://www.esqr.org/en/), specifically in the “International Diamond Prize for Excellence in Quality 2019” 
category, following a voting procedure. 

ESQR, an organization active in the research, analysis and promotion of quality in business practices, names the best 
company practices. 

The new distinction of the Bank concerns its strategic targeting in the usage of best practices oriented in Quality, 
Development and Financial progress for the Organization and the Society.  

The award ceremony took place on December 9, 2019, in Vienna, during the ESQR conference, featuring the participation 
of the companies that were distinguished in different categories following a voting procedure. 

The Manager of Alpha Bank’s Operations Division Georgios Spyropoulos, who is in charge of the Bank’s operations quality 
strategy, received the award on behalf of the Bank. 

The Bank has received the following distinctions by ESQR:

• 2015: Award in the category “Quality Achievements Award”
• 2016: Award in the category “European Award for Best Practices” 
• 2016: Award in the category “Quality Choice Prize”
• 2017: Award in the category “International Diamond Prize for Excellence in Quality”
• 2018: Award in the category “Best Quality Leadership Award 2018”
• 2019: Award in the category "International Diamond Prize for Excellence in Quality”

A
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Distinction of the Bank at the National Customer Service Awards 2019 
       n Thursday, December 12, 2019, the 10th ceremony of the National Customer Service Awards, held by the 

       Hellenic Institute of Customer Service (HICS), took place at the Athens Concert Hall.

The National Customer Service Awards have become an institution, which aims at conveying knowledge among companies, 

promoting best practices and upgrading the level of customer service.

In this context, Alpha Bank was distinguished at the "Best Omni-channel customer experience" category for 

“Alpha Bank Gold Business Banking”.

Alpha Bank Gold Business Banking is a successful omni-channel (physical and digital) ecosystem, aiming at providing 

the best customer service to Gold Businesses at every contact with 

the Bank, anytime, from any communication channel and any device, 

thus providing a seamless customer experience. 

The Service enhances business capabilities and options, as traditional 

service points are linked to digital channels (web, mobile, tablet) on 

a single service platform, making banking more accessible and more 

customer-oriented. At the heart of the Service and with an emphasis on 

anthropocentric approach, is Gold Business Partner, a trusted partner for 

all Small Business, with an understanding and deep knowledge of market 

needs, offering consulting guidance and customized business solutions.  

The Manager of Alpha Bank’s Small Business Banking Division, 

Spyridon Rentetakos received the award on behalf of the Bank. 

The award is recognition of the Bank's strategic planning in upgrading the 

overall experience of Small Businesses, directly in line with the key 

importance of the human factor in the success of the digital transformation.

O
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Certification of the IT Divisions
in accordance with the ISO 9001:2015

and ISO 20000-1:2011 international standards 

       he three IT Divisions (IT Systems Division, IT Applications Division and Project Management Division) have successfully 

       renewed the certifications of their Quality Systems in accordance with the ISO 9001:2015 and ISO 20000-1:2011 

international standards.

ISO 20000 is a technical standard which brings together the internationally established best practices for IT Service 

Management and applies "horizontally” to all three Divisions. The System aims to optimize the management of the services 

provided to the Bank's Operational Divisions and Customers and to ensure a high level of quality. 

The above are achieved by the following: 

• the uniform and systematic management of the provision of IT services, with the establishment of appropriate Policies 

 and Procedures and the use of custom software systems and applications;

• the systematic monitoring and continuous measurement of the quality and availability of the IT services provided.

ISO 9001:2015 is another internationally recognized standard, whose adoption serves to assure the quality expected 

of the products and services offered by each Division individually. In this sense, the standard applies “vertically” to each

one of them. 

The external audits carried out in December 2019 by the reputable and internationally recognized Certification Body 

“Bureau Veritas”.

T
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Moreover, 2019 saw the successful implementation of the planning for the combined audit of the Divisions’ Quality Systems, 

allowing converging certification dates to be set, while also allowing, for the very first time, the “horizontal” certification of 

processes, using a common portfolio of projects completed during the year.

With the implementation and recertification of the IT Services Management System in accordance with the ISO 20000 

international standard, combined with the ISO 9001 recertifications performed at the same time, Alpha Bank's IT Divisions 

demonstrate, once again, their leadership in the banking sector and reaffirm their commitment to the application of the 

principles of Total Quality Management, aiming to provide quality services and products and to maximize service quality.

In addition, each Division obtained the certification of the Quality Management Systems which it applies. 

IT APPLICATIONS DIVISION

The IT Applications Division renewed the certification of its Quality Management System in accordance with the 

ISO 9001:2015 international standard, which it adopted in 2006 and has been applying ever since.

The relevant audit was carried out on a sample of 20 major Projects, which was established jointly with the Project 

Management Division and included all the activities of the Division, namely:

• Design, Development and Integration of IT Applications.

• Software Maintenance, Change Management and New Versions Support for purchased software.

The external auditors confirmed the continuous progress of the quality system implemented by the Division and re-issued 

the certification for it with the indication of zero "Non-Compliance” findings.
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PROJECT MANAGEMENT DIVISION

The Project Management Division completed successfully the procedure for the recertification of its Quality Management System in 
accordance with the ISO 9001:2015 international standard, expanding the scope of the system’s application so as to include all the 
activities of the Division, namely:

• Requests, Project Proposals and IT Projects Management
• Functional Specifications Analysis 
• Functional Tests Management
• Coordination of the Group Companies’ IT Network

Indicatively, it is mentioned that during the one-year long certification period, the Division managed:

• 61,932 Requests
• 61 Project proposals
• 71 Projects 

IT SYSTEMS DIVISION

The IT Systems Division successfully completed the re-certification of its processes in accordance with the ISO 9001:2015 
international standard for the next three years (GRANT certification). 

During the assessment by the independent certification body “Bureau Veritas”, it was found that the IT Systems Division processes 
in place regarding the design, installation, management, operation, support and maintenance of IT systems and infrastructures, as 
well as the process in place regarding the provision of support to IT systems users, serve the needs and the specifications of the 
Bank and the Group in accordance with the ISO 9001:2015 international standard.

The IT Systems Division, with its renewed list of services (29 Ticket Categories and 210 different Ticket Options), contributes 
to the new digital vision and to the values of Alpha Bank, offering appropriate governance mechanisms for the IT services 
provided, which ensure: 

• modern, digital and direct communication with, and provision of service to, its Customers
• reliability and consistency in the provision of its services to the Bank and the Group
• continuous, qualitative and quantitative improvement in the level of the services offered 
• modern and responsible handling of all the Bank's and the Group's IT needs.
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Automated General Testing of the Bank's Disaster Recovery Plan

      rom November 23 to November 25, 2019, the IT Systems Division carried out successfully the planned annual general 
      testing of the Disaster Recovery Plan of the Bank’s Primary Data Center, with simultaneous activation of the recovery 
plans of the Group Companies abroad. 

For the very first time, the activation of the majority of the Systems was performed using automated processes. 
This approach, which is a pioneering one in the banking sector, signals the Bank's transition to the digital era, while at the 
same time keeping in line with the values and goals of the Bank and with the benefits of the Digital Transformation. 
 

The processes were implemented using information governance automation tools, in order to meet the recovery targets of 
the IT and Business Divisions.

The goal of the IT Systems Division is to establish the fully automated and zero technically qualified human 
resources reliant activation of the Disaster Recovery Plan and to reduce the full and partial recovery times.

In this way, the Bank ensures its continuous and smooth operation under any adverse conditions, so as to maximize the 
satisfaction of its Customers. 

F

Automation
of the transition
to the Backup
Data Center

50+ Automated
Parallel Flows

Participation
of Network

Infrastructures,
Telephony, Backup,

Databases,
Storage

Live monitoring
of the

recovery progress

391 Applications

3,062 Virtual
and Physical Systems

5 hours recovery
time

(down by 55%
compared to 2018) 

<       22 / 66       >

THE BANK



Alpha Bank participated in the 3rd Conference
on Geographic Information Systems and Spatial Analysis

in Agriculture and the Environment

       he Bank participated in the 3rd Conference on Geographic Information Systems and Spatial Analysis in Agriculture 

       and the Environment, which was successfully held on 11 – 13 December 2019, at the Conference Hall of the Agricultural 

University of Athens.   

The Conference aimed to highlight a new model of agricultural production (digital agriculture) that includes technology that 

responds to the challenges of climate change, attracts young farmers and enhances sustainable development. 

The Conference was organized by the Research Unit of the Geographic Information Systems under the auspices of the 

Agricultural University of Athens and the Hellenic Ministry of Rural Development and Food, while representatives of the 

scientific community from the fields of agriculture as well as representatives from the agricultural sector participated 

as speakers.

The Assistant Manager of Alpha Bank’s Small Business Banking Division, Efrosyni Zanika, during her speech, presented the 

prospects of the primary sector and the ways in which it can play a defining role in shaping a new model for economic 

development. 

Attendees were also informed about the products and financial solutions that are available to entrepreneur farmers and 

Businessess that make up the agricultural production chain, through Alpha Bank’s “Alpha Agricultural Entrepreneurship” 

Program.

T
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Participation of the Human Resources Division in Career Events

      he Bank participated again this year at the “Career Days 2019” organized by kariera.gr in Technopolis of the Municipality 

      of Athens. The specific institution is the biggest meeting of businesses with young and experienced professionals 

searching for a job. 

The Human Resources Division in collaboration with the Marketing and Public Relations Division created a unique and 

modern reception space, where 19 delegates from the Human Resources Division met 700 persons searching for career 

opportunities in the Bank. 

Furthermore, the Human Resources Division participated in the events “Career Days 2019” organized by the University of 

Piraeus and “Career Days 2019” organized by Deree – American College of Greece. In total, 82 interviews were conducted 

with undergraduate students and graduates of the aforementioned institutes, coming from different departments. 

It should be noted that during the three events, the delegates of the Human Resources Division met with the candidates 

whose educational and professional background are aligned with the profile the Banks searches. The candidates showed 

a particular interest for the Alpha Bank Group and could potentially cover future needs. 

The participation of the Bank in relevant future events is crucial as it enables the advantageous position in the market, 

enhancing future needs, while at the same time the corporate reputation is strengthened.

T
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Christmas events for our Customers

       n Tuesday, December 10, 2019, the annual Christmas event for Alpha Bank’s London Customers was held at the Bank’s offices. 

During the event, the Executive General Manager - Treasury Management Georgios Michalopoulos and Managing Director of Alpha Bank 

London Lindsay Mackay gave short speeches regarding the range of products and services available by Alpha Bank to its Customers. 

On Monday, December 16, 2019, the annual Christmas event for the Customers of the Private Banking Division was held at the New 

Museum of Basil and Elise Goulandris Foundation.

The General Manager Wholesale Banking Ioannis Emiris, the Vice Chairman of Alpha Asset Management A.E.D.A.K. Kimon Volikas, the 

General Manager of Alpha Asset Management A.E.D.A.K. Nicholaos Karathanasis, the Manager of the Private Banking Division Emmanouil 

Arzinos, the Manager of the Commercial Banking Division Tilemachos Georgakis, the Manager of the Investments Portfolios Management 

Division Panagiotis Remoundos, the Manager of the Individuals and Personal Banking Division Evangelia Chatzidaki, the Manager of the 

Small Business Banking Division Spyridon Rentetakos as well as Executives of the Bank were present at the event.

O

Snapshot from the event for our Customers 
of the Private Banking Division. 

Left to right: Lindsay Mackay, 
the Manager, Customer Experience, 
Projects and Marketing of Alpha Bank 
London Bernanrd Carantinos, the 
General Manager Joe Neophitou 
and Georgios Michalopoulos.

<       25 / 66       >

THE BANK



Informative Event titled “Financing Tools for the modern business

      he Bank held an informative event titled “Financing tools for the modern business” in Kalamata. 

The event is part of a relevant cycle of informative events and meetings with Businesses frequently organized by the Bank, for 

the reinforcement of the cooperation and communication with the business community and for the information about the range 

of products and services available for the modern business. 

The Chief Economist and Manager of the Economic Research and Analysis Division of the Bank Dr Panayotis Kapopoulos gave 

a speech titled “Greek Economy: Challenges and Prospects”. Later, the Manager of the Financial Products Division Athanassios 

Pavlidis talked about the products and services of the Bank addressed the specific client group, focusing mainly on the products 

and services for funds transferring and cash management of the Bank, on the choices available for international trade, on the 

solutions for cash flow and on the products for risk management in international markets.

Moreover, the Manager of the Small Business Banking Division Spyridon Rentetakos, presented the Bank’s initiative for the 

support of businesses through Flexible Financing Tools Entrepreneurship Fund II – Business Financing, COSME, InnovFin, ESPA, 

New Investment Law etc., through which the Bank finances with favorable terms in order to support the productive forces of the 

Greek entrepreneurship, significantly contributing to the reinforcement of the competitiveness and the sustainable development.

T
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Training Division
Key training programs in November and December 2019

In November and December 2019, a total of 40 training programs took place at the Bank’s Training Centers, with the 

participation of 1,556 colleagues.  

The main programs carried out at the Bank are the following:

TRAINING PROGRAMS
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Specifically, it is worth mentioning the following programs in detail: 

Raising Awareness of Compliance Issues

The Program was addressed to Branch Managers and CTOs and, was composed by three themed sections: a) Legislative 
Framework b) Overview Anti - Money Laundering and combating the Financing of Terrorism c) Banking Secrecy.
In total 715 persons were trained, while to reduce training costs, the trainings, apart from Athens, were also held in 
Thessaloniki, Patra, Komotini, Ioannina, Larisa and Heraklion (Crete).

Internal Certifications – Branch Operations 

On December 14, 2019, the Second Semester exams for the Bank’s Internal Certifications took place. Once more, there were 
a considerable number of participants, with a success rate of 70%. 349 persons sat exams, and 244 persons succeeded. 

External Certifications – Investment Operations 

On November 2019, the Bank of Greece exams concerning investment services, took place. The participation was considerably 
high for yet another year and the success rate satisfactory. At the same time, 192 Executives renewed, with a success rate 
of 97%, the validity of the Certificates they had acquired in 2013, via the “Training Seminar” held under the responsibility of 
the Athens University of Economics and Business. 

External Certifications – Bancassurance 

Regarding the External Certifications for Mediation Services in Bancassurance, the Re-Training and Knowledge Validation 
procedures for Bancassurance Mediators was held once more in 2019, for thousands of colleagues.  

During 2019, the candidates attended courses specially approved by the Bank of Greece, through Web Based Training, 
which covered three sectors: Sector A’ – Products, Sector B’ – Private Insurance Institutional Framework and Sector C’- 
Customer and Sales, subsequently participating in exams the last of which took place in December. 

Lastly, in 2019, 1,754 “Certificates of Completion” were issued for the Certified Executives until 2014, in order to be sent 
to the relevant Chamber for the renewal of their registration, with 98% of compliance.   

For more information, please visit the Training Division page on the Alpha Bank Intranet. 
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“Nomos-Nomizo-Nomisma”: Corporate Responsibility 2019 Award
for the innovative educational program of Alpha Bank

       lpha Bank’s program “Nomos-Nomizo-Nomisma” that gives to primary and secondary school students the opportunity 
       to get acquainted with the history of ancient Greek coins, their iconography, their diffusion and their use as a medium of 
exchange, received a distinction in Corporate Responsibility 2019 Awards.

In specific, the innovative educational program which has been designed by the Bank’s Numismatic Collection was distinguished 
in the section “Society, Culture and Sports” and category “Large Corporates”, at the 8th competition of Corporate Responsibility 
Awards organized by the Hellenic Advertisers Association.

Since January 2017, the specially designed “suitcase” of the program “travels” to schools all over Greece, offering experiential 
learning to the students and innovative and interactive educational material to the teachers, for the efficient and creative delivery 
of the course inside the classroom.

In total, 13,136 students from 271 kindergartens, primary schools, high schools, music and special schools across 
Greece have learned about the history of the ancient Greek coins and how their use modified society. 

Regarding the Program’s Award, the Curator of the Alpha Bank Numismatic Collection, Dr Dimitra Tsangari stated: “The distinction 
of the program ‘Nomos-Nomizo-Nomisma’ demonstrates the corporate responsibility of Alpha Bank which provides ongoing support 
to the education and culture with a number of initiatives and programs. At the same time, the keen reception of the Program from 
the students and the teachers all over the country, highlights the strong interest for the history and the use of coinage throughout 
the centuries as well as for the cultivation of a responsible transaction behavior starting from the school environment”. 

More information about the program “Nomos-Nomizo-Nomisma” is available on the website of the Alpha Bank Numismatic Collection 
www.alphanumismatics.gr.

A
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The Program “Nomos – Nomizo – Nomisma” of Alpha Bank at the Lighthouse
for the Blind of Greece and the Tactual Museum of Athens

Interview with the Curator of the Alpha Bank Numismatic Collection Dr Dimitra Tsangari

      he Alpha Bank Numismatic Collection’s Educational Program “Nomos – Nomizo – Nomisma” was adapted for visually  

      impaired persons in collaboration with the Lighthouse for the Blind of Greece. The Curator of the Bank’s Numismatic 

Collection Dr Dimitra Tsangari presented the specially adapted Program at an event held at the Lighthouse for the Blind of 

Greece, on Wednesday, December 18, 2019, which was also attended by the President of the Board of Directors of the 

Lighthouse for the Blind of Greece Mr. Emmanouil Mpassias, the Vice President Mrs. Georgia Roukoutaki, the Director 

Mrs. Georgia Mila, as well as by friends and members of the association. 

On behalf of the Bank, present at the event were the Manager of the Corporate Communications Division Olga Yannacopoulou 

and Matina Dimopoulou from the Numismatic Collection.  

On the occasion of this event, Dr Tsangari spoke to the Alpha Bank Group’s publication “Mazi”. 

- Dr Tsangari, how did the decision to adapt the Educational Program “Nomos-Nomizo-Nomisma” for visually impaired persons 

come about? 

The Program “Nomos-Nomizo-Nomisma” was designed for Primary Education children, so that they could learn about the 

history of coins which originated in ancient Greece and get acquainted with their iconography, circulation and use as a medium 

of exchange. The Program “travels” inside a custom-designed suitcase for 2.5 years now, to primary schools all over Greece. 

Initially, there was no provision for the Program to be addressed to disabled persons; this came up later. Specifically, the first 

time was in January 2018, when the 1st Special School of Rhodes asked us for the suitcase and, to be honest, we were 

embarrassed as we had to decline, because the contents of the suitcase and all the other educational material used had not 

been designed for Special Schools. However, the persistence of the teacher at the 1st Special School of Rhodes, and his offer 

to adapt himself the content of the suitcase in order to present the Program to his pupils, prompted us to send the suitcase to 

Rhodes without further ado and to immediately begin work on adapting of its contents. The educational community asked this, 

and, from our part, we felt obliged not only to listen but also to implement this request. 

T
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- Did you receive requests from other Special Schools too, after that? 

Of course! The Special Schools of Kastoria, Corfu, Igoumenitsa, Nea Sampsounta, Preveza, together with other ones, sent us their 
requests. For this purpose, we designed new educational material, such as enlarged replicas of ancient coins which facilitate comprehension 
and tactual contact with the object, while the Program’s publication of the same title, which presents the history of coinage, was 
transcribed into Braille. All these were implemented in collaboration with the Lighthouse for the Blind of Greece, the official body that 
supports visually impaired people and possesses the necessary knowledge and infrastructure that can help these Programs come to life.

- During the event held at the Lighthouse for the Blind of Greece, you also made a donation to the Tactual Museum. Could you tell us 
   a bit more about that?

The Alpha Bank Numismatic Collection donated to the Tactual Museum a complete series consisting of four enlarged coins, which are 
also included in the Educational Program for Special Schools. Specifically, these are: (a) the first ever coin in history, (b) the coin of 
Aegina, which was the first coin to be minted in Greece, (c) the coin of Athens, and (d) the coin of Alexander the Great. The Tactual 
Museum is one of the very few Museums of this kind in the world, where the ability to palpate exhibits offers – to visitors with full vision 
too – a new way to approach the ancient Greek culture. All the exhibits at the Tactual Museum are replicas of the originals which are 
exhibited in museums in Greece and abroad. Finally, I would like to point out that at the initiative of the Lighthouse for the Blind of 
Greece, the Braille edition of the book on the history of coinage will be sent to libraries and to institutions for the blind all over Greece. 

For the future, we hope to be able to continue to design Programs that support society and the citizens and promote culture.
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Successful completion of the exhibition
“CRETAN CITIES. THE TESTIMONY OF COINS” 

        otable success and great popularity recorded the temporary exhibition “CRETAN CITIES. THE TESTIMONY OF THE COINS” 

        which was held at the Museum of ancient Eleutherna, from June 30 through December 15, 2019, jointly organized by 

the Ephorate of Antiquities of Rethymno, Museum of ancient Eleutherna, the University of Crete and the Alpha 

Bank Numismatic Collection.

The Exhibition gained the interest of visitors, attracting more than 32,000 persons, and managed, through the presentation of 

the coinage of ancient Cretan cities and the circulation of coins on the island, to shed light on aspects of these cities’ history at 

a time that remains somewhat obscure to research, for Crete.

It is worth mentioning that for the purposes of the exhibition “CRETAN CITIES. THE TESTIMONY OF THE COINS”, 124 coins 

were gathered from the four Ephorates of Antiquities of Crete (Herakleio, Lassithi, Rethymno and Chania) and the Alpha Bank 

Numismatic Collection.  

The Exhibition was complemented by: 

• the Coin-o-rama, a multimedia application developed by the Institute of Computer Science (ICS) of the Foundation for 

 Research and Technology – Hellas (FORTH), which offered visitors blow-up images of the coins on display and additional 

 information about them. The application also enabled visitors ‘to make their own coin’

• the digital projection of coin circulation in Crete and

• fully illustrated catalogue in Greek and English, containing rich photographic material.

N
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Members of the Bank’s Board of Directors visited the exhibition
“Weavings: Painting and tapestry in Greece from 1960 to the present”

       n Wednesday, December 18, 2019, Members of the Board of Directors and Executives of the Bank, visited the Benaki 

       Museum and were guided to the exhibition “Weavings: Painting and tapestry in Greece from 1960 to the present”, jointly 

organized by the Alpha Bank Art Collection and Benaki Museum.

The guided tour was conducted from the Curator of the Bank’s Art Collection, Irene Orati. 

The Exhibition’s theme has a twofold purpose: first and most important, to uncover a great, unknown until now, side of the 

Greek handicraft production developed in the 1960-1980 decades, and second to showcase these handicrafts, tapestry and 

handmade rugs, close to the relevant paintings from which they derived.

O
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Alpha Bank became a member of the International Association
of Corporate Collections of Contemporary Art (IACCCA)

       he Bank recently became a member of the International Association of Corporate Collections of Contemporary Art (IACCCA), 

       which was created in 2007 by professional corporate curators and deals with the distinctive features of these collections 

as well as the opportunities to project the collections under a mutual entity.

 

Already from 2015, the Alpha Bank Art Collection is included in the Global Corporate Collections edition, published by IACCCA 

for the 80 more significant corporate collections of art.

Recently, the Organization’s members of the Board of Directors met in Athens and visited various art collections, mainly private, 

but also the headquarters of the Bank where exhibits from the Art Collection are being displayed. Furthermore, a guided tour 

was conducted for the members at the exhibition “Weavings: Painting and tapestry in Greece from 1960 to the present” at the 

Benaki Museum. Also, an informative event was held at the Polyeco organization in Piraeus, where the members presented 

their activities. Seven task groups were formed with aim to educate the employees, to mobilize them in issues of modern art, 

to commission art works, to discuss the position and function of art works in the workplace, as well as to form teams with an 

interest in the modern art and to redefine the corporate image through art. 

The Bank will take a leading role in the creation of a Greek businesses and Banks department which possess art collections, in 

order to be presented in the next general meeting of the Organization which will be held in Madrid, in October.

T
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Alpha Bank sponsored the Opera “The Bat”
at the Thessaloniki Concert Hall

       he Bank sponsored the opera “The Bat” by Johann Strauss the younger, at the Thessaloniki Concert Hall. With a subject 

       that is light and refreshing, a plot full of humor, misunderstandings and twists and wonderful music with its brilliant waltzes, 

the “Bat” (Die Fledermaus) by Johann Strauss the Younger is the most popular and representative Viennese operetta.

In this context, on Thursday, December 5, 2019, the Bank invited almost 300 guests from the business and finance scene of 

Thessaloniki, from the Art and Literature world as well as Members of the Management and Executives of the Bank.

T
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Publication offer by Alpha Bank

From as early as the prehistoric era, Cyprus played an important role in the Mediterranean, not only as an economic 

center but also as a cultural crossroads. The book is not confined to religion and religious traditions. The author uses a 

great number of excavation findings as well as literary and epigraphic sources to record the history of Cyprus over the 

centuries and the influences to which the country was subjected by the peoples of the Mediterranean and the Near East.

       lpha Bank offers the publication “Greek Gods and Heroes in Ancient Cyprus” (Greek and English edition) at a 

      discount of 40% throughout February 2020.A

The Publication may be obtained either by visiting the “ALPHA BANK – CULTURE store” (40 Stadiou Street, ATHENS) 

and the e-shop www.alphapolitismos.gr/eshop or by placing an order via telephone or e-mail (tel.: +30 210 326 2465, 

e-mail: infopolitismos@alpha.gr).

For any further clarification or information please contact the Alpha Bank Library at +30 210 326 2440 and 210 326 2446. 

Vassos Karageorghis
Athens 1998
Commercial Bank of Greece
Dimensions 28.5 x 23 cm
336 pages, 237 illustrations
Greek, English
ISBN 960-7059-07-7 (Greek)
ISBN 960-7059-08-5 (English)

Price: Euro 24.00
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The Alpha Bank Library
Nikos Engonopoulos

       ne of the leading representatives of the Generation of the ’30s, Nikos Engonopoulos was a poet, painter and set designer, and 
       was also one of the main exponents of the surrealist movement in Greece. He was born in Athens in 1907. He completed his 
school studies as a boarder in a Lycée in Paris, after which he enrolled in the Athens School of Fine Arts, where he studied under 
Konstantinos Parthenis.  He also followed free studies in Paris, Vienna, Munich and Italy. For a period of time, he worked as a 
translator in a bank and as a secretary in the University of Athens. In 1930, he was appointed designer in the Urban Planning 
Department of the Ministry of Public Works, while from 1938 onwards he also taught painting, history of art and set design in the 
School of Architecture of the National and Technical University of Athens. He was awarded twice the First State Literary Award 
for Poetry, in 1958, for his collection of poems “In the Flourishing Greek Tongue”, and again in 1979, for his work “In the Vale of 
Roseries”.  He died in Athens in 1985, of a heart attack.

He first appeared in the Greek literary scene in 1938, with the publication of his translation of poems by Tristan Tzara, followed a 
few months later by his first collection of poems, “Do not Distract the Driver”. His second collection of poems, “The Clavicembalos 
of Silence”, was published in September 1939, followed by the works “Seven Poems” (1944), “Bolivar, a Greek Poem” (1944), 
“The Return of the Birds” (1946), “Eleusis” (1948), “In the Vale of Roseries” (1978) and others. He was also active as a translator, 
author of critical reviews and essayist. Poems of Nikos Engonopoulos have been translated into many foreign languages. In his 
poetry and painting, his placement of words or objects does away with their perceived usual order or combines them in unexpected 
ways. He often hides the central theme, illuminating words and things which apparently are totally unrelated to each other. 

The Bank’s Library Collection includes several works by Nikos Engonopoulos, including poems, works in prose and more.

Please click here in order to view the titles.

O
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The J.F. Costopoulos Foundation

         aria Thermou’s book about ancient Greek cooking is now also available in English under the title "Dining with the Ancient 

        Greeks" published by Olkos Publications. The translation aims to acquaint the audience that would be interested in nutritive 

habits in Antiquity as an expression of culture and sophistication of life and not only as a necessary survival factor.

It is a narrative journey from the Cycladic and Minoan Eras through the Classical and Hellenistic periods. The reader travels together 

with Aristophanes, Menander, Athenaeus with his famous Deipnosophists, as well as Homer, Aristotle, Plato, Euripides.

The author, Maria Thermou, a journalist with a long career specialised in cultural affairs and the ancient cultural heritage, introduces 

us to the cuisine of the ancient Greeks and inducts us into the mysteries of Greek Gastronomy. The publication is supported by 

The J.F. Costopoulos Foundation.

M
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The J.F. Costopoulos Foundation

      he exhibition “Christian Zervos & Cahiers d'Art. The Archaic Turn” was inaugurated on Monday, December 9, 2019 at the 

     Benaki Museum / Piraeus 138. It is organized by the Benaki Museum, the French School at Athens and the Zervos 

Museum in Vézelay, France, and aims to showcase the importance of the work of Christian Zervos, publisher and critic of 

Greek origin, as well as his relations with Greece. The Exhibition is based on the results of the research program of the French 

School at Athens entitled “Christian Zervos au miroir de la Grèce”, which has been running since 2017 in collaboration with a 

team of researchers active in France and Greece. The Exhibition is under the auspices of the French Embassy in Greece and 

is being carried out in collaboration with the Editions Cahiers d'Art. 

The accompanying catalogue was published by the Benaki Museum with the exclusive support of The J.F. Costopoulos Foundation. 

The publication includes reproductions of the works, an extensive and documented chronology, as well as original texts by 

Christian Derouet, Alexandre Farnoux, Polina Kosmadaki, Eleni Stavroulaki and Panayotis Tournikiotis.

T
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The J.F. Costopoulos Foundation

      t Kallithea Municipal Theater, Vicky Georetti's performance "The different child" was presented on December 8, 2019, by 
      the Creative Workshop Iliotechno. It is a theatrical performance that has approached in a special way, a very delicate and 
sensitive topic: familiarizing children with the image of disability and accepting diversity.

The performance, special as a theme and a spectacle, which moved young and old alike, was held with the support of 
The J.F. Costopoulos Foundation.

A

      eorge Kouvaras' CD Book "On Stage" published by Zacharakis Publications, with the support of The J.F. Costopoulos 

      Foundation, was presented on December 4, 2019, at the Lilian Voudouris Music Library Classroom of the Athens Concert 

Hall. This presentation was the first of a series of events, entitled: "On stage. Theater as a moral institution", organized in 

collaboration with the Youth Opera Programme of the Greek National Opera.

G
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The J.F. Costopoulos Foundation

       guided tours program conducted by ARTOGETHER, and with the support of The J.F. Costopoulos Foundation, including 

       visits to a wider range of cultural venues, such as museums, archaeological sites, industrial areas, places depicting our 

folk tradition and preserving the environment.

From October to December 2019, 22 visits were held and 381 participants with any type of disability and of different age 

attended the Program. The guided tours in the archeological sites and the state museums were conducted by an associate - 

archeologist of ARTOGETHER while in the other places by local guides.

The Program aims to enhance equal participation of people with disabilities, regardless of age, or type of disability, to the rich 

cultural life of our city. By visiting different cultural venues, they acquire experience and knowledge, thus making them being 

esteemed and accepted by the community.

A
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The J.F. Costopoulos Foundation

      he “imPROject” improvisational dance workshop was presented by choreographer Sophia Mavragani in front of the public 

      at the Duncan Dance Center on November 23, 2019. It focuses on how the structures and elements of the game influence 

and shape the artistic result. The starting point of the research process is the observations and practices recorded by Sofia 

Mavragani through the path of the artistic and educational program playforPLACE in 17 cities around the world during which the 

relationship between play and performing arts was studied. 

ImPROject is being held for the second consecutive year with the support of The J.F. Costopoulos Foundation and the Duncan 

Dance Center.
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Alpha Residence: “In order to feel at home, not like your home”

      he Bank designed a new offer which allows solutions tailored in the housing needs of its Customers, in combination with 

      further benefits, to support families wishing to obtain their first house.  

The new housing loan “Alpha Residence” offers:  

- Favorable financing with low fixed interest rate 

- Free of charge insurance for each child of the family, with the program Alpha Health Care for all Classic, in  

 collaboration with AXA Insurance. For the whole loan tenor, coverage of medical needs is offered for children up to 

 in 16 years old concerning the comprehensive preventive and diagnostic care services at the associated diagnostic 

 centers of Bioiatriki SA 

- Bonus Rewards 

 • Alpha Bank Bonus Visa Gold Credit Card full of benefits and gold rewards with preferential collection of Bonus points

 •

 • Preferential pricing, without subscription fee and low interest rate.

Featuring the main message: “In order to feel at home, not like your home” the offer was advertised on TV, radio as well 

as in Print Media and online. 

In order to watch the TV spot, click here.

T
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Bonus: “Dream Big”

   n order to reinforce the relationship between Customers and the Bonus Program, as 
   well as the pinpointing of the Bank’s digital orientation, a Christmas promotional 
activity was designed through the mobile application Bonus app.
 
The activity was called “Dream Big” and invited existing and new Bonus app users to 
select any of their favorite Bonus offers - “dream offers”- they wished, even if they 
didn’t have the necessary points to obtain them, as 100 lucky persons could win their 
“dream offer” after a draw. 
 
The promotional activity ran from 9.12.2019 through 9.1.2020, while the draw was 
held on 10.1.2020.
 

The activity was communicated via TV, radio, and the following Means of Communication: 
• ATL communication (TVC, Internet)
• Bonus app Push Notifications
• Bonus site
• Viber and e-newsletter messages to Customers of the Bank 
• Social Media campaigns
• Websites of Bonus Merchants 

In order to watch the TV spot, click here.

I
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Distinctions for the Bonus Program at the “Influencer Marketing Awards 2019”

       he Bonus Program and the new alternative way to promote it through cooperation with influencers who presented and talked 

      about the Bonus experiences it offers to its Customers, was distinguished with two awards at the “Influencer Marketing 

Awards 2019”.

At the event, held for the first time by Boussias Communications, the hottest sector of marketing today was rewarded, highlighting 

the best campaigns, the most creative agencies, the most innovative brands and the most “influential” influencers.  

Specifically, Bonus was awarded in the following categories with a Silver and a Bronze award.

 Company Theme Category Entry Title AWARD

  Growth & Innovation in Best Brand Best Brand Engagement Campaign

 
ALPHA BANK

 Influencer Marketing Engagement Campaign for Alpha Bank Bonus
 SILVER

  Best Influencer Other Best Influencer Marketing Srategy

 
ALPHA BANK

 Marketing per Industry Industries for Banking Industry (Alpha Bank)
 BRONZE

Executives from the Bank’s Customer Experience and Loyalty Division and the Marketing and Public Relations Division received the awards.

T
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New distinctions for Alpha Bank’s Bonus app at the “e-Volution Awards 2020”

      he new Bonus Program application (Bonus App) was awarded with three more prizes, for its high popularity and the 
     innovations it introduces in the mobile business sector, at the e-Volution Awards 2020.

Specifically, the Bonus app received the Gold Award in the category “Mobile app”, the Gold Award in the category “User Interface” 

and the Silver Award in the category “Redesign – Relaunch (Website | e-shop | App)”.

These new distinctions for Bonus app of Alpha Bank at the e-Volution awards, the annual competition that rewards the best practices 

and the most innovative programs and applications at the e-business sector, follow the leading prizes that it received recently at

the Mobile Excellence Awards 2019.

Subsequently, the prizes acknowledge the Bonus App’s innovative and unique 
features, such as the quick and easy sign up process, the direct navigation in 

personalized features and the multiple menu options, including history of transactions, 

Bonus points analysis and transfer as well as prompt access to the Bonus Merchants offers.

In addition, the application of Bonus, the largest reward program by Alpha Bank, 

stands out for the usable and modern user interface, offering a friendly user experience 

highly responsive to mobile devices and implementing cutting edge technologies in 

the mobile apps sector. All these features are acknowledged by the users themselves 

who rate highly the application (4.7) at the App Stores.

The Bonus app is positioned in the “heart” of Customer Experience and communication 

of Alpha Bank with its Customers, according to the new strategy for the development 

of the Bonus Program. Since December 2018, when the innovative application was 

launched, more than 265,000 Bonus Customers have subscribed and have been using 

it at a daily basis.

More information about the Bonus app is available at Alpha Bank’s website.
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New “bleep Smile Visa” card from Alpha Bank and “The Smile of the Child”
Every purchase supports the “Smile of the Child”

      he Bank created a new product of innovation and social contribution, the prepaid “bleep Smile Visa” card, in the framework of 
      its Corporate Social Responsibility initiatives and in collaboration with the “The Smile of the Child” Organization.

The “bleep Smile Visa” card complements the circulation of the bleep card by Alpha Bank, the first prepaid card in the Greek 
market which can be issued in just 5 minutes, without the need to visit a Branch, while exclusively via the bleep app, the Customer 
can reload and manage the card.

Besides the excellent Customer experience in the payments sector and the absolute safe transactions it offers, the new prepaid 
reloadable card “bleep Smile Visa” is a social contribution mean. 

Specifically, the 50% of the annual subscription of the card is given to the “The Smile of the Child” Organization. Moreover, with 
every purchase made in physical or online stores, the cardholder offers Euro 0,05 and Alpha Bank doubles the amount.

The “bleep Smile Visa” is addressed to all consumers using cards for their purchases regardless the bank of their cooperation. 
The new card is also issued easily and quickly via the bleep app and is sent by post to the cardholders for in-store purchases.

For the promotion of the new Card, an advertising campaign was broadcasted in radio and online.

More information is available at www.alpha.gr and www.bleep.gr.

T
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myAlpha Web: “Get informed for all your accounts,
even if they are held in other Greek banks”

       he new myAlpha Web for Individuals provides our Customers with the ability to add other banks’ accounts facilitating the 

       management of their daily transactions. The users of the new myAlpha Web can now have a comprehensive overview of 

their entire financial situation, view their accounts held in other Greek banks and easily calculate their expenses and income via 

the transactions history section.

The new functionality was communicated via Web.

T
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A unique offer from Shell gas stations!

       lpha Bank, in cooperation with Shell company, has created a unique offer for Energy Mastercard cardholders.

Energy Mastercard cardholders carrying out their transactions from 15.11.2019 through 31.12.2019 at the cooperative Shell gas 

stations, they were earning 5% reward on the value of their purchases.

In addition, all Alpha Bank credit card holders have the possibility of repayment in 9 interest free installments for the 

purchase of heating oil until 30.4.2020.

The promotional activity was communicated to Customers via Viber and SMS messages, copies of monthly cards clearing 

statements and www.alpha.gr/cards website.

A

       promotional activity was carried out exclusively for Diners Club cardholders.

Specifically, from 1.11.2019 through 31.12.2019 for purchases made at Hondos Center stores, worth Euro 100 and over, 

Diners Club cardholders were earning 2,000 Bonus points for each month.

A

The world of beauty has even more Bonus!

...........................................................................................................................................................................................
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Alpha Bank Together with the Children at the Museum and the Theatre 

T      he Alpha Bank’s Corporate Responsibility Program “Together with the Children at the Museum and the Theatre” was 

      completed with great success for the fifth consecutive year with the assistance of Volunteers from the Bank’s Personnel. 

During the 2019 Christmas season, more than 100 children housed in foundations, participated in cultural events in Athens and 

Thessaloniki through the Program. 

In Athens, 45 children, aged from 6 to 12 years old, from the Friendly Nest in Eleusina, participated in a Christmas musical 

and visual experiential handicraft workshop, regarding the Nutcracker, at the Stavros Niarchos Foundation Cultural Center. The 

children took part in the narration of the tale “Nutcracker” and later they created their own Christmas ornaments.   

In Thessaloniki, 55 children, aged from 12 to 17 years old, from the Greek Children's Village – in Filiro, the Melissa 

Orphanage for Girls, the SOS Children Village in Plagiari and the Smile of the Child, participated in the Christmas event 

at the American Farm School, where an original Christmas workshop took place in a real ceramic tile. After the workshop, 

a party followed, where the children sang, chose music together with the DJ, presented their choreographies and received gifts 

from our Volunteers. 

They told us about the Program: 

Each time we organize that kind of events, we feel the same enthusiasm with the kids. Their smiles is the biggest reward and 

the strongest motivation to keep on offering to the society. 

Carolina Pikrammenou, Marketing and Public Relations Division – Corporate Social Responsibility Executive.  
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Snapshots from the Christmas event in Athens.

Snapshots from the Christmas event in Thessaloniki.
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The Bank supports the Roots Program of the Athens Exchange Group
       lpha Bank participates in the Roots Program of the Athens Exchange Group as a Roots Corporate Champion, in order to 
       help in the support of the Greek entrepreneurship as it possesses the necessary know-how, experience and human resources 
required for the proper completion of the Roots Corporate Champion activities. 

The Program has been developed from the Athens Exchange Group, in order to support the Greek Small - Medium Enterprises, 
thus facilitating their access to investment funds via the Greek capital market.

A

“Olive Picking”

      lpha Bank, for yet another year, organized in collaboration with the Philodassiki Enossi Athinon (Athens Friends of the Forest 
      Association), an olive picking environmental event, at the Kessariani Asthetic Forest’s Olive Grove. 

On Sunday, November 24, 2019, almost 100 Volunteers from the Bank’s Personnel along with members of their families, 
participated in the event, while the children took part in educational olive-themed games under the guidance of educators. 

It should be noted that the olive oil which was collected, was donated to Foundations housing children (Children’s SOS Village 
in Vari and Chatzikiriakeio Childcare Institution), during the Christmas season. 

A

...........................................................................................................................................................................................
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Dimitra Siaterli
Lyre, 1997

Wood and alpaca 215 x 140 x 8 cm

     he construction of Dimitra Siaterli with the title Lyre is installed in the transactions hall of the Bank’s Thebes Branch.T

Alpha Bank Thebes Branch (231)
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The artist’s love for the natural world and the images this offers is clearly and meticulously depicted in the work. She uses 

wood to construct the lyre’s skeleton and then relies on alpaca wire (a type of metal wire) to gradually weave the spider's web. 

The result is a testament to both her sensitivity and her arduous effort until the desired final result is achieved.

Dimitra Siaterli
Lyre, 1997
Wood and alpaca 215 x 140 x 8 cm
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The pattern created by the image of the spider’s web is a subject 

which she has dealt using many expressive means. She has 

depicted it in her engravings, using a wide variety of techniques, 

as well as in the sculptures and the imaginative constructions 

which she occasionally created.

A typical such example is the imposing spider's web which she 

constructed on the occasion of the 2004 Olympic Games, at the 

junction of Athinas Street and Evripidou Street, in the Athens city 

center. 

Dimitra Siaterli
(Argos, 1952)

BIOGRAPHICAL NOTE

      he studied painting, engraving and decorative arts at the Accademia di Belle Arti of 
Bologna, from 1971 to 1977. From 1982 onwards, she focused on engraving and in 1977, 
together with Pino Pandolfini, she founded the Athens Engraving Center. From 1977 to 1980, 
she was a member of the “Copper Engraving Group” and, later on, of the “Engraving Center” 
group. From 2010 to 2016, she taught at the Department of Visual and Applied Arts of the 
University of Western Macedonia, in Florina. She has presented her works in many solo and 
group exhibitions.

S
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   n Greek mythology, Arethusa was a nymph of springs and forests and a companion of the goddess Artemis. When the 

   river god Alpheus, who was flowing between Elis and Arcadia in the Peloponnese, became enamoured of her, Arethusa, 

in order to flee him, crossed the sea between the Peloponnese and Sicily and reached Ortygia, a small island just a few 

meters off the coast of Sicily. There, Artemis transformed her into a rich spring of limpid water. Then Alpheus, in his turn, 

transformed himself into a strong undersea current, whose strength even Adrias (the Adriatic sea) was unable to stop, 

and travelled to Sicily to unite his waters with those of Arethusa’s spring. 

At the time of the Great Colonisation, the Corinthians, under Archias as their leader and settler, received an oracle from 

Delphi to build a colony in Ortygia, where Arethusa and Alpheus were united. In 743/733 BC Syracuse was founded and, 

according to Thucydides, the first move of the colonists was to push back the island’s indigenous inhabitants to the 

mainland and settle on the coast. Soon, the city expanded to the opposite coast and was destined to become “the most 

beautiful and richest city of Sicily”, as Cicero wrote, which played a leading role in the political and military history of the 

ancient Greek world for many centuries. 

Its inhabitants never forgot their history, as their founding myth was imprinted on their coins, which are considered to be 

one of the finest in the ancient world. Beautiful Arethusa, who as a nymph of the springs is surrounded by dolphins swimming 

in circular motion, was struck on one side of the coin, as an eternal reminder of the city’s Peloponnesian origin.

I

Arethusa and Alpheus: a love that founded a colony 

Silver decadrachm of Syracuse, 400 BC
Obverse: Charioteer driving a quadriga, crowned by Nike above him. In the exergue,

armour and arms, the Homeric “prizes” (“ 
Α Ο

Alpha Bank Numismatic Collection 7347
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The resilience of the Bank to the financial crisis of 1929

       he global financial crisis of 1929, which began as a mild economic downturn, evolved into a major stock and banking crisis 

       and, ultimately, led to unprecedented economic disaster, did not take long to impact the Greek economy. The stock market 

plummeted and bankruptcies grew fivefold, also bringing down with them the first commercial banks. Soon, panic and a massive 

wave of withdrawals of deposits hit all Greek banks, including Banque de Crédit Commercial Hellénique, as Alpha Bank was named then. 

Rare wall calendar of the Bank,
part of the first comprehensive
advertising plan in its history (1929-1932).
It depicts the Main Building at the junction
of Stadiou Street and Pesmazoglou Street.
The calendar was found in very poor
condition and its main body was salvaged
after undergoing appropriate restoration. 
Alpha Bank Historical Archives Collections
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The Bank took immediate action in order to secure the necessary liquidity for its operations, turning for this purpose to the National 

Bank of Greece which, despite the fact that the Bank of Greece had been already established, had retained the role of lender of last 

resort. Shortly afterwards, it agreed to merge with Bank of Industry and Bank of Laconia, however the merger was cancelled at the 

last moment because of unexpected events. 

The next blow to Banque de Crédit Commercial Hellénique came from the suspension of payments by the Bank of Messinia, which 

caused great nervousness in the local market and triggered a massive wave of withdrawals of deposits. Banque de Crédit Commercial 

Hellénique showed remarkable resilience, while its position was further consolidated following the agreement it concluded with the 

National Bank for the latter’s participation in the Bank’s share capital. 

With strengthened capital adequacy, the Bank settles is pending debts and launches anew its efforts to develop new business. 

Indicative of this is that it did not face significant problems, even when the Greek State abandoned monetary stabilisation and, 

four days later, on May 1, 1932, suspended the servicing of the public debt. In a move intended to project to the public its strong 

position, in May 1932 the Bank relocated its offices to its new headquarters, in the building it owned in Athens, making sure to 

celebrate this event while at the same time publicising it as widely as possible.

<       58 / 66       >

CULTURE SPECIAL • FRAGMENTS FROM THE BANK’S HISTORY



Α Α
High performance continued in 2019 for Alpha Mutual Funds

        lpha Mutual Funds reached the highest rankings in their respective categories (M/Fs) for yet another year offering 

In the category of MFs that invest in Greek bonds and equities, Alpha Greek Bond Fund Classic (+34,5%) and 

Alpha Greek Balanced Fund Classic (+38,9%) ranked at the leading M/Fs in their category in 2019 and also remain 

Alpha Greek 

Corporate Bond Fund (11,3%) that stands out first

also recorded by Greek equity MFs Alpha Blue Chips Greek Equity Classic (+43,9%) and Alpha Aggressive Strategy 

Greek Equity Classic (+42,4%)

Alpha Cosmos Stars USA Equity Fund of Funds Classic (+28,2%) and 

Alpha Cosmos Stars Europe Equity Fund of Funds Classic (+24,6%) 2019 

Alpha Cosmos Stars USA Equity Fund of Funds Classic remained top 

performer over a three-year and five-year horizon Alpha Global Blue 

Chips Equity Fund Classic (+26,7%) and by Alpha Global Allocation Balanced Fund Classic (+15,3%), that 

Alpha Asset Management Α.Ε.D.Α.Κ. with 30 years investment performance and innovation in asset 

management, provides consistently high returns of Alpha Mutual Funds that place them at the top of each category, 

25 internationally recognized Alpha M/F that invest in the major markets 

high 

performance

Α
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Alpha Bank Cyprus Ltd
Social contribution of Alpha Bank Cyprus Ltd during the holiday season

       lpha Bank Cyprus Ltd continued its Christmas tradition of social contribution, in the context of its Corporate Social 

       Responsibility. More specifically, during the Christmas and New Year festive season, in lieu of cards and gifts, the Bank 

provided financial support, food and other necessities to benevolent institutions, charities and organizations which support 

families and individuals in need, in all districts of Cyprus. 

The Bank responds to the needs of the Cypriot society in practical ways and stands by vulnerable social groups, providing 

consistent and responsible social support. 

Α
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      he holders of Alpha Bank Gold Visa, Alpha Bank Silver Visa and Alpha Bank CASHBACK Mastercard cards, who made 

Α

In order to watch the tv spot, click here.



    n order to promote Alpha Car, the Bank’s car loan, an advertising campaign was carried out during December, focusing 

    on “Approval in 24 hours” as well as on the low monthly installment.

The advertising campaign consisted of TV, radio and online ads. Actor Vassilis Charalambopoulos is starring in the tv spot. 

In order to watch the tv spot, click here.

Alpha Bank Cyprus Ltd
“Alpha Car”
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Alpha Bank Romania
Partnership of Alpha Bank Romania and Visa in the framework

of the VISA Network installment global program

        lpha Bank Romania is the only bank in Europe to participate in the global launch of the VISA Network installment 

        global program along with Mahindra Bank (India), Russian Standard Bank (Russia) and Abu Dhabi Commercial Bank 

and Mashreq Bank (United Arab Emirates).

The VISA Network installment global program is a pilot program that offers to VISA cardholders the option, when making 

their purchases, to divide their total purchase amount into smaller, equal payments over a defined period of time.

Α

Alpha Bank Romania participated in the event

“Banking and Covered Bonds in the CEE - The Romanian case study”

       n November 26, 2019, an event titled “Banking and Covered Bonds in the CEE - The Romanian case study” was held 

       in Bucharest. Experts from Moody’s, the European Bank for Reconstruction and Development (EBRD), Barclays and 

Alpha Bank Romania, spoke about the banking market in the Central and Eastern European countries and discussed the 

recent inaugural covered bonds issue in the Romanian market. Alpha Bank Romania, as issuing bank, and Barclays, as 

arranger, shared with the event’s audience the challenges they had deal with in their collaboration on the very first 

covered bonds issue in Romania.

Alpha Bank Romania Executive Vice President - Wholesale Periklis Voulgaris, 

who participated in the event’s panel, stated: “We are proud to share, together 

with our partners, the experience of Alpha Bank Romania as the first covered 

bonds issuing bank in the Romanian market.”

Ο

...........................................................................................................................................................................................
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Alpha Bank Romania
Distinction for Alpha Bank Romania at the “Business Arena Awards for Excellence 2019”

       uring the “Business Arena Awards for Excellence 2019” event, Alpha Bank Romania was presented with a distinction 

       for excellence in the banking sector, as during its 25-year long presence in the local market, it has achieved successes 

that were based on a sustainable business model which enabled it to grow into one of the leading banks in Romania. 

On behalf of the Bank, the award was received by the Bank’s First Executive Vice President Ion Stan.

The event was organized, for the third consecutive year, by Business Arena magazine in order to recognize the efforts and 

achievements of successful companies, banks, entrepreneurs and investors and was attended by more than 100 banking 

and financial leaders, professionals and diplomats.

D
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   n order to contribute to the efforts to support the persons affected by the earthquake of November 26, 2019, 

   Alpha Bank Albania SHA took several initiatives, including the following:

• Donation of basic supplies for people hospitalized in emergency care centers.

• Support of the charity concert “You will never be alone”, organized under the auspices of the Prime Minister of Albania 

 Mr. Edi Rama.

• Monetary donation through the Albanian Association of Banks.

• Donation of the amount of money collected for the Christmas basket, by depositing it to the account opened by the 

 Government.

• Organization of a festive event for more than 85 children accommodated in carious hotels in Durres.

It should be noted that Alpha Bank Group offered additional financial support, in the form of a monetary donation made by 

direct deposit to the account opened by the Government.

I

Alpha Bank Albania SHA
Initiatives of Alpha Bank Albania SHA in support of those affected

by the earthquake of November 2019
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       n January 17, 2020, the Bank launched its new advertising campaign for its unsecured consumer loan products, with 

       the key communication message: “Everyone likes gifts”.

The concept chosen for the advertising campaign is that of an offer, which conveys to our Customers the message that 

we take care to reward them for their collaboration with Alpha Bank Albania SHA, as the Bank offers one home appliance as 

a gift to every Customer who applies for a loan whose disbursement is approved. 

The campaign will be communicated via TV, radio, the internet and outdoor advertisements, for a period of two months.

O

Alpha Bank Albania SHA
New advertising campaign “Everyone likes gifts”
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